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International Tourism and Culture

Curiosity, a basic characteristic of humans, has led people of all eras to
explore new environments, seek new places, discover the unknown, search for
different and strange places, and enjoy other experiences. This suggests that
one place is different from another place, or there would be no curiosity about
other places.

Logical motivators for the earliest of people’s in prehistoric civilizations to
travel focused on gathering food, avoiding dangers, and moving to more
favorable climates. During the Middle Ages from about the 5th to 14th century
AD, trade and travel declined as roads fell into disrepair and overall travel
conditions became difficult as well as dangerous. During this period, the
Christian Church was the primary impetus for travel with the spreading of
monasteries and the Christian religion, Monks and priests encouraged the
public to go on pilgrimage, and by the 14th century, pilgrimages had become an
organized mass phenomena served by a growing network of charitable hospices
with growing ranks of participants from most social classes, Travelers between
the 14th and 17th centuries used as their travel motivator the desire to broaden
their experience and knowledge. In England, Queen Elizabeth I approved a
form of travel to groom future diplomats, and the universities such as Oxford
and Cambridge in England and Salamanca in Spain provided travel fellowships.
The Industrial Revolution, which lasted from about 1750 to 1850 created the
base for mass tourism as we know it today. This period brought profound
economic and social changes as workers moved away from basic agriculture in
rural areas into the manufacturing plants and urban way of life familiar to many
people today. Social changes brought on by changes in occupations led to the
expansion of a new middle class, an increase in leisure time, and for many, a
demand for recreational travel activitics leading to a decline in popularity of the
elitist Grand Tour. So, what is tourism?

Tourism can be defined as the act of travel for the purpose of recreation,
and the provision of services for this act. A tourist is someone who travels at
least eighty kilometers (fifty miles) from home for the purpose of recreation, as
defined by the World Tourism Organization. A more comprehensive definition
would be that tourism is a service industry, comprising a number of tangible
and intangible components. The tangible elements include transport systems-—
air, rail, road, water and now, space; hospitality services—accommodation,

foods and beverages, tours, souvenirs; and related services such as banking,
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insurance and safety & security. The intangible elements include: rest and
relaxation, culture, escape, adventure, new and different experiences.

Many sovereignties, along with their respective countrics and states,
depend heavily upon travel expenditures by foreigners as a source of taxation
and income for the enterprises that sell (export) services to these travelers.
Consequently the development of tourism is often a strategy employed either
by a non-governmental organization or a governmental agency to promote a
particular regivn for the purpose of increasing commerce through exporting
goods and services to non-locals.

Geography is the study of the locational and spatial variation in both
physical and human phenomena on earth.

Links Between Tourism & Geography

@  The environment is the totality of tourism activity
To geographers, the environment is the totality of tourism activity,
incorporating natural elements and society’s modifications of the landscape and
resources (Mitchell & Murphy, 1991:59).
® Geography is made up of physical geography & human geography
Geography has traditionally been pulled on two directions: on the one
hand—physical geography—towards the study of the natural environment and
on the other hand-—-human geography—towards the study of people and their
activities (Goodalt, 1987:217),

The Elements of Geography

Location

A fundamental aspect of geography that directly affects tourism is the need
for measuring and indicating exact locations on the earth.

Any location on Earth is described by two numbers—its latitude and its
longitude. If a pilot or a ship's caplain wants to specify position on a map, these
are the “coordinates” they would use.

Actually, these are two angles, measured in degrees, “minutes of arc”
and “seconds of arc”, These are denoted by the symbols (°, ', " )e.g. 35°



International Tourism and Culture

43' 9" means an angle of 35 degrees, 43 minutes and 9 seconds (do not confuse
this with the notation (', ") for feet and inches!). A degree contains 60 minutes
of arc and a minute contains 60 seconds of arc—and you may omit the words
“of arc” where the context makes it absolutely clear that these are not units of
time.
Calculations often represent angles by small letters of the Greek alphabet,
and that way latitude will be represented by A (lambda. Greek L), and longitude
by ¢ (phi, Greek F). Here is how they are defined.

Latitude / BN
Imagine the Earth was a transparent sphere (actually I,.f' ﬁrwﬂﬂ%ﬂ“—‘vui E
the shape is slightly oval; because of the Earth’s rotation, | of‘”ilf___:_ﬂ
its equator bulges out a little). Through the transparent * ?’”"***»J:* “*“*"M/f"l
Harth (drawing) we can see its equatorial plane, and its \\x L
middlepoint is O—the center of the Earth. R

To specify the latitude of some point P on the surface, draw the radius OP
to that point. Then the elevation angle of that point above the equator is its
Jlatitude A—northern latitude if north of the equator, southern (or negative)
latitude if south of it

® Lines of latitude. /_‘D_J__

On a globe of the Earth, lines of latitade are circles of /==
different size. The longest is the equator, whose latitude is zero, |-
while at the poles—at latitudes 90° north and 90° south (or ié:;_;__.7
-90°), the circles shrink to a point. -

Longitude
N On the globe, lines of constant longitude (“meridians ™)
,// \\\\ extend from pole to pole, like the segment boundaries on a
(i I'II |'I i II'I by peeled orange. Every meridian must cross the eguator. Since
"-\I'x\' \ |". .'l j;l ,r"'l /-" the equator is a circle, we can divide it—like any circle—into

\\3\\ /227 360 degrees, and the longitude of a point is then the marked
value of that division where its meridian meets the equator,
® Longitude lines or “meridians” .

What that value is depends of course on where we begin to count—on
where z¢ro longitude is. For historical reasons, the meridian passing the old
Royval Astronomical Observatory in Greenwich, England, is the one chosen
as zero longitude. Located at the astern edge of London, the British capital,

4
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the observatory is now a public museum and a brass band stretching across
its yard marks the “prime meridian” . Tourists often get photographed as
they straddle it—one feot in the eastern hemisphere of the Earth, the other in
the western hemisphere.
A line of longitude is also called a meridian, derived from the Latin word
meri, a variation of “medius” which denotes “middle” , and diem, meaning
“day” . The word “meridian” once meant “noon”, and the time of the day
before noon was known as “ante meridian” , while the time after it “post
meridian”. Today’s abbreviations a.m, and p.m. come from these terms, and the
Sun at noon was said to be “passing meridian” . All points on the same line of
longitude experienced noon (and any other hour) af the same time and were
therefore said to be on the same “meridian line” , which became “meridian”
for short,
® Relevant locations
This refers to the location which examines the lecation of places with
respect to other places to understand interdependence at local, regional,
national, and global scales. The relationship or spatial interaction between
a place and the rest of the world depends on its relative location, its
distance from other places, its accessibility or isolation, and its potential
for contact.
®  Extremc locations
The location of a point on the earth can be expressed by a grid reference
(latitude and longitude).

Time

World time is wnderstood in relation to longitudinal location. East of
Greenwich 180 degrees and west of Greenwich degrees are, of course, the same
thing.
® [ocal time (LT) and time zones

Longitudes are measured from zero to 180° east and 180° west (or -180%),

and both 180-degree longitudes share the same line, in the middie of the

Pacific Ocean.

As the Earth rotates around its axis, at any moment one line of longitude—

“the noon meridian” —faces the Sun, and at that moment, it will be noon
everywhere on it. Afier 24 hours the Earth has undergone a full rotation with
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