ey FE e BE B b 2 26 2% 3 % %% 3 e 4 M6 A B B B N A 3 B G 4 N B B % N ¥ % B W W OB X
* . . R
¢ ##ﬂ#ﬁ#ﬁ#ﬂﬁ.ﬁﬁ #ﬁ.ﬂ#ﬁ##&.#ﬁ#ﬁ#ﬁﬁ##ﬁ#ﬁ#ﬁ#ﬁ#ﬁ#.n.#ﬂ oG B B¢ B¢ % O B N N A B ﬁﬁ& * 3

BodE i % B T A % M B Be 06 B B B dF e Ar Fr 3 e %6 Xe B N W N6 ¥ B M N ¥ N %
gaﬁ#flfff???#fﬂﬁﬁ#####ﬁ#ﬁ###aaaﬁﬁﬁaaﬁﬁﬂ
BB B A B HE B W Bl b N e W N W B % A M N W N W N W M WK R W W M W R W
e g B fe A B A Sl EE N B A R W de B B fe 3 N N N M6 ¥ N O % M ofe % N R ¥ % J
B W B B e % A % de B A Be BE B M e %e Ae B e e X6 Xe KE M W ¥ X B 4B
R L
S R R T g dr de A e e e N6 ¥ N e A6 de % Mo B % % B
A M % W O U R M 3 % e e % e Xe B Be B fe B B ¥ B N
3 A 26 2% W 'y Bl dr % A e A A o e e Be B M e % % d B ¥ o
MM 5 #niﬁﬁ{waﬁwnmﬁnﬁ#ﬁmﬁaﬁﬁﬁﬁﬂaaﬁﬁmﬁﬁﬁﬁaﬁﬂﬁﬂﬁﬂ
NN B B 2 X6 e e e N ¥ % B G B N N B X ¥ % 3
I I e P e e T T M M T M T T %,
SRR B A fe e de % 3 A G M Nt % M B B B BB &%
B % M B B aF M fe %e 36 g F W A6 B B B B O W N ¥ ¥ % 4
##ﬁﬁﬁmnrw_ ;_#ﬁrura#n#u#ﬁwﬁﬁﬁnawnfawwﬁﬁﬁﬁaﬁnaﬁﬁnﬁﬁ¢i
ﬁ#ﬁuﬁt#ww_ mymrjﬁﬁrﬁwjwﬁﬁﬁﬁﬁ#ﬁﬁ#ﬁﬁ%ﬁ##ﬁ#ﬁﬁ#ﬁ##ﬁﬁﬁﬂanM
SN S N B e fr e e fr e A% W B X % %6 % % ¥ G B N ¥ oa

s - e B % 4 % ¥ B oW B R |
%%%}_ . 2 kﬂ%%###%ﬂﬁ%%##%#ﬁ%%&
¢#mﬁ#l¢f?< K-> ﬁat@.nmﬁmﬁuﬂmﬁnﬁﬁﬁuﬂﬁﬁaﬁﬁnﬁﬁﬁanﬁﬁﬁnﬁﬁﬁaﬁ
g % 06 BF R N NN E NN NN YR
B % A6 B % TR e e de 3% A e A6 B M 0 e W % B W 4 B %
n%%f#ﬁ  _ _,f;;i%%%%%%%%%%%%m%%%%w%ﬁ
yoge % % B B¢ 26 2 SO % A TRE B O i fr o e A 3 % fe Be % 06 ¥ WM Be A W ¥ 3 ¥ )

fofe de e o B 4 N .wW?fLéh ™ BodE g % 2 :
e R B  ;tmrmr1r_# e R R R P R AR R R R
#ﬁ#ﬁ#ﬂ#ﬁﬁfﬁﬁ;m1wr B
ﬁ##ﬁﬁ#ﬁ#ﬁtﬁfjﬁﬁa;.pﬁ#;.wﬁ 26O BF SF N B N ¥ A e e % 3 B % B W ¥ 6 % B B % % %
2 [
e g g

