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Bright International Group Headquarters
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BENRARMTE. T2, ARANIE BN TEHERATE, MM (K2). RHFRES (K), €BERIMW (&) RAA
AERE (&), UHNRERAZEMONE, BEHBREANER. EHAENBAYT, GRAYMHBE—NPoMhE, AFESR, TR
REURABR T, KEERTHNE. MR, & K 8. KRB, EEEFEAME, UHARRR, SNHBAKXSGETRBERAE

Close interactions between the two factory buildings, whether in site plan, building form or circulation, can hardly be traced in the
original design. Based on the aesthetic principle of 'Point, Line & Surface', our design concept adopted here aims at creating a modern
spatial concept ——clear and simple spaces, transparency, materiality, and movement, in respect to the utilitarian and rational
qualities of the original factory buildings. Under such design direction, that is to reinforce the dialogues between the two architectures
and to create a holistic image, architectural elements, such as pavilions (point), bridge and colonnade (line), metal louvered roof
(surface), and entrance treatment (mass / volume), were 'introduced' to the main architecture. An outdoor court, where slight changes
in the whether as well as the hide-and—-seek game played by light and shadow, are most apparent, was also added during renovation.

Low cost materials, such as steel, iron, wood, copper, concrete and glass, due to their simplicity, are widely adopted to bring out the

essence and spatial qualities of the architecture.
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Bright Lighting Center
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REYEMH

Bright Lighting Center has been changed through an old building. It has not only office rooms but also design centre, designer club,
lighting museum, caf &€ and many exhibition halls with various functions. The design has stemmed from special atmospheres of modern
city life. The city space is not a single unit but a complicated integration of many possibilities. The “metropolitan complex” tries to
establish a space with multi entity inter—twined together. Visitors can follow a specified route and view the exhibition objects simulta—

neously from different angles with special visual impacts and effects. The ultimate purpose if to establish a inner sequence with regard

to the vision
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Alibaba General Headquarters
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The company occupied four stories. The sixth floor is the central administrative area, including reception lobby, rest area, formal
and causal meeting rooms, service offices and human resource office. The omnipresent contrast ran through all the space and
revealed a strong modern sense. From coarse exterior to exquisite interior, the whole design , with a clear outline , was modern and
interactive, which would bring customers and employees into a netweb space and created a new fashionable work environment.For
level 7 to level 9, there were big spaces, mixed with office of various department directors. The style followed that of the sixth floor. At the
main entrance on level 7, there was a steel net to distribute customers. On level 8 a oval discussion area was set up with a transparent
film curtain, which also could work as a place for staff casual meeting. The designer applied partition walls with steel pipe, glass plus
orange emulsion paint a lot in the meeting area, in order to make the space more lively and brighter. The elevator lobby on level 9 was
just like level 6 to level 8, by using many cast-in —place concrete board and put distinctive BAR area and gym at the entrance. The

design cared more for staff and embodied the company's "people oriented" spirit.

(AL
il

i

o
I
i

014






