S 35




B H 7k 4w B (CIP) &z

BEE LR EBRETRRIT/EBEY. KIKRT
TERR . TR A RAE, 2005.7
ISBN 7-5381-4492—7

; LB ILOX. . @K I ERET - &
£ FET-IA IV.TU238

FERRAEBIECIPHIERZF (2005) 250666985

WHRE . TTRZEFARHERE  Publisher: Liaoning Science and Technology Press

st EFETMFEX+—4K255 #B%. 110003  Address: No.25 Shiyiwei Rd., Shenyang, China 110003
ENRIZE . FIERSEIR GRYI) BRAS Printing: LeeFung-Asco. Printers Holdings Limited
MR, EEZEHREMRAERAS  Plate Making:Shanghai Shenghui Process Computer Co., Ltd.
ki7#E. SthEERE Issuer: Xinhua Bookstore all over the Country

F  A&. 956mmX1257mm 1/16 Format: 956mmX1257mm 1/16

F #. 100F=x Word Count: 100,000.00

El 3k. 20  Printed Sheet: 20

H o714 Interleaf: 4

EN #£.1~3000 Impression: 1~3000

HARAS 8] . 2005478 %14k Publishing Time: First Edition Jul. 2005

ENRIRTa]. 200547 B % 1R ENRI Printing Time: First Edition Jul. 2005

RERE: BFER Chief Editor: Chen Ciliang

HEZIT EH Cover Design: Cai Yong

# B BB lllustration: Chen Hong

FCFFE. John Lu Translator: John Lu

&It EH Format Design: Cai Yong

FARE. kBB Senior Editor: Zhang Shuhong

RIERM . FX Examiner: Dong Ge

‘ E . 268.005t  Price: RMB 258.00
BEREIE. 024-23284360  Tel: 024-23284360
i MBI &8 EIE . 024-23284502 Mail-Order Tel: 024-23284502

E-mail:lkzzb@mail.Inpgc.com.cn

http://www.Inkj.com.cn




EZ L Ess&ERRIT
The GQHST@H&UQH of Interior Designs

T TRFRAR MR




B3 CONTENTS

Cartier / 6

LOUIS VUITTON / 16

Ermenegildo Zegna / 28

BE$AEKR HIERSUN / 42

354 THREE FASHION STORE / 58
AZONA AO2 / 70

FEH MAGAZINE / 80

&% LA FABRIQUE / 88

#& THAI GALLERY / 100

¥ %% CLUB SHANGHAI / 112
FSTMESEIE / FIf% CREEK CAFE & BAR / CREEK KITCHEN / 128
4 %% TONY G RESTAURANT / 140
‘zt%t' THE VEGEATERY / 150

FaE84H WANG PIN / 156

JLotth WAVE / 164




DK & PARTNERS REIZLWEKEKER (LB BRAS

KEY PROTEYTY X/Z&FF 2##

DETALL #HEMA=ERITHRAS

SURV

Y NOT GROUP

GUIMEI CLUB IR% 18 REB

VOCAL CITY L&

D8 #HIS<Fr

MAYA CLUB IB3#DISCOERE

LANCER MUSIC CASTLE R EF %Ki

SOJOURN SPA TFiKSPA

RUBIS CHAMBRE DE BEAUTE W #&

SHANGHAI TAI-PAN SPA _Ei§KPE{RRSPA

QIUJING SPA HEB3EIFALSPA

ROYAL SPA X#IF4AIE

172

182

194

206

214

222

234

248

258

266

274

284

294

302

310




8IS PREFACE

EFEMETD BEEREARALEN. X MRINE EOFRRARELEELT. FEMEM LB L AT INER R L KB BE et
RENMMEREERRRY ADER . BEBRESRIEENBRHENTETHAREH. HE NN EAER, HEITOTRMNTEBRESBREN
By EERREMEALN. ESHLEEENE DHHE. TELE BENBRAXMEHER THZIEARRMIES.

BESFMAZEHR, CHEFRISHEY. REHTOSTRARERE EANDRE, £0S MEEART, BEBECEW B ARE REAE,
151*31_9’]%[1 —AMEE. F—REHEDA, SEZEREASNETHAIE, YRNTERE 4FT . RARET HORRIB R GERT, SIABIRZEH
ERMRETIA, BEMMEOEFSIULRRHBIMETBEROEFERE, N TRBNBRIEARTEMARRG R, REFDFE, REW005FREE
ZMTTA ,Il,i'@&ﬂ’ﬂmh HPRADABRSHME T A AR, RINXAZAEREEZER.