L
._t.Jdv...._u - .

o
3

N
_.ﬂ.'.mm.ﬁ..ﬂ..ﬂ..ﬁ..ﬁ.ﬁ.ﬁ..ﬁ.ﬂ.ﬁ.ﬁ.ﬁ..ﬁ#ﬁ.#ﬁﬁﬁ.ﬁ&mﬁ.#.ﬁﬁ.ﬁ#ﬁﬁﬁﬁ_.ﬂ.ﬁﬁmﬁ.ﬁ*
I I N N N S N

kit P o BV 2 . L Ve Ve Take ke ke Tale T e v e Wy W Mo ¢ ¥ ¢ 3¢ ¥ M N P oW ¥ B 3

s ey e - ©
e B T R

I —————m——p—— e T TSNS SR



FORMOSA

An Array of Taiwan's Magazines




10
12
18

26
32

582

46
46
47

49
49
50
50
51
51
52
53
54
55
56
57
60
60
61
62

R

STYLE-FORMOSA

I ) B — e MRISHRE AR THE DEVELOPING AND FUTURE OF TAIWAN MAGAZINES

umﬁﬁ_—gq—uﬁnmugga E-MAGAZINE CREATES NEW READING VIEW

aﬂﬁﬁﬁﬁiﬁﬁﬁﬁmﬁ A PROFILE OF THE MAGAZINE BUSINESS ASSOCIATION
OF TAIPEI (MBAT)

E-EEREREEWRE 5 VBATDIRECTORY & SUPERVISORY BOARD

AWMAEL

ATEEESE R THE HUMANISTIC EDUCATION FOUNDATION

=FEF TRIPLE TRUST CLINIC

SRY{LHIEBRERAT SUN COLOR CULTURE PUBLISHING GROUP

SRE{CEERRAT 3C CULTURE CO.,LTD

AEtLEHBRAT gﬁzm ARTS PUBLISHING CO..LTD

rEicwxpoERAs 0§ «ic.

L ERBRAT F % WEBDVEXNOWLEDGE PUBLISHING COMPANY

chERZ RHERR A RN QECHINA

thER DRI %IW;RODUCTMTY CENTER

hERE—RENE | KUAN TAO ASSOCIATION

hEREEALERESHE SWAN SOCIETY OF WILDLIFE AND NATURE

HERBETEREHRESE THE REPUBLIC OF CHINA FLOWER'S FOUNDATION

BRI R

hEREEE TEERAEE
hERENNERRREE
Falpgld b

X TERX{LEEe

KT REESRT

RN

HREEERAR
BELERRHBRAT
ABXLBRBBERAT

SINO-ARABIAN CULTURAL & ECONOMIC ASSOCIATION
CONSUMERS' FOUNDATION CHINESE TAIPENCFCT)

GODEN CHINA INTERNATIONAL INTERCHANGE ASSOCIATION
TAIWAN EXTERNAL TRADE DEVELOPMENT COUNCIL(TAITRA)
WU-NAN CULURE INC.

COMMONWEALTH PUBLISHING CO.LTD

COMMONWEALTH MAGAZINE GROUP

TRADE YELLOW PAGE GROUP

FANG LE INTERNATIONAL CO.

JINN'S PUBLISHERS

WOOD STONE INTERNATIONAL CO.LTD

Kl




63
64
64
65
66
66
67
68
68
69
69
70
71
73
73
75
76
76
77
78
79
80
81
81
82
83
84
84
85
86

LA L BEBRAT
WAL

SHEWRICAT

S IEERR D RRAS
HRERMERBRAE
tHRBERMA L EEERAT
LB ER O BRAT
=g fystesl TE SEE /N

(=p A==t Casl/i

[=E| AR ES
BTSRRI R

= et St bl
eyt e L N
BB RKERIE
BRNIEERRBERAT

EREREEREROBRAT
BT SCEERDBRAT

SERREROBRAT

=L B

=1 E3% ]

(=} 3 SN

SRERES | BRI ERAT
SERIEEREIL
BRTEEERE
SEEEMRR
SEEERERBERAT
MZ ST EFEE AT
ERXLiDBERAT
AL BRI ERAT
EX{LiBBERAT

CONTENTS

__ STYLE-FORMOSA |

PUPPY & KITTY PET GROUP,INC.

