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This book is the product of far more than two authors. We are grateful to George Hoffman,
our editor-in-chief, and Steve Mikels, our marketing manager, for their help in promoting and
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handling of production. We are also grateful to the case authors for allowing us to use their ma-
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and Texas A&M University for providing the setting and atmosphere in which the book could be
written, and the students of these universities who reacted to and provided input for many of our
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