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INTRODUCTION

2006 China Advertising Yearbook is a big reference
book with a large number of photos and illustrations.
The 2066 Fdition includes major information concerning
the development of China advertising industry in 2005.
Columns of "Policies,Laws & Regulations"and
"Chronicle of Events" are arranged in order of date.
Information of Taiwan Province,Hong Kong Special
Administrative Region and Macao Special
Administrative Region is not included in the
yvearbook.

For the convenience of readers, "Index of Advertising
Units" and "Index of Advertisers" are enclosed at the
end of the yearbook

Due to limited information available,oversight and
mistakes are inevitable.We welcome readers to

comiment and point out our mistakes.
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