TORCH MAGAZINE

THE MANAGEMENT OF NEW ARTS

NEWTON PUBLISHING CO.,LTD

AIRWAY MAGAZINE

WORLD WRIST WATCH COL. LTD.

CAR & LIFE

PUBLISHES BUSINESS ASSOCIATION OF TAIPEI
YOUNG PARTY 17

DEPARTMENT OF TRANSPORTATION,TAIPEI CITY GOVERNMENT
DEPARTMENT OF INFORMATION,TAIPEI CITY GOVERNMENT

SCIENCE PUBLISHERS OF TAIPE!

MAGAZINE BUSINESS ASSOCIATION OF TAIPEI
GRAND HYATT TAIPEI

TTV CULTURAL ENTERPRISE LTD.

TAICHAIN CONSULTANT,INC.

TAIWAN MOUNTAIN PUBLICATIONS CO.,LTD
TAIWAN TOHAN CO.,LTD.

TAIWAN PROVINCIAL EDUCATION ASSOCIATION
THE TAIWAN NEWS

FORMOSAN MAGAZINE PRESS,INC.
KADOKAWA MEDIA (TAIWAN) CO.,LTD.

TAIWAN DESIGN CENTER

ASSOCIATION OF TAIWAN JOURNALISTS
TAIWAN INSTITUTE OF ECONOMIC RESEARCH
TAIWAN ONLINE CORP.

SEASON ART PUBLISH COMPANY

BUSINESS NEXT PUBLISHING CORP.

YOUTH CULTURAL ENTERPRISE CO.,LTD

MIN FU CULTURE CO.,LTD.




5 H %k

| STYLE-FORMOSA

87
88
88
89
90
o1
92
92
93
93

- 94

94

95

101
101
102
103
103
104
104
106
108
109
110
110
111
112
113
114
115

KABRAT
ERFAROERAR
EERKRX LSRRI BRAT
R ISER D BRAT
FeEBEMAAL
EEXILBEBRAT
ZE B FEME

ENZ B EH S BRAT
SIE MR
BECEERDBRAT
HERTHIRRRAT
TRERHBRAT
RiFHIRER D BRAT
RimRH BB
FRERUERHERAT
StHEHEST
THREX{CRRERE
BRTEINRERS T
FERZLERAT
ERXCBHRDERAT
HEEROERAT
BHRERRAT
REREEREHE
EREARNRROERAT
BIREBEBERAT
TR TR AL
TRENR D BRAT
HZESE U LEREEHRAT
BgREAS AL
SUEBRRRIBIRAT

SALON EXCHANGE INTERNATIONAL CO.,LTD.
BIOERA CO.,LTD

LIFE STYLE MEDIA CO

HARVEST COMMUNICATION INC
SINORAMA MAGAZINE

QUAN YA CULTURE CO.

CHRILD'S WORLD

INK LITERARY PUBLISHING CO. LTD.
PHOTOSHARP MAGAZINE
CON-TEMPORARY

GLOBAL VOICE GROUP

DFS GALLERIA TAIWAN LTD.

SHARP POINT PUBLISHING CO..LTD
DEPENCE TECHNOLOGY

ERA GLOBAL PUBLISHING CO. LIMITED

PAI SHIH EDUCATIONAL AND TECHNOLOGY CO.,LTD.
COUNCIL FOR CULTURAL AFFAIRS, EXECUTIVE YUAN

BUDDHO HEART MAGAZINE
RICCITE CO.

HONG SHUO CULTURAL ENTERPRISES,CO.,LTD.

