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Thanks for all of the followings:

Thanks for all the clients, estate developers and people
in the field of estate who trust and support us mostly
s0 as to publish this book successfully.

Thanks for all of our loyal cooperators and staffs,
because we can't make so much wonderful artworks
and such pleased progress without their devotes and
efforts.

Thanks for the professional photographers and all of
the people who help us to edit this work of collections.
And thanks for all of our friends and families who gave
time to help us as well.
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DICKSON HONG
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Discovering
Humanity
through Art and
Functionality

The Impression of Mr. Dickson Hong and the John Design Company e ——— e —




Chinese Certified Interior Architect

Member of Institute of Interior Design of Architectural Society of China
Member of Hong Kong Interior Design Association

Membership of the Shenzhen Professional Design Group

Member of the Shenzhen photographer Association

Education:
Graduated from Guang Zhou Academy Of Fine Aats in 1983

Employements:

Designer of the Hong Kong Deisheng Design Co. in 1986

Designer of the Hong Kong Yilung Design Co. in 1988

Director designer of Shenzhen Cheung Shing Engineering Co. in1990
Director designer of Shenzhen Building Decoration (Group) Co. in1997
Setting up Shenzhen Zhuangdian Hover House Design Engineering Co. in
1998

Setiing Up Join Design Interior (Hong Kong) Ltd. in 2000

Setiing Up Shenzhen Join Dickson Design Consultant Co. in 2001

Awards & Honors:

In 2000, the “Jin Hai Li Ming Ju” project took the honor of “excellent prize”
and “first-class prize” in the Home Design Competition held by the Chinese
Government Department of Architecture, Tsinghua University, Central
Academy of Arts & Design, Chinese Architecture Association and CCTV; and
was published in the “Hong Kong and Asian Pacific Interior Design Awards.”
In 2001, the project of “Gong He Shi Jia” took the “first class prize” honor in
the Chinese Building Interior Design Competition.

In 2004, the sample house of the “Emperor Regency Garden” project and
“Eager Tangency Villa” took the “excellent prize” award in the Institute of
Interior Design of Architectural Society of China Competition.

In 2005, it took the “promotion prize within the decade of the development of
the interior design” in “The Week of the Chinese Interior Arts Design.”

In 2003, the first collection of the design work was published in a book called
“Sample House and Selling Center” by the Heilongjiang Science & Technology
Publishing House.
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Dickson Hong is one of the earliest interior design-
ers after the open-up reform policy in China. And
he has devoted in the field of the interior design for
20 years as the director of the design, director of
the projects in some famous design company from
Hong Kong to Shen Zhen, and now he has set up
his own company. It can be said that all these expe-
rience of Mr. Hong can be treated as the image of
the track of the development of the interior design in

Shenzhen.

Tracking the Career of Designer,
Dickson Hong

Dickson Hong was born in a common family in
Nanchang city which is called a hero’s cradle. He
was a very diligent boy and was especially keen at
music and drawing. In the stirring times of the Great
Culture Revolution, he explored the best way to be-
come a well-educated person by self-study with his
conscious and iron spirit. All of these experiences
have provided the background for his later creation
and interior design career.

In 1983, Dickson Hong entered Guang Zhou Acad-
emy of Fine Arts Industrial Arts Institution and be-
came the student of president Dingbang Yin, which
gave him an important opportunity and change for
his career in art and design--realizing the connec-
tion of studying and business. During the course of
studying in Guang Zhou, his drawing and industrial
design made a breakthrough in the drawing and
technical arts, which laid the groundwork for his
later designs.

In 1986, Dickson came to Shenzhen ,which is the
special economic area in China, and started his ca-
reer in industrial design. At that time, he continued
to explore design from major hotels to residential
design, which tracking his persisting efforts. During
this period, he created many excellent works such as
The Bamboo Garden Hotel, Shenzhen Zhongyuan
Hotel, Shenzhen Friendship Emporium, Shanghai
Laodachang Bakery, Zhejiang Xizi Hotel, Zhejiang
Hangzhou Nade Hotel, Hainan Sanya Hotel, Qing-
dao Sun Holiday Hotel and so on, which showed his
talent and great basic skill for design—all of which
were well-appreciated by his clients.

In 1998, Dickson responded to the call of the gov-
ernment for regulating the interior design market,
he has led off from the field of the design of the

uniform to the field of the interior design, and set up
Shenzhen Zhuangdian Hover House Design Engi-
neering Co. to start his own businesses. After much
cooperation with some estate developers, Dickson
found that there is a larger space for himself to de-
velop in projects for estate design. So, he made up
his mind to research the relationship between inte-
rior design and selling firstly, and within a few years,
he formed a unique level of service and model of
operation which finally won the heart of his clients.

