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Introduction to students

Getting the most out of Read and Think!

Do you like to read? Would you like to read better?

Reading is more than just knowing a lot of words. When you read different kinds of texts, you
need to know what strategies and skills to use. You also need to have a basic knowledge of
different disciplines, such as university subjects.

Read and Think! is a four-level series to help you improve your reading. It's made up of many
different parts. Each unit is divided into two lessons. Each lesson features an interesting
reading passage. The passages included are presented as articles, movie reviews, letters, plays,
poems, speeches and stories. '

The two passages in each unit give two points of view on the same topic. The topics are
followed by different kinds of exercises, such as fill in the blanks, multiple choice, matching and
short answer. Once you've finished the unit, you have a chance to show what you know by
discussing debate topics.

Reading is not just a skill for words, but also for images. So, to make the book more interesting
for you, cartoons, charts, diagrams, illustrations, maps and photos are included, with activities
to help you think.

Throughout each unit, help in the form of Reading strategies, Language notes, Exam strategies,
Debate strategies, Computer notes and Culture notes is provided. Special Concepts boxes
expand on core ideas within readings and What about you? sections let you think about how
the topic of the unit relates to you.

Beyond the book, topics for further study and online resources are included on the companion
website. Your teacher can also help you measure what you learn by using online or photocopied
quizzes.

Reading is a lifetime skill—learn to do it well!

Ken Beatty
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Introduction to teachers

Working with Read and Think!

Read and Think! is written by a teacher for teachers. The purpose of the four-level series is to
help your students see reading as an interesting problem-solving activity. The series improves
students' reading skills while covering issues important to students, including ethical and

academic issues. These issues are presented in a variety of text types with carefully integrated
graphics. :

The four Student Books each offer twelve units. Each unit is divided into two lessons.

Level 1: 250-300 words per reading
Level 2: 300-400 words per reading
Level 3: 600-700 words per reading
Level 4: 800+ words per reading

Unit content

Each unit begins with a title and key words taken from general areas of knowledge, usually
university disciplines.

Lesson One

e Before you read starts off with questions to make students think about the new topic. Ask
students to discuss the questions in pairs or small groups or use them as a whole-class
activity. A picture, map, diagram or illustration follows with something for the students to
do. Use this to create more interest in the topic and explore new vocabulary.

* Read about it takes students into the first of the unit's two main readings. After listening,
students read on their own. Finally, students read and listen together to match pronunciation
with comprehension. Key vocabulary notes from the Longman Active Study Dictionary help
students learn key words, and space at the back of the book is provided for students to write
their own dictionary, adding unfamiliar words as they encounter them.

e After you read gives students a chance to show what they know by asking questions about
the reading. A Reading strategy section on understanding what they read helps to explain
a key point of learning English. The What about you? section helps students see their own
place in the topic.



Lesson Two

* Read about it offers another perspective on the unit topic to help students think about what
they read. Sometimes these second readings take the opposite point of view. Start off by
listening to get the students involved. Ask students to listen with their books closed.

o After you read has a higher level task, such as summarizing a paragraph in one sentence, as
well as fun activities, including a word puzzies. This is followed by multiple choice comprehension
questions.

® Debate gives students a chance to show what they know based on arguing a point made in
the unit. Two perspectives on the same idea are given with supporting points and room for
students to add their own ideas.

Strategies and notes help students with reading, language, culture and exams, and are found
throughout the unit.

Other Read and Think! components include:

e Teacher's Manual, with teaching notes and answer keys

¢ CD and cassette of all passages

® CD-ROM Test Bank, which can be used online or to produce photocopy masters
* Website at www.read-and-think.com, with teacher and student support
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Lesson One

¥ Before you read
T

®  Who do you think is beautiful or handsome? Why?
® How can you measure beauty?

What makes each of these women beautiful?

e
g

Beauty comes in many forms

%

i

|

‘ There are many
| synonyms for

Psychology
Theater

Language note

beauty, each with
slightly different |

meanings. J
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Language note

| Women are

| generally called

| pretty or beautiful.
| The similar adjectives
| for men are good- | s
| looking and
| handsome.

Read about it

e Why do different people have different ideas of beauty?
® How do ideas of beauty influence boys?

What Is Beauty?

| want to be just like you!

Ideas about what makes people physically attractive are always
changing. When we think of a man who is handsome or a woman who
is beautiful, our ideas are influenced by who we know and where we
live. They are also changed by the era we live in.