HEBRON SOFT LTD
MON JARDIN PUBLICATION
CAR MAGAZINE

SHIU WE! INFORMATION TECHNOLOGY CO. LTD.

FOOTBALL FEVER

DIGIASIA MAGAZINE.CO.,LTD.

ARCO INFOCOMM INC.

OVERTOP MUSIC PUBLISHING CO. LTD.
ART & COLLECTION GROUP
EXCELLENT WORLD

[V



115

116
117
117
119
119
120
120
122
122
123
124
125
125
126
126
129
130
131
131
132

132
133
134
134
136
136
137
138

Ehik R L

ERSII RS
HEREERRAT
HIBRABERAT
EBBT
HECER RO BRAT
AT REEE

Zerh BRI SRR AL
EKERDBRAT
SREEEBRHBRAT
ERMLEXERAT
EMCEBERBBRAT
RIREETEXROBRAT
REEFAT

ME L HIREEERAT
BRI BRAT
BEERUCBERRAT
EHESE

REBEPF LB ERIDBRAT

RIBITERRERSAL

(BEENBRRBIEEREEE

BEEXIEBERRAT
IEHEREEREAT
BRRBERDBREAT
WIS BRI BRAT
ERAEAL
TBIRE RS AT
MALBER D BRAE

FAEULBERBBERAT

CONTENTS

_ STYLE-FORMOSA |

SISTERS CO.

LAN-YANG MUSEUM, I-LAN COUNTY GOVERNMENT

WANKEL ENTERPRISE CO.LTD.

TONG LI PUBLISHING CO.,LTD.

THE LAW MONTHLY

DHARMA DRUM CORPORATION

PAN PACIFIC OCEAN GROUP

STUDIO CLASSROOM

PHOEBES INC.

PUBLISHING INFORMATION L
CHANG SHEN PUBLICATION CO. J’@
JOHNSON PUBLICATION CO.,LTD. ‘ *é
SECOND HAND BRAND

EVERGREEN INTERNATIONAL CORP.

YU SHANG PUBLISHING CO.

CHING WIN PUBLISHING CO.,LTD.

YOUNGPARTY.COM

HSIN Y| FOUNDATION

|.M. INTERNATIONAL CULTURE CO., LTD.

INSURANCE MARKETING MAGAZINE

PROMOTE ELECTRICS POWER DEVELOP ASSIST

CONSIDERATION COMMITTEE

MASTER SOUTH PUBLISHING CO.LTD

HARVARD MANAGEMENT SERVICES, INC.

HAVE HEALTHCARE CETER

CITE PUBLISHERS LTD.

HAKKA MONTHLY

CIRCULATE INFORMATION

THE CHOICE COMPANY

BEAUTY



05 H %

139 ZERATHET GOURMET WORLD MAGAZINE
140 EFEESHETERE KID CASTLE EDUCAIONAL INSTITUTE
142 BIEHRRT JILLION PUBLISHING CO.,LTD
143 FFISEIFEEN JASMINE FASHION PUBLICATIONS GROUP
146 EHBRAT IMPO MUSIC
146 HFRBHBBERAT INTERFACE CO.,LTD.
147 HEBEHIRT STANDARD CHARTERED BANK
148 EMBBHBETEWERGERAT  PC HOME PUBLICATION GROUP
k2L VNG
160 ANREEEEBRAT AUTOBIKE GROUP
160 EBIRBRAT SHOU YI CO.
161 SEEREVETMERATEMA QT READER'S DIGEST (EASTASIA)LD.
161 SHESEHEERATAEBIAT NEXT MEDIA PUBLISHING LIMITED(TAIWAN BRANCH)
162 BFMERDBRLT UNO MEDIA COMPANY
162 WA BRAT NING & ASSOCIATES COMPANY
163 FERPRHEESH FOREWORD
164 RILERERAT DESK TOP MUSIC MAGAZINE
164 BEETRGOBERAT CHINA TIMES WEEKLY
165 MEERBHMIE RENT & SALE REPORT MAGAZINE
166 MBEVLEXRHGBERAT A&S GROUP
169 BIBASUILEHR WEALTH GROUP
170 FHEBEFEBET NEWTAIWAN WEEKLY
171 EIEE A TERHHIR 'MECHANICAL INDUSTRY RESEARCH LABORATORIES, ITRI
171 BEEAREREERRR CHUNG HUA INSTITUTION FOR ECONOMIC RESEARCH
172 HEFEASBBRHRESE TAIWAN LITERATURE DEVELOPMENT FOUNDATION
173 HEEASRETTRRGE TAIWAN FLORICULTURE DEVELOPMENT ASSOCIATION
173 HEEABRERERNE CHINESES TAIPE! FILM ARCHIVE
174 BABEABREEE®A MANDARIN DAILY NEWS
175 PEEABEEEESE WAN GUO LAW FOUNDATION
175 PEEABKESE JOHN TUNG FOUNDATION
176 HESEAERILHREE INSTITUTE FOR INFORMATION INDUSTRY

