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UNIT QY

Disneyland

In 1933 an unknown American
called Clarence Nash went to see .
the film-maker Walt Disney. He 2k N

had an unusual voice and he wan-

ted to work in Disney’s cartoon film i
for children. When Walt Disney 4 S il

heard Nash’s voice, he said, “Stop! e IR '

That’s our duck!”

The duck was the now-famous Donald Duck, who first appeared in 1934 in the
film The Wise little Hen. Donald lived in an old houseboat and wore his sailor jacket
and hat. Later that year he became a star after an eight-minute Mickey Mouse film.
He lost his temper very quickly. And they loved his voice when he became angry
with Mickey’s eight nephews. Soon Donald was more popular than Mickey Mouse
himself, probably because he wasn't a goody-goody like Mickey.

In the 1930s, *40s and 50s Donald and his friends Mickey, Coofy and Pluto
made hundreds of Disney Cartoons. He also made educational films about the place
of the USA in the world, and safety in the home. Then in 1966 Donald and his voice
disappeared, there were no more new cartoons.

Clarence Nash died in February, 1985. But today’s children can still see the old
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cartoons on television and hear that. famous voice.
@ -
1. houseboat n. JEUNGETHIMY, UWeME = &
2. temper n. U HEA; B S educationl adi. HFH); A
3. nephew n. f£F; HNER ' SUHY
4. goody-goody n. PIFMYN, LK

W BEIBERE T e

Millions of people pass through the gates of Disney’s entertainment parks in Cal-
ifornia, Florida and Japan. What makes these places an almost universal attraction?
What makes foreign kings and queens and other important people want to visit these
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Disney parks? Well, one reason
is the way they’re treated once
they get there. The people at
Disney go out of their way they're
treated once they get there. The
people at Disney go out of their

way to serve their “guests”, as -

they prefer to call them, and to
see that they enjoy themselves.
All new employees, from vice presidents to part-time workers begin their em-

»

ployment by attending Disney University and taking “ Traditions 1.” Here, they
learn about the company’s history, how it is managed and why it is successful. They
are shown how each depariment relates to the whole. All employees are shown how
their part is important in making the park a success.

After passing “Traditions 1. 7, the employees go on to more specialized training
for their specific jobs. No detail is missed. A simple job like taking tickets requires
four eight-hour days of training. When one ticket taker was asked why it took so
much training for such a simple, ordinary job, he replied, “What happens if some-
one wants to know where the rest rooms are, when the parade starts or what bus to
take back to the campgrounds?. .. we need to know the answers or where to get them
quickly. Our constant aim is to help our guests enjoy the party. ”

Even Disney’s managers get involved in the daily management of the park. Ever-
y year, the managers leave their desks and business suits and put on special service
clothes. For a full week, the bosses sell hot dogs or ice-cream, take tickets or drive
the monorail, and take up any of the 100 jobs that make the entertainment park come
alive. The managers agree that this week helps them to see the company’s goals more
clearly.

All these efforts to serve the public well have made Walt Disney Productions fa-
mous. Disney is considered by many as the best mass service provider in America or
the world. As one long-time business observer once said, “How Disney treats peo-
ple, communicates with them, rewards them, is in my view the very reason for the
fifty years of success... I have watched, very carefully and with great respect and
admiration, the theory and practice of selling satisfaction and serving millions of peo-

ple on an daily basis, successfully. It is what Disney does best. ”

CEAsRTENANUNRUERE AR KD AR Aeamamzevsmemsun
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1. entertainment n. N, Bk, Bk HAW

R

2. relate w1
------ X% (to, with)
3. parade n. WEAT. SUBNFTE RS,

RBELNEEEERER

get involved in # &
monorail n. BAF, SEEERE

reward vt EHF, ¥H
basis n. {pl. -ses /-sizz/) HAf

EECE; BaAsd- 5

NS s

(G @The first day they come to Disney parks, all new employees _

A.
B.
C.
D.

begin by receiving on-the-job training
must learn several jobs
begin as ticket takers

have already attended Disney University

(G @The main objective of the Disney employees is to

Al
B.
C.
D.

learn all parts of the business
see that their guests enjoy themselves
be able to answer all kinds of questions

keep their important guests happy

() @Each year, managers wear special service clothes and work in the park 1o

A. set a good example for employees

B.

C. gain a better view of the company’s objectives
D.

remind themselves of their beginnings at Disney

replace employees on holiday

¢ ) @Which of the following is NOT true according to the passage?

A.

Tourists learn the history of Disney in its entertainment parks.

B. Disney attracts people almost from all over the world.
C.
D

. Disney’s managers are able to do almost all kinds of work in the Disney

Parades are regularly held in Disney’s entertainment parks.

parks.

() @This passage is mainly about

A.

