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1.So You Think You Krnow About . . . Fashion 7

Fashion is everywhere

Open up most fashion magazines and you will see incredibly thin models
with impossible hair and embellished® beauty wearing unreasonably
expensive, impracticably styled clothes. Who creates these outfits?, and
why do so many people think they should aspire® to dress this way?
Shouldn’ t clothes be comfortably sturdy® and make a principle of being
simple for the individual who wears them? Why are we constantly told that we
need to buy new clothes and add fresh pieces to our wardrobes®?

Fashions change year after year so lots of people can make piles of
money. If folks are convinced that they need a different look each season,
that this year’s sweater’s length and shoes style are important, they can be
persuaded to buy. The fashion industry would have you ignore your
shortcomings and just make you feel beautiful and happy. In fact it is not
only a phenomenon we can find in people’s dressing.

So you like fashion . .. you wear fashion ... you read fashion ... you
watch fashion . .. you listen to fashion . .. you even EAT fashion! ... but
what do you really know about it?

Try to answer the following questions before you claim that you are an

embellish vt . 4k, #51fi
outfit n. EEMRE

aspire vi. HH 8K
sturdy adj. Z53CHY, IRERY
wardrobe n. X, K4
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expert in fashion.

1. Why do many women wear lipstick?

2. Why do many men have short hair or shaved heads?
3. What are the four fashion capitals of the world?

4. Why do models walk up and down in a fashion show?

Fashion controls us

Fashion controls our lives. Fashion controls what we wear, what we
eat, what we drink, the way we cut our hair, the make-up we buy and use,
the color of the cars we drive. Fashion even controls our ideas.

You don’ t believe me? How many of your friends are vegetarians? Why

are they vegetarians? Because it is fashionable!
Where does fashion come from?

Often the reasons are quite logical. Scientists and historians study the
fashions of the past and discover the secrets of each fashion.

When girls see an attractive guy, their blood pressure rises and their
lips become redder. That’s why guys think that girls wearing lipstick are
beautiful .

Why do guys shave their heads? In the past soldiers shaved their heads
to kill the insects that lived in their hair. Now guys shave their heads so that
they look strong and masculine, like soldiers.

Are we victims of fashion?

People spend a lot of time and money on fashion. But are they wasting
their money? Changes in fashion help to develop new technologies. Changes
in style create work for people all over the world. Fashion is good for the

=




1.S0 You

Wby About... Fashion? & B Wit i

economy. Fashion makes the world go round. Many people work in the
fashion industry, particularly in the fashion capitals of London, New York,
Paris and Milan. _

And finally, fashion makes you feel good, doesn’t it? When you are
dressed in the latest style, dancing to the most fashionable music, after
watching the latest hit film, you feel great, don’t you? Perhaps you cven
feel like a model walking up and down the catwalk!

Translation
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Open Questions for Discussion:
1. Do you read magazines that tell you the latest fashion news?
2. Why do so many people choose to follow fashion?
3. Do you want to look “cool”? If yes, do you think you are a victim of

fashion?
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2. The Best Men s Sutts

For some people, suits are back. For some people — particularly in the
boardrooms and comer offices of the biggest companies — they never went
away .

The old saying “clothes make the man” is as of a truism as ever.
Today, as always, a well-made suit is not just a crucial business accessory;
it also sends a subtle message that distinguishes wearer as a person of
direction, taste and, in many cases, as someone with many zeroes in his
annual bonus® package.

What suits don’ t d6 to the same extent they once did reveal the
wearer’ s background. In our sartorially® egalitarian® age, one doesn’t need
to be a blue blood® or an Ivy grad® to occupy the comer office or know the
name of the best tailors. The result is that suits have become less a uniform
than an expression of individual style. If you’ re conservative in outlook, the
odds are you will dress that way too. Like to be a bit more flashy? Most
likely, so are your clothes.

