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INTRODUCTION

1.Information of Taiwan Province, Hong Kong Special
Administrative Region and Macao Special Administrative Re—
gion is not included in 2006 Developmental Report of China’s
Advertising Industry.

2. All information and data are sourced from China Adver—
tising Association, 2006 China’ s Advertising Yearbook, China’ s
Advertising 1n Progress -——25-year Developmental Report
of China’ s Advertising Industry.

3.We appreciate the support of Advertising Supervision
Department at State Administration for Industry & Commerce,
Commiffees & member units of China Advertising Association
and other relative education and research organizations for the
publication of Report.

4.Due to limited information available, oversight and mis

takes are inevitable. We welcome readers to comment and

point out our mistakes.
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Preface

— SN ) (T

As the reform of market economics deepens, China’ s advertising industry has
become mature gradually through over 20 vears' development and improvement. By
2005, number of China’ s advertising operating units has been over 120,000, and
number of advertising practitioners has been over 940,000. Especially after China
hecomes a member of WTO, the effectiveness of advertising industry as a leading
industry of market economics appears more obviously, and advertising industry has
become one of the fastest developing industries in China.

To enable domestic and foreign people in different field to leam the developmental
situation of China’ s advertising industry more adequately, to bring forth the
developing level of China’s advertising industry all sided and elaborately. to rcinforce
the communion and cooperation inside advertising field and promote the whole industry
1o develop normatively, orderly and healthily, China Advertising Association /launches
Developmental Report of China' s Advertising Industry for the first time.

Report is a big industry guiding reference hook integrated with authority,
svstematism and practicability. We hope that it can fill up the blank of the monograph
of data analysis of China's advertising industry. All authors and editors contribute a
good and practical book to the whole industry. In order to sincerely serve the
advertising industry, the editorial department of Report will donate this hook towards
advertising associations of every province, autonomous region and municipality, every
major advertising operating unit and most colleges and universities absent of advertising
majors in undeveloped regions for free.

The publication of Report not only enables people in different field to learn the
status guo and progress of advertising industry adequately and provides them with
objective reference to frame relevant policies and strategies, but also provides adver
tising operators with authoritative directory to choose the right direction for operation,
for example, advertisers can design their advertising plans and miedia acquisition
strategies according to this. At the same time, Report will affect China’s advertising
education positively, and it has combined education in classroom with the reguirement
of market, which provides authoritative directory to cultivate advertising professionals
fit to the requirement of market.

Wish the publication of Keport succeed.

Yang Peiging

2006.5.1
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