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was so honored to be invited to join in the selection of "China Exhibmo-n Design
Annual' for a second time. | also got acquainted with many excellent designers
through their works this year, and | really hope that | can get a chance of organizing an
exhibition design exposition with you in the near future to get acquainted with more
friends and jointly promote the development of China exhibition design with them.
The numerous works eligible for candidate brought along a strong development impul-
sion of China exhibition design, despite the presence of some copy and imitation still;
such an impulsion of forward development was both vivid and intense.
With more than ten thousand pictures and large numbers of texts, selection from the
works of so r;wany authors made itself atmospherically solemn, analyses and discus-
sion heated and the commissioners really tired. You may ask what standard shall be
takeh to make selections among so many works? How to discuss and analyze them?
| provided previously to the editorial committee with twelve standards which basically
covered all thoughts of review. To make them comprehended more easily and
expressed more clearly, | make some alternation and hereby give some brief explana-
tion of the review standards with the precious page.
1. Solution to Marketing Problems:
Objective standard of business exhibition. During management activities, an enter-
prise is constantly confronted with various marketing problems which reflect on differ-
ent levels in marketing practice. As a marketing link, business exhibition will necessari-
ly become a power for the solution of specific marketing problems in a sensory mode
to make exhibition design effective. it is also the significance of the existence of busi-
ness exhibition.
2. Establishment of Value Judgment:
Objective standard of exhibition. An enterprise or organization needs to publicize and
spread its own value judgment to build up its image during a specific period of time to
increase its appetency and improve its fame. Such kind of exhibition aims at the image
buildup of the main body instead of products or services directly. Whether the objec-
tive can be accomplished correctly and properly through exhibition design is the basis
of the review standard.
3. Communication and Spreading Efficiency:
Spreading effectiveness standard of the form of exhibition sense space. Realizing the
smooth information exchange between exhibition subject and object, reaching inner-
most common understanding under the control of subject, spreading information prop-
erly and pertinently and accomplishing effective spread are the significance of the
review standard. Effective spread includes the exhibition of pertinent contents such as
exhibition region, nationality, culture and target audience.
4. |dentifiability:
This is a review staadard of form expression meaning whether exhibition subject can
be identified and whom the subject is? It is one of the following five core questions of
spreading: where are you? Who are you? What are you saying? Who are you saying
t0? What do you mean? During spread, identification does not necessarily happen at
the first time and can happen during, at the end of or at any proper time in the case of
prominent ihspiration.
5. Inspiration:
Inspiration of form expression of exhibition and creation of atmosphere, whether it can
move ;érgel audience and initiate the spread and acceptance of exhibition informa-
tion.
6. Creafivi;y of Form and Technology:
The effective application of new technologies and new materials in exhibition design
and the innoVation of other exhibition forms.
7. Adsptability of Exhibition Environment:
The handling of the relations between exhibition activities and their peripheral environ-

ment and the elimination of information interference.

8. Relations between Human and Space:

The handling of the sensory relations between human and exhibition space (also
called "human-machine relations"), whether the spread of exhibition information is hin-
dered because of improper "human-machine relations’.

9. Safety of Exhibition Operation: @

Structure safety standard and the standards concerning safety factors such as water,
electricity, fire and wind.

10. Production and Construction Quality:

Technical quality standard of production and practice.

11. Economization and Reuse of Resources:

Greenness standard, universal value standard of human survival category.

12. Other Identifiable Values:

The special values which are not included in the previous standards and expressed in
exhibition design.

The brief description of the twelve review standards is shown above. Undoubtedly,
they are impossibly and needlessly used for a single design simultaneously during
review. Meanwhile, these standards are impossibly quantified absolutely and can only
be used for observing the degree that a specific design reaches in these basic direc-
tions.

Among the twelve review standards, the first and second ones are the objective
requirements of exhibition design and the reason of its existence (i.e. fundamental
objectives of what the purpose of exhibition design is and what exhibition design is).
The third, fourth, fifth, sixth, seventh and eighth ones are the ones of the form expres-
sion of exhibition, which is not the core of exh‘ibitioh‘desig\h, but réally;decides the suc-
cess or failure of the spread of exhibition space, is the key to‘teStirig the design cap’aj o

bilities of designers and that of tastmg damgners capab lities of masmenn jserisary
space language. Therefore, these standards are also valued d ‘
assurance in the ninth and tenth ones is the ba;stc guarantee whic )
activities to progress smoothly. The eleventh one is a universal standard, whichha;s no .
necessary relationship with the spreading effectiveness of exhxbmon des19n butV S a -
self-restrained standard of human existence, it shall be attached great importance to
by designers. o
However, these review standards also show the professional category of exhlbmon
design. Professional outline is easily blurred in such a state of contemporary design
with design subjects and fields intersecting and integrating with one another, but it

cannot be the cause of confusion. Exhibition design realizes profesmona[ value and -

significance in the form of time and space field and with the aim of spread
ferent from such design fields as architectural design, graphic deSIQn and pr
design.

Exhibition design shall always concentrate on its own objective-effective spread the

pertinence necessary to effective spread will promote exh[bition design to bef
earth and the further development indigenously and lnnovatwely

m looklng f
to seeing more vivid and lively Chinese exhibition spreading desig worl

In conclusion, | shall express my respect to the desrgnerswhose‘ works were not

works to design circles in the near future and contnbuie ¢ the' maturity ofC‘hlnese

design culture!

Jiang Ji'an
Degsign consultant,Aonaexpo
Asia-pacific exhibition design association

January, 2006






Of "Creation by China"(Preface)

China is marching from "made in China" towards "created by China".

Standing on the shoulder of "'made in China" which has become a "world factory", creation
is both an opportunity and a challenge for China. The core of creation is a kind of broad-
sense design capability. Comprehensively surveyed, the developed countries in the world
and various famous brands around you all take the creative capability of design as their
core competitiveness.

Through the monographic series collecting the works of numerous designers active on the
exhibition design stage, we are trying to dialogue with their international peers about their
works, exchange with the spacious market, compare them with ourselves and jointly sur-
vey our ideal design method and philosophy on the basis of understanding our footsteps

of development of exhibition career.

The monographic series is more than a school report or a merit record, but a milestone, a
reference frame encouraging us to self-question ourselves and keep forging ahead.

As a matter of fact, we shall be cautious about how to maintain an explicit purport and phi-
losophy in accordance with our national situation, people situation and market situation
and produce the products, works and merchandise with our own independent knowledge
property right against the background of strong western design and technologies and
globalization instead of worrying about "world factory" excessively, thereby building up our
image and dialoguing and joining with the world.

The academic circles of design are thus, so are the practice circles of design. Hopefully,
we can establish a lasting and excellent exchange platform full of the passion for design
career, cultivate our design elites and overthrow western "unilateral" design philosophy and

jointly pursue the power and approach for the lift-off of China design.
Industrial Design Department of Academy of Art & Design, Tsinghua University

Jiang Hongbin
January, 2006
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esign description; VANK ssidential Cultural Hall is the theme of the exhibition
The entire booth adopts the dominant
color of red h
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