In 2000, Dickson set up Join Design Interior.(Hong
Kong) Ltd. with his partner to enforce design as their
core business. In the same year, he interacted with
designers form ltaly, USA, Japan and Australia to
promote the development of cooperative teams,
forming a perfect operation system with the Depart-
ment of Marketing, arrangement and furnishing and
stepped forward to specialize in the interior design
of estate projects, including model homes, sales

center, chamber, apartment, hotel and villa.
Modern, Simple, and Human

In the earlier 1980’s, Dickson entered the field of
interior design when such an industry was not yet
set up as a system in China. With his unique style
and concept of design, Dickson and his Interior Co.
formed the concept of the “discovering human-

”

ity through art and functionality,” after long-term
research and practice. Such a concept has been
widely accepted by the market and became an in-
dustry standard.

With the rapid development of the society, many
design elements of his design continue to be up-
dated and absorb more international style. During
the decades of the design career of Mr. Hong, he
always stuck to the principle of “discovering hu-
manity” to harmonize the relationship between the
arts and functionality which can meet the need of
modern people as well as protecting his own design
style. At the same time, Mr. Hong summarized a set
of design and marketing models to help the estate
developers. When Mr. Hong receives the design
requirements from the developers or the agencies,
he usually reassess the former design concept of
the model home and starts the design project from
the layout of the whole estate to find a better con-
nection between the surroundings and the whole

design; and according to different features of the

house, he is always devoted to harmonizing the rela-
tionship of selling and the whole style of the estate,
trying to make a very comfortable living surrounding
with his special concept. According to Mr. Hong, the
model home is not only the advertisement but also
an artwork which turns the roughcast house into an
artistic and practical living space so as to stimulate
the desire of the consumer--which promotes selling.
In the course of the design, Mr. Hong sticks to em-
phasizing the harmony of the human being and
space. Some customers think these samples might
be beautiful but can not be sold. In addition, the
gross house can’t make the customers excited. But
Mr. Hong pays more attention to the feedback of
the markets, so most of the model homes designed
by him could be used directly by the buyers, which
saves the capital of the developers and promotes
the selling of the estate. This might be why there
is a saying spread among the developers — “the
model home designed by Mr. Hong must be sold
well and rapidly.”

For example, in the latter part of the Emperor Re-
gency Garden project, some of the models seems
too expensive and obscure to be sold. And people
could not see the comfortable and artistic design ef-
fect from the roughcast house, and were not stimu-
lated to buy. All of these form a strong selling pres-
sures for the agencies or the developers. As a result,
the developers chose Mr. Hong’s design according
to the public’s praise among the field of interior de-
sign.

There is a big model which is connected by two
houses, and the total area might be 209 square
meters (T6-30A, six rooms, two halls and a study).
After Mr. Hong consulted with the developers and
agencies, he found that the advantage of such
models helps to avoid any structural drawbacks,
and also displays the uniqueness of his design con-
cept: “discovering humanity through art and func-
tionality,” making a CBD space which can be used
for business or living. As a result, the entire model
home and the design were sold satisfactorily to the
clients.

For another example, in the T2-17A model of the
Emperor Regency Garden project, Mr. Hong was
very brave and careful to use the “casual Southeast
Asian style” to realize his innovation. Then, he went
to the project location by himself to research the

original structure and found that such models had a



6.6 meter-high middle space just like a single villa
space. So he decided to make use of this space by
building the entire design around the use of this
space. Thus, his design worked very well for large
families with three generations living together. The
first floor included an entertainment area, an open
kitchen with a dining room, a granny room, a guest
room, a guest bathroom and the maid’s room. The
second floor was designed to be used as a guest
suite, with a large balcony with a beautiful view of
the golf course. And in the master bathroom, Mr.
Hong used French Dongshi stone especially de-
signed to use with the spa-bath forming a Southeast
Asia style. And Mr. Hong was very brave to rede-
sign the large balcony into a reading room. In this
project, he emphasized the use of local materials,
so about 80% of the materials were bought in lo-
cal markets, which saved capital and time, which
helped to keeps all the deadlines while maintaining
quantity for the developers. Finally, this model home
was sold quickly by a Taiwanese merchant.

Because of the success and innovation in these spe-
cial models, Mr. Hong received greater apprecia-
tion and acceptance by more and more developers.
So they committed to let Mr. Hong design the “King
Estate” (T1-17B, 460 square meters, 7 bedrooms,
3 halls plus maid’s room), which is the largest
compound on the top floor. Mr. Hong oriented the
design towards a “simple European style” to create
a feeling of grace and elegance. All of these were

fully accepted after the design.
Developing in the Course of Learning

When Mr. Hong entered the field of interior house,
he was very sensible to join the top ranked design
company in Hong Kong, and he began the formal
study of other international companies and from
many famous designers. In the 5 years of working in
Hong Kong, Mr. Hong received much criticism, but
he held back his tears, studied and practiced, and
finally obtained a strong, professional background
and tenacious spirit.

