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mERNE:
Words From Editor

A P E TSR RER
Right time for China Market
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 REE— (FEAAZw) HTEH
Sean Song - managing editor in chief
of CHINA CLEAN Publication :

The remarkable purchase potential of the cumrent China's market is
something that can easily be perceived. Compared with its develop-
ment in the 1990s when a few foreign brands occupied most of the
market with fremendous returns, China's market is now full of domestic
and oversea brands, which make the products more versatile and
advanced. Both the cleaning professionals and the end users gradually
accept cleaning products and a proper cleaning concept through
various methods including: infroduction of the advanced products and
techniques by cleaning media, cleaning exhibitions, wide
advertisements, seminars and product demonstrations. These activities
also promote the demand of the market. It can be noticed that as more
foreign companies enter info China's market, domestic brands grow
rapidly, foo, providing a perfect proof that this market is ever in develop-
ment and expansion.

Despite the popular thoughts that the fierce competition in China's
cleaning market makes business tough and the sales margin decreased
sharply, we think it is the right time of the best opportunity for product
sales.

First, the inexpensive spare parts sourcing and finding local OEM partners
or setting up factories in China become more popular, the maturity of
China's manufacture techniques, together with the elimination of
restrictions on foreign invested companies, provide a excellent possibility
for cost control, which makes the products of more competitive
capacity. Second, the oversea companies can combine their products
with services. China is able to manufacture all products except patent
high techniques. Besides, China's protection of intellectual property rights
is somewhat weak, mere products can hardly win a steady market share.
Third, the appreciation of RMB, which makes import prices decline, brings
a substantial chance and an obvious competitive advantage for
oversea products.

Fourth, as the distributors/buyers and end users put increasing attention
to cleaning effects and brand acknowledgement, price is no longer the
only factor when it comes to competition. Product quality and R & D,
after sales services, and mature sales systems are the outstanding
advantages of foreign manufacturers, while domestic companies enjoy
competitive prices and effective sales channels. For example, they are
always supported by local authority and take up market shares through
personal relations. But it is the oversea competitors' advantages that stand
out in the market.

Fifth, China will continue to offer attracting returns as a base for manu-
facture and export in spite of its ever-changing market. The factories
owned by foreign companies will continuously yield steady benefits
thanks to its huge export volume.

In conclusion, the cumrent China's market offers a best opportunity for
oversea products. A more wonderful market is on its way.
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Hannover Joins Dynajet (Germany) For High-pressure

Exploration
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Karcher's Business Ceremony In Autumn
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Karcher's distributer meeting
in China, once two years, will
be hold in Shanghai on
September 6, 2005.

Karcher has started inte-
grated conformity and
made tremendous supple-
ment to its products since
2005, which lays a solid -
foundation for its fast and
health growth in China in the
coming years. Besides,
Karcher is in plan for its world
wide new product release in
2006,

The ceremony is in line with
developing frend and wil
surely yield positivé results in
promoting the maturity of the
future market. ‘
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News & Trends

FEMF DTN KA EEEIT
Opening Ceremony Of Dongguan Enviroment

& Sanitation Association
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China's Integral Air Conditioner Cleaning As-

sociation Hold Its Second Session

BAAR—REH 5 5 AATILRIAFAHA (R S) 5245

AFHE N, W00RERREM
REMPASRASMT HIASR

BRUKBEXZTE, SHEAL,

NCL B ap TR X 150§ £ 42 2
NCL announced the appointment of a new Re-
gional Sales Manager

National Chemical
Laboratories, Inc., Philadelphia,
PA announces

the appointment of Alan
McElroy to the position of
Regional Sales

Manager. Alan is responsible for

20056R24H, hEKPS
WBRARGEE () haE &A%
ZREWELTCRARNBEER
REMEETMHBF, 52m%
REMHIERKFEA. LRZIE
FERRURARARAF. SEFRE
BRRURARBRAF. ESL. 3
e XRMZEE, SWRSITE
FITIERTRFINBAIFFRE
TERRBRRGEELBEENE
HARBARBHER DEER.
FTULEEAR. THNEFRHEL
B30 SRBAERHSAS
R EHRBASW, FRIALE.

2006 EAEPE

SZEL !
AOERR,

The second session of China's
Integral Air Conditioner Cleaning
Association was hold in Beijing On
June 24, 2005. Famous companies
like Swoosh, Huiying, Ductclean
China, Green Alr, Beijing Dust
Busters, Air Control Asia, etc. were
present. The participants discussed
on the noftice of intensifying
supervision on integral air
conditioner's circulation systems.
They've also reached common
ground on issues such as: the name
and constitution of the association,
industrial management
quadlifications, and market price.
Regular meetings will be hold to
exchange different ideas during the
work after the session.