Kids’ ideas of what is beautiful are often shaped by the toys and pop
stars they see around them. One of the greatest examples is Barbie, a
toy for girls introduced in 1959. If Barbie were a real woman, she



Are You Good Looking?

would be 2.1 meters tall, have a chest that was 96 centimeters, a waist
of 45 centimeters and hips of 83 centimeters. But she would only
weigh 50 kilograms. These unrealistic proportions not only persuade
girls to think of themselves as inadequate, they also influence boys’
decisions about how attractive they find girls.

0

Adding to the image presented by toys are so-called “supermodels,”
women whose unusual appearance is used in countless advertisements
for clothing and beauty products. 15

How ideas of beauty are changing

Average size of models

Barbie 1950s-1960s | Today
Height 2.1 meters 1.7 meters 1.8 meters
Weight 50 kilograms 60 kilograms 50 kilograms

Language note

[llustrations, charts
and graphs often
have the abbreviation
fig. It stands for
figure.

|
{
/

fig. 1

So, what’s the problem with
having unrealistic standards
for beauty? Well, there are
several problems. For one, it
lowers a young woman’s self-
image to try to compare
herself to someone she can| | Authors often
introduce
never be. Second, some numbered lists in
young women who cannot| | theirwriting.
3 Sometimes they

look like supermodels end up |2 | use numerals 7, 2,
starving themselves. Third,| | 3 etc. and other
5 . times they use
1t’s expensive: the beauty ordinal numbers,
industry sells dissatisfaction ﬁffjf- 5600"& tli”'fd

. 5 . . and so on. iviake
with women’s bodies in order

sure you understand
to make a profit. % | each point before
going on to the
next one.

A supermodel and her daughter (=~ P4, P50) \_

Reading strategy

(256 words)




Vocabulary notes ~N

1. appearance (noun) the way that someone or something looks or seems
to other people 4h %, 447

2. dissatisfaction (adjective) not satisfied, especially because something is
not as good as you had expected 7 &

3. era'(noun) a period of time in history that is different from other periodses £,

4. influence (verb) to have an effect on the way someone or something develops,
behaves or thinks

5. offender (noun) someone who is guilty of a crime 48 A

6. persuade (verb) to make someone decide to do something by explaining
to them why it is a good idea %4, i

7. physically (adjective) in relation to the body rather than the mind 4 4 + #,
AR L

8. unrealistic (adjective) not basing your ideas on what is really likely to

L happen or what someone is really able to do R E L ¢y, E4Hy

_J

Add new words to your personal dictionary on page 154. \




A. Answer these questions.

What helps to shape kids' ideas about beauty?

When was Barbie introduced?

Why might ideas about physical beauty continue to change?
Why are unrealistic standards for beauty a problem?

How have ideas of beauty changed since the 1950s?

o e -

Grammar classifies most words based on eight parts of speech. These eight
parts are the verb, the noun, the pronoun, the adjective, the adverb, the
preposition, the conjunction and the interjection.

Each of these parts of speech explains how the word is used in a sentence.
The same words can be used in different ways in different sentences or even
in the same sentence.

Nouns are often thought of as people, places and things. Nouns can be
described by adjectives. A word that takes the place of a noun is a pronoun.

A conjunction shows where a noun is and a conjunction joins two nouns together.
An interjection shows emotion and is unrelated to other parts of speech.
Examples include ouch, hey, huh, eh.

Here are four tips for working with parts of speech:

¢ Noun phrases and verb phrases often take the place of a single word.

e Adjectives usually come before the words they modify.

e Adverbs can be found in different parts of a sentence.

® Interjections are usually followed by an exclamation mark, either
immediately, or at the end of a sentence.

Understand what you read ~N
Parts of speech

Nouns do an action using a verb. Words that describe verbs are called adverbs.

 Are You Good Looking?



B. Write the name of the parts of speech for the underlined
words.

Albert was the most handsome boy we knew.

He was good at all kinds of sports.

“Hey, Albert!" we said. "Why don't you run for class president?"
But he quickly said no and ran away.

We found him behind the school buildings. “I'm afraid!" he cried.

o & R

C. Fill in the missing words. Use the correct form of the word.

Ideas about beauty are always changing. Many of these ideas lead to

medical problems. Twiggy was a -thin
41 kilogram model in the 1960s who many girls to lose
weight. Some even themselves to death. They wanted

to look like Twiggy. At the same time, boys began to want to look more

. Some tried to get there the fast way and used drugs

such as steroids. These drugs help build muscle quickly, but lead to many health

problems.

What are some fad diets you have heard about?

What about you?
How would you describe a good-looking person of the opposite sex?