Wis— BFROSNR18 B A3 S M AKMEID R R AN, HBNN R AEABIRE. AL, FHIT. R BT R QR T O MR, Rzt

s@fAS, 004EXLVHEREM—IREY AHTRE, RENFERBHILVESRREE2ERT. A FHLOGOMR TR R ERAAL, BITIHER
R E— A ERONS . iEENENRITFSKIBEXNEEZE,

SEHIR—ESESH, ENEN, TESTREERET, BERWT. XBRRBAILERRNONS. MER. BRAAL, EEETERIRA N &SRR
. RN ESESKRRNER, BREATMRITHD L XA CESLEE PURNBIKENE SXRITASELVRAIUR. BiE
ZHERERNENtbRSEEACHbEBRT. FREZNSRY, /\ﬁﬁqﬂﬂ’lﬁﬁﬂ BHAAER—FNEE., SUNERORTRITBAER, BFT KD
HIGUCCI % 2 SR AFTIE, HYRSBTMN, HEFtu2AFH, HRRIRERANEE, A —EARSFERALITHRA




Fingering through a list of endless adjectives in the enormous vocabulary bank, MODERN, the word stemmed from the Late Latin modernus, would be most likely chosen
to characterize Shanghai, the Chinese metropolitan who has been inextricably associated to Western World since the early thirtieth of last century. From finely retained
architectures of Muller Villa and Lilac Garden, to the decades old movie star posters for Coca-Cola, Shanghai has never relinquished her concinnity for spellbinding
admiration just like the captivation spread by French perfumes to the lady dwellers in this city for generations.

A life style impregnated by Hollywood pictures and Broadway dance music, the definition of modern endorsed by hipsters of the past has been replaced by the trendy
current of the new. No longer satisfied merely by dining out at the old establishments serving Western foods, patrons have been, for a considerably lengthy period,
craving for visual contentment at the same time, hence, the sumptuous Club Shanghai and the rouge Maya were born into the family of stylish fusion.

Keeping abreast with the names of gastronomy and entertainment, haute couture also has been busy all around the city to consolidate her dominance. If the grandiose
store designs of Ermenegildo Zegna and Cartier at No18 Bund are perceived as fine marriages of brand and house, then the unique atrium at Louis Vuitton as well as
her floor size expansion in Citic Square would be remembered as the performance of the year for the LV logo in 2004.

Modern or chic, brand store or restaurant, club or spa, beauty has her appearance in every domain. Not yet a city of originality, in contrast to her sisters like Paris and
Tokyo, Shanghai poses herself a posture of inexhaustible tolerance and great acceptance embracing ideas and images. Art studios, design houses like SURV and DK &
Partners are driven by many creative minds with the motivation of showing the world, the world of fierce competition as well as numerous opportunities, the world
enticing us with her name of fashion, that the listed images in this volume are true beauties with substance, whom make the photographers fervently loading up their
cameras with films.
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Situated at No18 Bund, the century old building in European style

rejuvenated after the restoration done by Italian experts, Cartier, a name
of luxury, poses itself through the elegant brand store in a beige color
with consistent application of materials from its exterior to the vestibule,

all in a harmonic and graceful fashion.

Symmetrically sat on both sides of the axis in the center, the picturesque
image of the store is firstly delivered by the entrancing contraption of
the creamy marble floor, distinctively shaped beige lounge and the
circling arrangement of the finely designed display cabinets, all immersed
in the diaphanous illumination from the crystal chandelier. Led by a
number of pathways, independently designed smaller spaces are set
around the vestibule in identical colors of the patterned wooden wall.
Laid out differently in these spaces, the glass display cabinet possesses




an elegant shape of an enlarged jewelry box with a set of twin curvy 1. A window frame with history.

benches sitting next to the handbags of dream. Completely separated 2 A perspective on the axis running through the center.
from the outside world, the fuscous brown curtains retain nothing but 3 The universally identical facade of the brand.

a tranquilized air of luxury in absolute.
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6 ERMBEXERMR RGN L E SIS

4 The picturesque image of the store in the symmetric
setting.

9 The circling arrangement of the finely designed
display cabinets immersed in the diaphanous
illumination from the crystal chandelier.

6 A distinctively shaped brown lounge and its creamy

marble floor. @
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1. Dominated by the elegant and characteristic beige.
8 The insignias of Cartier.

9. A principal rule of symmetric design in the store.
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11 MEENEFEELERNEE, BA—SOEERLR. !
12 BEREFEARNLGE, RO MHANEHE.
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10 Led by a number of pathways, independently
designed smaller spaces are set around the vestibule.
11.The complete separation from the outside world
by the velvet curtain.
12 A jewelry box-like glass display cabinet in an
elegant shape.
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B BHTANFRRERR—HBFIENRE.
B BFHEHINEH, A NEHNDRESREANERE.
15 REZ2ERARE, BANBRIAREREEE.
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13 The artistic display of the latest designs.
14 A set of twin curvy benches sitting next to the
handbags of dream.

15 A short break next to a long history.