3E R

BEX. RETURENHELEER

NCL #74% [X 3% 4K 4% 4259 . Alan McElroy

& RIENCL EF{Ed Alan
McElroy 3 RIRSHE LRI, Alan 7E7E
BEREXTLHEE EE RKH
FOEAFEOSFELR, BRRK
THRER. HBEFMAELLZM
M= REERS.
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sales and distributor support in
the States of Arizona, New
Mexico and Nevada.

Alan has over 30 years experi-
ence in the fields of Sales,
Management and Distribution
of Janitorial and related
products.

PEEE 20054 £HE

The fifth China Clean Expo in 2006, The

biggest and the most influential and pro-

fessional cleaning show in Asia

ZiEEE: +86(21)6393 1344,6357 6123

Email:Info@wings-china.com Website:www.wings-china.com
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Hako Citymaster1200 55 —/& Purus igit%&

Hako Citymaster1200 Win Purus Award

Hako #4 3k % 4 2 — Citymaster1200

20054 8 B 5 H, ¥ —J& Purus
WRITRBEE, Hako iAKEE>
—, Citymaster1200 #95rR 351, Ih
RERW ERK~RPHRAMmL . %
ot et AMLRITS
—& BRETTHEEENIEE.
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HERG, SEETR EREEER
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I EBERIEYRIZRE. FHEEE,
BHRAE, FENITHESE. B
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FREREFENTSSRFZEFAD
REERECERTERFET, 7
’ﬁ?%f’ﬁﬂﬁ&uiﬁﬂ'& ZiTid iR

B M SEE R, Icitymaster1200
ZETRREHES B EHK A EE
HEFERRAML. MAFREXRSK
REZERE FRARENFAFHRR
g I MELBEMNBN AR AR
g HREMATENRE,

3B LIk, 35.4KW (48HP) (Y
5|8, FRAEOEXRE BAKR
 227TEKAEREE  FFARNRS
SRR LR, FH 7 XL Citymaster1 200
E*ﬁﬂﬁ Eil. REFhhEE Y

REERR. HEFHENBRE
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RiT#., MENMBASEHHEE,
AREROT BEBRIETHRE,
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Berlin, 5 August 2005, the first
Purus Design Awards were
disclosed. Hako Citymaster was
among the winners. The Hako
Citymaster convinced the
experts with its innovative
features, its functional design,
and because it stands out from
other products, making it a
potential trend-setter in urban
street use. Citymaster 1200 is a
wonderful combination of
effectiveness and humanity,
whose excellent features are as
follows:

Powerful and versatile: With
powerful 35.4kW (48HP) diesel
engine, large 90cm plate brushes
with hydraulic drive, the water
dose spray system, a sweeping
width of up to 227cm, the big dirt
hopper and the efficiently
dimensioned suction fan, the
Hako-Citymaster 1200 provides
for thorough cleanliness in
pedestrian areas, on footpaths,
cycle tracks and other places.
Stabilisation of the suspended
articulated frame steering thus
guarantees comfortable
climbing of kerbstones. Together
with the compact dimensioning
of the machine the nimble large-
angle articulated frame steering
allows highest manoeuvrability.

PEEE 2005F £H#E
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ISSA features product fashion show

ISSA #J INTERCLEAN B F 41
+RI18E2I BRI AT INET 24T, i
KRR RUBRRMEES BT —
HFEEN”RBRRERRE. B
B, RSN WNA T, S5
$ﬁ4%’ﬁm‘*\§1€3‘ﬁﬁﬁ—_rfﬁmﬁ’ﬁ%é
7= L TR R B VLS @I X R0E
NESERIER L&, KLt
BEVWNEE™ &

XA EAR=. BN
(19R%201), #ELt#E. REH
NSERTARTACHRI™ R
HRRSF. ITHRBERTIRRM
MEIBE,

SNt R FBF /A S)F. Rimrock
FAR/ATE], Betco/AT), Spartan{f T,
Georgia Pacific, Advance, Castle Rock

%,

HIEIRE, FIEZKRJim Collins
BUEBEEXEANEHAEL X
INTERCLEAN & | % R ifHiE

ISSA will launch its ISSA Product
Innovation Award program this
year at ISSA/INTERCLEAN Las
Vegas 2005, October 18-21, at the
Las Vegas Convention Center in
Las, Vegas, NV, giving attendees
the opportunity to experience the
latest product and services
available in the professional
cleaning industry through multiple
"fashion shows".