Ll LI L L LYY SessResEAERIsENREsAREbena

how Disney employees are trained
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B. the history and traditions of the Disney enterprises
C. why Disney enterprises make a lot of money

D. the importance Disney places on serving people well
”J“Passage %i‘ s

While I was walking along the road the other day, 1 happened to notice a small
brown leather purse lying on the pavement. [ picked it up and 1 it to see if |
could find out the owner's 2 . There was nothing inside it except some small
_ 3 and a rather photograph—a 4 of woman and a young girl about twelve
years old, who looked like the woman's 5 . I put the photograph 6 and took
the purse to the police station, 7 T handed it to the sergeant in charge. Before 1
left, the sergeant made a8  of my name and address in case the owner of the
purse wanted to write and 9 me.

That evening I went to have 10 with an uncle and aunt of mine. They had
also invited another person, a young woman, so that there would be 11 people at
table. The young woman's face was 12, but I could not remember where I had
seen it. I was quite _ 13 that we had not met before. In the course of conversa-
tion, the young woman happened to remark that she had lost her 14 that after-
noon. I at once remembered 15 1 had seen her face. She was the young girl in
the photograph, although she was now much older. Of course she was very 16
when I was able to describe her purse to her. Then I explained that 1 had 17
her face from the photograph I had found in the purse. My uncle insisted on going
round to the 18  immediately to claim the purse. As the police sergeant handed

it over, he said that it was a remarkable coincidence that I had 19 ~not only the

purse but also 20 who had lost it.

,. e

1. leather n. H7 (1) sidewalk )
2. purse n. $Rfu, 4% 4. sergeant n. T -
3. pavement n. (3&) AAi# (=3 5. claimo. (HIERUR) Bk, RN,
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photo
pounds
picture

son

back
which

note

thank

talk

six

pretty
sorry
daughter
where
disappointed
pointed to
girl's home
found

sister

B.
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' 6. coincidence n. IS MEHY)

BRE L RERE N 3

opened
money
change
drawing
mother
outside
where
fire
think
an argument
five
ugly
happy
purse
when
sad
given
street

missed

relative

%
C. closed

C. friend

C. rings

C. writing

C. daughter

C. off

C. while

C. face

C. scold

C. walk

C. four

C. familiar

C. sure

C. picture

C. how

C. unhappy

C. painted

C. police station
C. recognized
C

. picture

. showed
. name

. changes
. note

. sister

. on

. although
. pause

. praise

. dinner

D.
D
D
D.
D
D
D
D
D
D
D.
D
D
D.
D
D
D
D
D
D

seven

. pale

. silly

. way

. what

. surprised
. recognized
. pavement
. known

. person

I live in the land of Disney, Hollywood and year-round sun. You may think
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people in such a glamorous, fun-filled place are happier than others. If so, you have
some mistaken ideas about the nature of happiness.

Many intelligent people still equate happiness with fun. The truth is that fun
and happiness have little or nothing in common. Fun is what we experience during
an act. Happiness is what we experience after an act. It is a deeper, more lasting
emotion.

Going to an amusement park or ball game, waiching a movie or television, are
fun activities that help us relax, temporarily forget our problems and maybe even
laugh. But they do not bring happiness, because their good effects end when the fun
ends.

I have often thought that if Hollywood stars have a role to play, it is to teach us
that happiness has nothing to do with fun. These rich, beautiful individuals have fre-
quent chances of glamorous parties, fancy cars, expensive homes, everything that
spells “happiness”. But in memoir after memoir, famous persons make known the
unhappiness hidden beneath all their fun: depression, alcoholism, drug addiction,
broken marriages, troubled children, profound loneliness.

Ask a bachelor why he refuses marriage even though he finds dating to be less
and less satisfying. If he's honest, he will tell you that he is afraid of making a
promise. For promise is in fact quite painful. The single life is filled with fun, ad-
venture, excitement. Marriage has such moments, but they are not its most special
features.

Similarly, couples who choose not to have children are deciding in favor of pain-
less fun over painful happiness. They can dine out whenever they want and sleep as
they want. Couples with infant children are lucky to get a whole night's sleep or a
three-day vacation. I don't know any parents who would choose the word fun to de-
scribe raising children.

Understanding and accepting that true happiness has nothing to do with fun is
one of the most liberating realization we can ever come to. It liberates time: now we
can devote more hours to activities that can really increase our happiness. It liber-
ates money: buying that new car or those fancy clothes that will do nothing to in-
crease our happiness now seems pointless. And it liberates us from envy: we now
understand that all those rich and glamorous people we were so sure are happy be-

cause they are always having so much fun actually may not be happy at all.

7 DT irssmsemassemnns
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1. mistake vt. & vi. Fhl; iRfR, 'fﬁ " 3. equate ot fHEAH%
ki 4 temporarily adv. I} H1

2. intelligent adj. FHf# 1158 1Y, ﬁzl’ 5. memoir n. Hff&, M{ZR
B, BEREAR

REXEHBHMER . A i

() (1 People living in the land of Disney, Hol]ywood are happler than othets

() (2 From the passage we know couples having babies gain happiness from their
efforts.

() 3 According to the passage couples having babies find move time to play and
joke with them.

() @If one gets the meaning of the true sense of happiness, we will make the

best use of his time increasing happiess.
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