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We have all heard of counterfeiting before. Usually it refers to people making money—printing it
instead of earning it. But counterfeiting also can involve all sorts of consumer goods and manufactured
products. From well-known brand names such as Calvin Klein jeans to auto parts, counterfeiters have
found ways to produce goods that look authentic. In some instances, counterfeit products look better

than the original!

1) The demand of brand-name products has helped counterfeiting grow into a very profitable
business throughout the world and into a serious problem for legitimate manufacturers and consumers
alike. Faulty counterfeit parts have caused more than twenty-four plane crashes. Most counterfeit auto
parts do not meet federal safety standards.

Counterfeiting hurts manufacturers in many ways. Analysts estimate that, in the United States
alone, annual revenue loss runs from $6 billion to $8 billion. 2) Perhaps even worse, consumers blame
the innocent manufacturer when they unknowingly buy a counterfeit product and find it doesn’t perform

as expected. Sometimes entire economies can suffer. For instance, when farmers in Kenya and Zaire
used counterfeit fertilizers, both countries lost most of their crops.

In 1984 the U.S. government enacted the Trademark Counterfeiting Act and made counterfeiting of
products a criminal offense punishable by fines and jail terms. Unfortunately counterfeiting does not
receive priority from law enforcement officers and prosecutors. Legitimate firms therefore have the
burden of finding their own raids and to fight the problem. IBM, with a court order, conducted its own
raids and found keyboards, displays, and boxes with its logo. The fake parts were used to create
counterfeits of IBM’s personal computer “XT”.

Some companies have developed secret product codes to identify the genuine article. They must
change the codes periodically because counterfeiters learn the codes and duplicate them. 3) Perhaps the
most effective way for manufacturers to fight counterfeiting is to monitor the distribution network and

make sure counterfeit products are not getting into the network. Some companies even hire investigators

to track counterfeit products.

By copying other firms’ products, counterfeiters avoid research and development costs and most
marketing costs. High-tech products such as computers and their software products are especially
vulnerable. 4) As long as counterfeiting is profitable, an abundance of products are available to copy,

and the laws are difficult to enforce, counterfeiters can be expected to prosper for a long time.

1. It is almost impossible to eliminate counterfeiting for all the following reasons EXCEPT
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[A] consumers demand brand-name products

[B] a variety of products are easy to copy

[C] legitimate firms can also benefit from counterfeiting sometimes
[D] laws against‘counterfeiting are difficult to enforce ‘

2. The most important reason why counterfeiting is excessively profitable is that counterfeiters
[A] do not have to pay high taxes as the producers of authentic products
[B] can omit high costs in developing and promoting the products
[C] often use inferior materials to save manufacturing costs
[D] succeed in making their products looking even better than the original

3. Itcan be inferred from the passage that hand-made products are
[A] easier to forge than high-tech products
[B] more difficult to forge than high-tech products
[C] less profitable to forge than high-tech products
[D] more profitable to forge than high-tech products

4. All the following are mentioned as effective ways for the manufacturers to fight counterfeiting
EXCEPT .
[A] periodical change of the secret product codes
[B] efforts made to find out fake products in the market
[C] more severe punishment of the counterfeiters
[D] monitoring of the distribution network of the legitimate products

— BEEX

BATLARTEEWTB (hear) T0¥3E (counterfeit) XA BEHIR (referto) AR (make
money) ——ZEI# (print) WARZBB (ecamn). HE, HE R FTREB R Cinvolve) FTE LRI
W (consumer) B (goods) FfpHE (manufactured) B (product). MIN/RIL » RER4FHE
FERBAE (part) HXBENME (well-known) M (brand), Dyi# (counterfeiter) S22 3
THEMBUE (produce) WRMIHEE, KLY EELEREIN (authentic) —#. Hit, HE
FREZEWLR™& (origina) BRKELLF.