This event allows exhibitors to
showcase their newly released
products and services and shows
will run continuously Wednesday
and Thursday, October 19 and 20,
on the show floor.

Some companies participating in
the fashion show are: Rimrock
Technologies,Betco Corp,Spartan
Chemical Co.,Georgia Pacific,
Advance.Castle Rock Industries
Besides, it is reported that business
expert Jim Collins will deliver the
keynote address at ISSA/
INTERCLEAN.
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K-C joins green council

i EEFMAXERER
IS (USGBC) M—R., b/,
EEMBRBEDNFITE. S
USGBC §F—ARMERFERRS
WHEES. ®£{FF lﬂ:éaﬁﬁlﬁ
IMERITHBERT B YRS . FF L
f& 7 H # LEED—EB TR B qﬂﬂ’]@i%%
e.

Kimberly-Clark Professional, Roswell,
GA, became a member of the U.S.
Green Building Council (USGBC),
primarily to support the advance-
ment of the Leadership in Energy
and Environmental Design Program
for Existing Buildings by sponsoring
seminars and participating in the
USGBC's annual Greenbuild
International Conference & Expo.

3M £3 2 A 4 CEO

3M director to serve as interim CEQO

B% . RIRIBIRAY E % CEO
W . James McNerney  Jr. B F3MAE] 2
Ja. 3M{E#5 /A8 13 A Robert S.
MorriSon Al CEO, 7E 31 CEO #
EZB, RBHRIRML.

3M, St. Paul, MN, named com-
pany director Robert S. Momison
inferim chief executive officer
(CEQ), following the departure of
former Chairman and CEO W.
James McNerney, Jr.
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Floor cleaning is not a closed book. This brief
introduction is designed to help you find your
way through the maze of many and varied
machines that are on offer.

The area is the most important basis to
determine the size of machine required. In
covered areas you need an idea of the
extent of the free area to be cleaned. For
example, it could prove problematic to
clean different areas on different floors with
one machine if a lift with the comrect load-
bearing capacity isn't available.

The type of floor has to be described exactly,
and the state of the floor and whether - if
applicable - there are any areas of damage
that would make cleaning with a machine
more difficult.

The type and intensity of dirt are particularly
important. It is worth considering the 'worst
case' scenario - i.e. the toughest possible
degree of dirt.

The requirements with a view to cleanliness
are obviously of importance. If you check
how cleaning was done previously and fake
a critical look at the cleaning result, finding
the answer to this question is often easier.
The use of cleaning machines nowadays is
indispensable: cleanliness can no longer
simply be produced manually: automate as
much as possible and only do as little as
possible by hand. Very often the ideal is the
optimum combination of automatic and
manual cleaning.

Machine suppliers are ten a penny; there are
fewer machine manufacturers and even
more rare are the manufacturers with years
of experience. By the same token modern
cleaning machines haven't been around all
the long.

The range of machines on offer is many and
varied. So the next step should be to check
the range of machines on offer in the market
place. The simplest way is undoubtedly
talking to a good expert / specidalist, if

T
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possible from a manufacturer with a wide
range of machines on offer, who offer the
most independent advice.

Remember that afterwards you will also
need competent specialist advice on site
and if either cleaning problems occur or if
you need spare parts. The decisive factor is
the length of experience and the seriousness
of the potential supplier.

The choice of machine - vacuum sweepers
When dry sweeping and vacuuming large
dirt particles, rubbish, sand, dust etc. are all
automatically picked up from all types of
floor. You can use sweepers and vacuum
sweepers for this purpose both indoors and
outdoors.

The conditions of the building

The minimum requirements at the very least
have to be fulfiled: aisle and comidor widths
and floor load-bearing capacity should be
checked. The lifts also need to have sufficient
load-bearing capacity and volume.

The demonstration

A successful test is, in our opinion, the most
important criteria to consider when
purchasing a machine. That is why you
should always insist on a demonstration of
the chosen machine on site.

The economy calculation / the costs of
cleaning

People often draw the wrong conclusions if
not all factors have been taken into
consideration sufficiently. The economy
calculation is based on the conditions of the
application / area to be cleaned as well as
the intended solution to the problemi.e. the
machine and the additional costs - the
decisive factor at the end of the day is the
complete machine life costs. Apart from
investment costs this also includes the running
costs including personnel costs.
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The Prospects Of Sweeper Market
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