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Unit One Advertising
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© 2. HEABRIHE(LER)

Passage 1

CUTTY SARK SCOTS WHISKY

Some people wear trendy clothes to attract attention. Others drive flashy
cars. A glass of Cutty Sark won’t turn any heads. But if you insist on creating

a stir, you can always ask the bartender for one of them.

Scots Whisky Uncommonly Smooth

Notes

Lo XR—NSEBa T &53CR, H P CUTTY SARK SCOTS WHISKY 478, : T il i ik &5
SRR IE,BJ/GH Scots Whisky Uncommonly Smooth ( F#2 B+ & O &
HiE ) BRETEXRHOS,

2. HERBHRENIBRD, NEHRNERARERR, XREALEENRAFRE, B
FUMTRHA A LEFY - AFELERHER, BESERB LD, —BTE, RiEH
AT ) 45 1R LA e — e Bk B0 G5 F AR RT DAAL 3O DB I DO E A G5, IR SO %
i,

M :1) Young people have great vigor and enthusiasm.
ERAR TN, REF
2) All these items are in stock and are ready for immediate shipment.
R SR A IR, A EiE,

3) We shall develop our city into a modern city that is advanced in economic deve-

lopment, prosperous in culture, with flourishing urban areas and a beautiful

environment.

RMNBEETRERRN —ELFRE XM EE B EE FHREHH
AT

4) We request you to furnish us with a full range of samples, assorted colors,

together with your lowest quotation and other terms and conditions.

HRAIRBLERS SHEA . BERBHIEMERK.
5) Good to the last drop. ( Maxwell)

AR, BRARR . (ZRWHE)
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For the Road Ahead. (Honda)
REKXKE. (FHEE)

The Relentless Pursuit of Perfection. ( Lexus)

BR5EE, KEIEE, (BEKRE)
Focus on Life. (Olympus)

REERE. (RABRHEN)

Time is what you make of it. ( Swatch)

REKHA, (HERFFER)
¥ 1% iNi¥F 3r English-Chinese Translation

THII A FHEEELEE

HTHAZR  FEAREHE, FEALETFTHY, THIAIRLA
AR FIGEE MERBA BTk, B Fve, | E—KFihiy ]

HFHEREE, o BB, R B —#

Passage 2

WS Z BRI

AARBNHFS P RBRARA T LR ABBETRATRGBAY ERZIFF)”
HHEHMAET M, NG ESAAHEE HRE HAROHS NBRALHNEALS
HERAE, FTAREHBEIRET FALGFMA, PROAPFMES RME, MR
A E R REFMRREARAGBRES X,

Notes

1. R, Rk, BBR
high speed,high performance, and high efficiency

2. SRATER E IS K LA

underscore the usefulness in actual manufacturing scenes



4. HHEREREHR(LE)

iX3%¥ X iF 3x Chinese-English Translation

Mother Factories of the World

Many of the exhibited products are made by “Mother Factories of the World,” who are
Japanese manufacturers making tremendous contributions to the industrial growth. These
products feature high speed, high performance, and high efficiency, underscoring the
usefulness in actual manufacturing scenes. We are convinced that they will never fail to provide
useful solutions to the manufacturing related problems the Chinese customers are struggling to

deal with.
Passage 3

The U. S. Pavilion

On behalf of the U. S. Department of Commerce and the Association for Manufacturing
Technology ,I would extend my greetings to the fourth China International Machine Tool Show
(CIMT’95) ,and welcome the visitors to the U.S. Pavilion.

We are proud of our U.S. Pavilion, where 70 U.S. exhibitors are displaying the latest
world-class machine tool technology and related manufacturing services. The technology and
services demonstrated here are the primary building blocks for industrialization in every nation
of the world.

I hope you will utilize this opportunity to assess products and services offered in the U. S.
Pavilion and discuss with representatives of our U. S. industry how these goods and services can
meet your particular industrial needs.

China and the United States have made tremendous strides in forging mutually-beneficial
commercial relationships. We at the Department of Commerce, working closely with the U. S.
private sector, are proud of the role we have played in developing these ties, and we look
forward to strengthening our relationship in the months and years ahead. It is through events
like CIMT’ 95 that our growing ties will be reinforced.

Again I welcome you to this impressive show,and I wish you a successful and productive
visit to our U. S. Pavilion.

Ronand H. Brown
The Secretary of Commerce
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Notes

1. the U.S. Pavilion 3% H B H
pavilion n. (1YW 4RI
£l ; the Chinese Pavilion at the Paris Fair {23 {8 % £ a4 b E Y
2. the primary building blocks for industrialization T. M 1k B9 2Rl
building block Z5# 85T, (BLELK , BisI Ry ) e B M4
building block principle 25 ( 3t ) 3£ R
building block system (I BI)BEASHFEESR
3. China and the United States have made tremendous strides in forging mutually-benificial
commercial relationships.
FERENBRLIEMWEFXRETTERNHE S
forge vt. B4, %, hiE
B4 : forge close links with the masses 5 RER B H B R

M i% W% 3 English-Chinese Translation

5 e H

IRAXD B S HPLXANAMNEEADLEOEI VR TRARMARE S
(CIMT’95) A F#HK ki LB X BEH,
BARMYXAEAEINGE,T0 SALATHAERMNG LA RRRFHMA
MBEARAXGHN SR B R, AR I LABAREREH T ey L,
BAFEZHERAAR - NS THLARAG *RPHA, H 5 £B6 > LRAKT
A RAXEERPBERRBEIRFTLRGHERT K,
PERBARLIAGBFAASTTERNR ), A, LA HHE5XEH
BECRJITTENEN, BNMATEXRR—EALATHROGEALS G £, R
HMAELEARGIAZH PRI —KAR, AR CIMT' IS XHHEZHELR—F i
BRAMFEAA KRG ES,
FRKRBEER X —AAREZHES FABRXETXBDERGRLE A MHE, R
ARR!
EEHEPIK
Fotl - K
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£ B A #) 38 R & 93002
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1. fREMG? (Are you afraid?) RERREHKHANEAFEERZ —, TERBEARNE
BREEENBACHRH EXMBRENEABHELE, XM HTEFRRSNERE, 4
A—FRDB. AN HEHILANENEAR, XL REHERNBRZERHBEAZ
it

2. B AT IR 488 anti-reflection filter
B ik =S {5 %« R4 anti-air-pollution system
Bl & oh , Bl % anticorrosion



