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FOREWORD

FOREWORD

According to the requirement of "Scheme of Actions for Shanghai
Commercial Development", Shanghai Commerce faced actively the new
change of transition.

Period after the accession into WTQ in 2005 and put forward currency
modemization and system construction of commerce honesty actively so
as to make the service quality and economical efficient soar up steadily,

The thrived commodity ption, service c ion and

commercial economy operation kept the leading place of Shanghai in all
over the world, The Shang Hai commerce finished completely the various
index of “the 10th Five-Year Plan" to pave the way for executing "the 11th
Five-Year Plan" development plan in 2006. Shanghai consumption market
realized the "three breakthrough": The first was that the total amount of the
commodity sales broke through RMB 1000000000000, the second was that
the retail total amount of social Consumable broke through RMB 290 bil-
lion and exceed Hong Kong in tow continual years; The third was that the
increase value of Shanghai commence broke through RMB 100 billion.
At the beginning of 2005 year, Municipal government set up recon-
struction engineer of the standardized food market and reconstructed 100
standardized food market to make them realize "five converting” gradually

Within this year: Such as: cc ialization of shopping envi
generalization of commodity price; brand of principal commodity union-
ization of measurement instrument and humanization of market facilities.
The investigate showed that the approval rate for citizen on the reconstruc-
tion of food market reached to 89%. This city's commerce finished the
fixed asset investment of RMB 17.75 billion, a rise of 60.6%, than last year
in 2005. The important commerce profit soared up steadily by introducing
domestic and international famous brand, developing self commerce brand,
promoting operation grade, advancing specialization and intensivism of
commercial operation level. The above-mentioned 120 enterprises in the
limited quantity realized profit amount of RMB 41 million, a rise 35.1%,
than last year.
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As a slarling year of a new run development of “the 11th Five-Year
Plan" in 2006. During the "the 11th Five-Year Plan”, Shanghai commerce
will surround the long term target on establishing international center to
enrich the connotation of "shopping para dise” and "fashion city" further
and accelerate the construction of international trade center. Shanghai com-
merce will embody the harmonious development of "city, people and com-
merce” in order to promote commercial energy grade completely from
three aspect of optimizing the commercial layout and accelerating industry
development and perfecting commercial environment.

During the “the 11th Five-Year Plan".in the center of Shanghai city
constructed and formed new system of commercial layout with"Muti-cen-
ter ,excessive area, network", one of the 10 commercial metropolis and 24
commercial area center and various centralization area of international
brand. In the Shanghai suburban constructed three grade commercial net-
work system of suburban town with “new city; new town and new resident
village" to construct and develop the ancient cultural, tourism, shopping
area; special sea function area and mountain , lake natural leisure area with
Jiang Nan specialty. During the “the 1 1th Five-Year Plan", Shanghai will
developed formally the community commerce; Traffic hinge commerce,
multi-development retail; wholesale trade and pushed and developed the
electrical business. The development and advance of commerce shall be in
accordance with the content and frame specified by Shanghai commercial
development "the 11th Five-Year Plan".

The Shanghai economy estimated will maintain two figures to in-
crease in 2006, entrepreneur, consumer are confident of the commerce
development prospect, consumable price generally keep stable, and over-
all environment shall have advantage to the normal and speed operation of
consumable market. In 2006 the Shanghai commercial development has 8
big attentions: the construction of the commercial symbol area and inter-
national brand plateau, the development of suburban commerce, track trans-

portation hinge of commercial development, buying and annexation of
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Commercial Enterprise, the breakthrough of commercial information and
logistic technology, the standard construction of commercial industry, the
guarantee of circulation and safe food and the strengthening of market
supervision, the advocating of civilized consumption and development of
circle economy. Shanghai Municipal government will strengthen the mar-
ket supervision and safe food continually in 2006 in order to "implement
standardization management to finish the standard construction of 300 food
markets and adopt organic fertilizer in 600000 Mu fundamental farmland"
which is one of ten practical projects of Shanghai Municipal government.
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