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Timothy Light
R R

was very honored when Professor Wang Xiaojun asked me to write a preface to his
excellent textbook. A highly successful teacher, an effective department adminis-
trator and leader, and a very accomplished scholar in applied linguistics and teaching mate-
rials, Professor Wang, as always, makes a significant contribution to the field with this
much needed material. His natural gifts for leading are also evident, as he has been assis-
ted in this project by five others. Anyone who has attempted to write a textbook with several
other people knows the daunting challenges presented by the number. That the product has

emerged so successfully is a credit to all of the participants.

I wish that there had been textbooks such as this one when I first began to study Chinese in
the mid 1960’s. Available to us in the United States at that time were oral texts for the
beginning level that were based on grammar manipulation exercises and reading texts that
were valued on the basis of the number of characters that one could learn in the shortest
amount of time. Beyond the beginning level, classes in the United States tended not to
branch too far beyond decoding and translation. ( Not surprisingly, classes in Hong Kong
and Taiwan were a good deal more interactive and demanding even then. ) I also wish that
there had been more widely available materials for studying Chinese for special purposes,
such as a possible career in business. The Mandarin Center, the Taipei Language
Institute, the Stanford Center (all in Taiwan) and the New Asia—Yale-in-China Chinese
Language Centre at the Chinese University of Hong Kong all produced fine specially focused

materials for use within their own walls. But American students studying at home were left



largely in the dark that there were such things and so did not imagine there was a possibility

of formally learning specialized vocabulary and discourse formats.

How far we have come is exemplified by A Business Trip to China—Conversation &
Application. Notably interactive, these materials introduce vocabulary that is fundamental
to business and provide useful and relevant dialogues and exercises to practice that
vocabulary and the linguistic-cultural conventions for using that vocabulary in business
situations. The authors have been imaginative and thoughtful in the situations which they
have selected for the bases of the dialogues and accompanying exercises. They have been
comprehensive in including practice with typical forms that business people must fill out

during the course of their working day.

Going to a country to work when one has at one’s command only a general knowledge of
basic language is frequently quite disorienting. One can get along to a degree in the simplest
of daily tasks and can negotiate transport and lodging and order a meal, but often even the
most elementary tasks of one’s professional life are simply out of reach. The fortunate
students who study this book have before them the happy prospect of having a significant

jump ahead of their predecessors when they arrive in China and begin to get to work.

The authors collectively—and especially Professor Wang are to be thanked for this

contribution to the advancement of the students of Chinese.



business Trip to China—Conversation & Application / and /I are designed for

- learners at a pre-intermediate level who have learned basic Chinese in a variety of

settings. They are English speakers, or are using English as their principal second

language, and they are interested in having a career or doing business among Chinese
speaking communities.

At the outset of the twenty-first century, Chinese is spoken by over 1.3 billion people—
more than any other language. The demand for Chinese language instruction is therefore
increasing rapidly. There is, however, a lack of suitable teaching materials for English
speakers wanting to learn Chinese for business communication. Although some textbooks
of business Chinese have recently been published in the USA and China, these materials
tend to be designed for students who have studied Chinese for at least three years or more.
Very often, the contents of these texts are quite complicated and use many uncommon
business terms.

Students at overseas universities, with varying language backgrounds, often desire instruc-
tion in aspects of real world Chinese business language and culture. To provide a practical,
motivating, and user-friendly business Chinese textbook, we have employed the following
pedagogical approaches to meet the needs of both instructors and students :

B A communicative approach: We believe that the fundamental goal of these textbooks is
to improve learners’ business Chinese communication abilities. For this purpose, the lessons
in the textbooks feature a series of business conversations portraying a Western
businessman’s business trip to China. We have tried to make these conversations short and
interesting in order to motivate students to “role play” and thus be able to memorize large
portions of them. We have also carefully selected frequently used words and terms, espe-
cially business vocabulary featured from our statistical research, and “recycled” them
throughout the conversations. In order to encourage students to speak using the target
language without looking at the text, we have provided a series of pictures after each
workbook lesson, thus encouraging students to speak out using the new vocabulary and
sentence structures.