What has also changed is the way men buy suits and the occasions to
which they wear them. Around the tumn of the last century, men of all
backgrounds and careers wore ties and a suit pretty much everywhere. These

days men are more selective about when and where to dress up or dress

many zero in one’s bonus X &R ERHFEZE, BIFHIK
sartorial adj. 5 ARAEH

egalitarian adj. FH ¥ XK

blue blood Rkl £, 44 T2 Ik

Ivy grad H BB A REEE
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down. A board meeting? Wear a suit. A business lunch? Ditto®. A
corporate retreat in Tahoe®? Not if you don’t want to look like the hotel
manager .

- Suits are also becoming hip. Design houses like Gucci, Prada, Yves
Saint-Laurent® and others are coming out with suits that are definitely more
appropriate for nightclubs than the boardroom. The idea is to appeal to
younger customers who rebel at the thought of wearing a necktie, let alone a

day job, but still have the money to spend on a $ 1,500 suit.
Which suit is right for you?

There are three key elements that go into choosing the Best Men’ s
Suits: price, style and quality. Choosing the right suit presents a closet-full
of challenges and opportunities to those faced with building a wardrobe. From
suit silhouettes®, pricing and fashionable obsolescence® to pant fronts,
button counts and label widths, there’s much to consider.

Suits can be broken down into three basic styles: European (i.e.,
Ttalian) , British and American. Many designers cross cultural lines, such as

Bronx native Ralph Lauren®.
For tailoring options, the bespoke® suit is the finest. Bespoke suits are

@ ditio adv. [8] B3

@  Tahoe B Tatoe Lake, SB35 4 HOUF Y0 AR IR REMS , (7 FInFIAR 2 M 4R A
M RAL

® Gucci, Prada, Yves Saint-Laurent #3215 3 & #0 AR = S h&

@ silhouette n. BRI, HE

® obsolescence n. EF, AR

© Ralph Lauren RI/RK - 3548, F L BTER I, 5 4 5 B A8 Polo BTG A, Kt
R E S, AR EERRE BEER B RESR

@ bespoke adj. (F) (JuHafR¥E) &
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created by highly skilled tailors and artisans to fit your every inch. They may
take up to five fittings and six weeks of work to complete, and starting prices
run upwards of $ 3,000.

Off-the-rack® suits are the least costly and the most convenient option,
provided you’ re happy with the fabric and fit. But these days many suit
makers also offer a “made-to-measure” alternative that allows customers to
choose the fabric, styling options and details before allowing a tailor to take
measurements and forward the order to the factory. A semi-finished suit is

then returned to the store for fitting and finishing.
Style Vs. Fashion

Once you get into stratospheric® price levels, it makes sense to ask
yourself whether you’ re making an investment or buying a fashion item. Both
have their pluses and minuses. While an immaculately® rendered and
classically tailored suit may last 10 or 20 years and never go out of style,
it’11 hardly get you noticed in a crowd. Meanwhile, slick® fashion suits will
have you looking like a rock star, but only for a couple of years.

“The choice between fashion and longevity is a very personal one,”
says Michael Bastian, men’ s fashion director in New York. “The best
strategy is to play with them.”

Indeed, playfulness is one of the defining characteristics of the latest

generation of suit buyers. “Suits are definitely back, but in a more personal

way, says Bastian. “The younger guys are treating suits more as an

off-the-rack adj. (FH)( = off-the-peg) LH M
stratospheric adj. BXEIIHHY

immaculate adj. TCIRFEMT, SEEH

slick adj. (O)BHHRHN, ETMALH
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integrated part of their wardrobe — pairing jackets or pants with less
traditional elements for distinctly personal looks. If they wear a tie now it’s
because they want to, not because their suit needs one.”

That same philosophy is gradually making its way into corporate
culture. When it comes to a wardrobe, there’s no longer the same emphasis
on distinguishing between going to work and socializing. Your business
wardrobe shouldn’ t be just navy and gray suits anymore, and your social
wardrobe shouldn’t be just corduroys®. Wherever you’re going these days,
you’ re doing business, and you need to feel good about what you’ re wearing

at any given moment.
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