X e R EIMBR (demand) B HERBRY (grow into) HRBEA—HEFRTEEY
(profitable) fTdk, FIRHMRHAAEE (legitimate) SR (manufacturer) 5¥HMHE (consumer)
HEEK— TR (serious) @, FEMM (faulty) PHiEFHMHELBH (cause) it 24 £244
KALEASY (crash). éﬁﬁ?ﬁ%iﬁﬂﬁﬁ$$gﬁﬁﬁ&§ﬁﬁ(meet)ﬁ#mﬂg(federal)ﬁé( safety)
¥ (standard). ‘

PG MR L 5 HM® Churt) THERMAE. AL (analyst) 43 (estimate), NZEX
B, SERBIK (revenue) MK (loss) LB (run) 60~80 LT, hiF, BHENL, 4
HAELRFTWI(uy) TRE~S, ﬁﬂ@.ii_‘ﬂff‘;%#Z:ﬁﬂmﬂ(expect)E@%B#ﬁ&gsk(perform)
B, 1S ME (blame) FBER (innocent) ST . Fh, WA Centire) BY (economy)

2
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HLWBHE Guffer). thin, JEREMILF/RIOREMEAMNEAIE (fertilizer) &, XHA
ERAKEHRIEY (crop) HMESEFHK.

1984 £, EXEBUFHAT (RBFF (trademark) Dhi&Es (law)), 0T ¥L5E&E= RMITH
SENFTLATIEK (fine) SiMEHE (Gail) IIBER (criminal) 47X (offense) HI4RIK (term). RNEMR,
hiEIT A I B BRI (receive) W (enforcement) H RMEZE AKEM (priority). Hik, &7
A F B OAEE T FRHWET A HMR (fight) X T =) B H BEE (burden) . IBM 7E3RBEEBE (court)
#i8<4 (order) /5, HCFRM (conduct) WEITH), K TMA (keyboard). BB (display)
MENFHAVRENE T, XSOy (fake) IWM-ARE kMBI (create) IBM A AN “XT”
)i T

HERFHER (develop) T 7R (secret code) KRH (identify) JEM (genuine) 7=
fho XEATUNHEMER (change) FH, FAHhEETHERS (learn) MM (duplicate)
TEB. F, S THERRBR, ITHNETIRERN (effective) HERZIIE (monitor)
#M (distribution) M (network), BB (make sure) TRE= 53 (get into) RT R, Hik
AT EZRI (hire) PIER C(investigator) BER (track) BERE 5.

BB (copy) Feft 22 BHIP= 8, £ % R (avoid) THFR (research) FIFFR (development)
A (cost) LARAHEESHEM (market) A, Bt EHRILEKAE (sofiware) 15X KRRl

(high-tech) = RFFFIRHEZEE. LEGREANTE, REFHFLFRWE (available) F 4,
REEEA U E REUTS), thitiE e 2B M (prosper) RHEHIE A,

= KA

1. The demand of brand-name products has helped counterfeiting grow into a very profitable business
throughout the world and into a serious problem for legitimate manufacturers and consumers alike.
FAIEP, “and” EEMRHFIERE: “grow into” PZiEN “RERY”: “alike” Mi%i%Y

£« ,’E‘:J#ﬂ ”o i
E: MEMPERMT/REGHERBRAEFAEEA TR TEROTE, FAEGRYS
EHER S HRETIGN— A E .

2. Perhaps even worse, consumers blame the innocent manufacturer when they unknowingly buy a
counterfeit product and find it doesn’t perform as expected.
“when” IR MR IREPRENG, HPH - EBTIIRANEEND, KBENGHX
HH — 1 HEEA) “as expected”; “unknowingly” Ni%i%EX “ &S “perform” M iZi%¥KR “W R
B WEENTENR, UMREERFUITHEESS, RIIX R IR 0 g 5
FERRERE, MAISRELEMSIER.

3. Perhaps the most effective way for manufacturers to fight counterfeiting is to monitor the
distribution network and make sure counterfeit products are not getting into the network.
FAPEHNEER “way”, “to fight counterfeiting” B4 “way”; “make sure” J5 i R— 4 HE

T3 RHKEEMA]; “distribution network” R i%i%E N “B4E M%7,

B WV T RIER R, ST ARE RN SRR N NEMS, BEEEEL

3
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AT M.

4.  As long as counterfeiting is profitable, an abundance of products are available to copy, and the laws
are difficult to enforce, counterfeiters can be expected to prosper for a long time.
AAER E AR “counterfeiters can be expected to prosper for a long time”; “as long as” 5|
SHR=AN%MHREMMNA; “an abundance of” NiZ%iFh “ KM ”; “enforce” f“ﬁl%i] “PAT .
BX: REGEHERTE, REFFE-RTUEH, REEEEUNHERRITS), hig
B ERER KA.

=, REESEERRHIEMR

I BEATHAHERE, JLEATRERKGETY BRT____ .

[A] HBREX L= REFER [B] #Z™RAELRH

[C] &¥Ed Rt ae MOy b IR [D] T fhiEAT B iR A LA AT
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