B An integrated approach: To communicate with Chinese speakers in a business environ-
ment, not only are language skills required, but also a knowledge of Chinese business culture
and economic information. Therefore, unlike most Chinese textbooks, we have included two
components in addition to the textbook’s language component—Chinese business culture and



economic information. To introduce the culture in a more interesting and engaging way, Da-
vid—the American businessman who goes to China for the first time, narrates his own sto-
ries, including his personal experiences and culture shocks in the form of a diary. The
“Economic Information” sections, included after each lesson, are introduced visually with
concise tables and in plain English. We also believe that the four language skills—listening,
speaking, reading and writing, are related to each other, even though they can be acquired at
different paces. It is our goal to integrate the training of the four skills by designing a large
number of exercises, many of which incorporate authentic materials.

B An interactive approach: In order to provide a textbook that can meet most learners’
needs, we have made the business Chinese easy enough for pre-intermediate students to get
started, but also challenging enough to allow students of varying language experience to
group together and learn from each other. Therefore, students will not have to wait to learn
professional level language and usages until they reach an advanced level. In both the
textbooks and workbooks, we have designed many communicative activities designed to fos-
ter interaction among students as well as between teachers and students. These activities in-
chude dialogues, questions and answers, group activities, and role-plays. We also believe that
students should master basic sentence structures as well as generate new sentences while
emphasizing communicative functions. In order to present grammatical training in a commu-
nicative manner, we have not only given concise explanations based on the features of each
sentence structure, but also a basic format of the structure and examples of usage. In addi-
tion, we have provided substitutive drills as often as possible, and use or recycle the relevant
vocabulary in those examples and drills.

In an effort to be user-friendly, this textbook series is divided into two parts (I&[l), with
each part having two volumes—a textbook and a workbook. According to a typical
university curriculum, it will normally take one semester to cover each part of the course.
Each lesson in the textbook includes two dialogues, grammar and sentence pattern drills, a
diary in English comparing Chinese and Western business culture, concise economic
information, and supplementary bilingual business words presented with statistical tables.
Each dialogue is given in both simplified and traditional characters with the associated Pinyin
and English translations. The workbooks are designed to complement the textbooks. For the
students’ convenience, each section in the workbooks provides the vocabulary list for each
dialogue appearing in the textbook. The various exercises (10 to 11 different kinds in each
section) are based on communicative and interactive approaches with the focus on business
conversation and applications. It is expected that instructors’ preparation time will be saved
while still meeting the various needs of students. The listening exercises should be used in
conjunction with the accompanying CD. Appendices and bilingual vocabulary indices are also
included in each book.
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Abbreviations for Parts of Speech

Ad;.
Adv.
AP
AV
CE

Collo.

Conj.
Exc.
IE

Interj.

Loc.
MW

NP
Num.
Obj;.

PN
Pol
Prep.
Pron.
PW
QW
Sub;.

<

Adjective
Adverb
Adjective Phrase
Auxiliary Verb
Common Expression
Colloquial
Conjunction
Exclamation
Idiomatic Expression
Interjection
Localizer
Measure Word
Noun

Noun Phrase
Numerals

Object

Particle

Proper Noun
Polite Expression
Preposition
Pronoun

Place Word
Question Word
Subject

Time Word

Verb

Verb Phrase
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Mali:

Dawei:

Mali.

Mali:

Pinyin

Duihua I  Guang Jie

Women jintian de xingchéng ydu bantian kongxian, yao
bu yado shangjié guangguang?

Hdo zhlyi! WO y& xidng jiéji lidojie yixia zhéli de ziyou
shichdng, kdankan ydu ndxié rémén shangpin zhide
touzi.

Ting shud xianzdi Zhongguérén de shourt zéngjia,
shénghud shuiping y& tigao le hén dud, naxié jingying
xidobén shéngyi de jido “getihu”, ydoshi shéngyi zud
de hdo, qidn zhudn de bi gongxin jiécéng hdi dud ne!
Getl jingying kéyl jiéshéng gongzi, IGobdn y& yong bu
zhdo geéi guyudn fenhong le, ndngudi yduxié gudying
zhigdng zidong xiahdi le.

Shi a. Bié zai shud le, wdmen hdishi gdinkudi chimén
shangijié kankan ba.

NI kankan, jidngddo guangjié, nimen nirén jiu tébié

gdn xingqui.
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