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WORLD BRAND DISPLAY WINDOWS SECTION OF LIVES PATHS
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PREFACE

Window display, straightforwardly, is a powerful

advertisement tool for the products.

The initial idea is to display

the products with visually appealing store windows,

while with the developing of the business innovative displays
become popular. More and more artists work with the marketers
and managers to explore the artistic style.

Can you believe it ?
Window display promotes lifestyle.

Basically, the window display is to covey

products” information to the

consumers.

But now, | prefer the use of artistic style.

The presentation could be luxury, sexual, innovative or elegant,
aesthetic via creative idea, color, and lighting

to communicate our emotions to the consumers.

With the changing of the trends,

30 days is a turn to change the display.



Fortunately, | am thinking and working in artistic way.
The pleasure of working is my philosophy.

To be honest, window display is an emerging business in China.

This book tracks the works of the global top brand in the past three
years. Chinese readers can access to the leading business strategies
on window display so as to apply it into local Chinese business.

Thanks to my friends and professors
that they provide many information and suggestions during
the work in process.

The book is finally completed in Singapore.
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