In 1992, Mr. Hong joined a large, local decoration
firm in Shenzhen as a project operator. He began
to use all he learned in Hong Kong to promote the
local development of interior design in Shenzhen
and continued exploring and developing. He then

began to operate more projects for his company.

That is how Mr. Hong got today’s achievement with
the developments of the field of interior design in
Shenzhen.

During the course of the first 8 years when Mr.
Hong set up his own company, he stuck to his
humble and religious spirit. Keeping connected with
the international community every year, he would
arranged several times to communicate with and to
learn from overseas designers. In more recent years,
he made a set of studying plans and visited some
famous designers in Hong Kong: such as Kenneth
Ko, Steve Leung and Patrick Leung, and learned
more from them. Here is a story demonstsrating
how religious Mr. Hong is: there was an old client of
Mr. Hong in Shenzhen--Mr. Wu, in the Holiday Bay
project. He wanted to find some famous designers
in Hong Kong, so Mr. Hong recommended some
famous designers--Kenneth Ko, Steve Leung and
Patrick Leung. And for this cooperation, Mr. Hong
went to Hong Kong by himself to connect the de-
velopers with these famous designers. Finally, these
three famous designers designed 3 sample houses
individually for this estate and obtained the final
successful cooperation. Later, many friends asked
Mr. Hong why he did such a thing that might bring
more strong competition for himself. But Mr. Hong
did not think so. He said that interior design was so
young in Mainland China, having only a 20-year
history. But it might be one-century history in de-
veloped countries, especially with modern scientific
techniques. So, only international cooperation and
communication can promote our own develop-
ment to keep up with international trends. Only by
keeping with the international style concepts can
we create the design in our own style. Furthermore,
he said he had begun to cooperate with overseas
professional designers earlier in the Shenzhen Inter-

national Trade Centre project, ten years ago.

Summing Up the Past, Designing the Future

During the first decade of designing, Mr. Hong
stuck to creating and exploring. It can be said that
you find in Mr. Hong'’s style all the features and
service systems which meet the modern market’s
needs. And through communication with overseas
designers, Mr. Hong continues to consolidate his
professional knowledge as well as enlarge his own

strength through the cooperation with overseas

designers and by studying international, advanced
concepts. He adds more international elements into
his work, and forms a strong power to help the Chi-
nese industry of interior design catch up with mod-
ern international trends.

Dickson and his company are very modest, and we
can describe them in the following words: they ad-
vance with the times, and they are creating harmony
by setting up architecture that is human. Therefore,
we can expect that they will enlarged with the in-
dustry develops. Best wishes for Join Dickson Co.
to develop further and higher in the city of design-
-Shenzhen!! Join Dickson Co. is now trying to make
efforts to inspire optimism and intelligence for such

a beautiful city!
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U-Town Sales Center
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Portofino Lakefront Villa,C22 Houe
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Emperor Regency Garden,T2—-17A Sample
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Emperor Regency Garden, T1-17B Sample
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The Peninsula |, A1 Sample
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Eager Tangency Villa, D1 Sample
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Eager Tangency Villa, B2 Sample
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Rhythm of Spring Garden, C1 Sample
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Hellen Garden Phase 3, B1 Sample
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Rhythm of Spring Garden, D1 Sample
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Hellen Garden Phase 3, C2 Sample
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European Immpression, D Sample
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Swiss—Belhotel On The Park, Business Floor Sample
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U-Town, D 3C(B)-1 Sample
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Emperor Regency Garden,T2-5a Sample
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U-Town, D 4C-8 Sample
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Emperor Regency Garden, T6—-30A Sample
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U-Town, D 4A-3 Sample
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The Peninsula |, A2 Sample
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WuHan Kingdom Club
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Developer: Zhengzhou United New Town Real Estates Co., Ltd.

Locus: Zhengzhou Henan
U-TOWN SALES CENTER Building Area: 1182’
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U-TOWN SALES CENTER
B BRI B R

U-Town is located in the Zheng dong District in Zheng Zhou
city, which is developed together by several top-ranking estate
developers in China. The design of the architecture is finished
by a Japanese designer and based on the concept of Chinese
traditional quart yard and combined with simple, Japanese, de-
sign elements.

The selling center is a two-story building with about 1,182 m?
area. And the developer wanted to use this center as a multi-
function place in which people can see the shape of the house,
negotiate the project, work, have meetings and do business.
To some extent, this center can be treated as the symbol of
the projects and the direction of the selling. So, its style and
commercial surroundings will greatly influence the entire result
of the selling. With this in mind, Join Dickson Co. derived this
interior design from the Japanese designer’s original style to
embody his own knowledge about interior design, integrating
the modern, simple style from Mr. Heichuan. Besides displaying
the estate and publicizing the visuals of the trademarks, Join
Dickson Co. tried to make a classic design in this project which
can deeply impress the visitors.
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