- i s
[ STYLE-FORMOSA =



i

CONTENTS

F R T TTERRIoe

177 BAEEABE HARVEST FARM MAGAZINE

177 EEHESARDBRAE WINE MAGAZINE

178 BEEHERIRMET HI-FIl @ HI-VI

178 BZHBESTIL CHIEN KUN POETRY ASSOCIATION

179 BERUEBERGOEBRAT HEALTH WORLD MEDICAL PUBLISHING COMPANY LIMTED.

179 EhBEREESHL BRAIN MAGAZINE

180 BRI BRAT DISTRIBUTION NEWS WORLD

180 EEBT BUSINESS WEEKLY

181 EINCRIMREES THE WORLD OF CHINESE LANGUAGE AND LITERATURE

181 EIIFRIEXEAIN NATIONAL CHIANG KAl SHEK CULTURAL CENTER,R.O.C. R
e J&

182 EMETEEE NATIONAL TAICHUNG LIBRARY "

182 EIISBT MR NATIONAL TAIWAN CRAFTS RESEARCH INSTITUTE .

183 BN NATIONAL TAIWAN MUSEUM OF FINE ART

183 BRI BEYE NATIONAL TAIWAN MUSEUM

184 EATIENESIEYIRT NATIONAL PALACE MUSEUM

184 EII{EHREBMIL NATIONAL CENTER FOR TRADITIONAL ARTS

185 BEREFBRATE PROFESSIONAL PUBLICATIONS AGENCY

186 BUWBRRBXER MOTHER & BABY MEDIA GROUP

188 BEETMFMEGH KOSEMETIK INTERNATIONAL(TAIWAN)

189 BEEEERRMEEERET VY ANALYTICAL ENGLISH PUBLISHING COMPANY

190 BREMITFSIREEREBMRAT CONDE NAST CHINA

191 REFNHFERBBBRAT KANG HSUAN EDUCATIONAL PUBLISHING GROUP

192 RBENULBERIDBRAT LIVING PSYCHOLOGY PUBLISHING CO.LTD.
193 BRFEESRIEESTLISIEIE  RISK MANAGEMENT INSURANCE &FINANCE MEDIA GROUP

194 E—FLBRAT FIRST HAND CULTURE CO.LTD

194 EXEEILBERRAT HE GUANG INTERNATIONAL CULTURE CO.,LTD.
195 BECEERRAT LOOK MOVIE MAGAZINE

195 FPREHFBXEBRALT STEREO SOUND & HIVI

196 FHHEEERRIDERAT COUNTRYSIDE LIFE

196 PEFSLBEBRAT LOOK PUBLICATION INC.



I
ot

7

S
ot

(13

| STYLE-FORMOSA

197
198
198
199
200
200
201
202
202
203
203
204
204
205
206
207
208
208
209
209
210
211
212
213
213
214
215
217
217
218
221

BRFBENEROBERAT
BERZSRODRAT
REMEERRBERAT
EEXILBEBRAT
LREERRROERAT
BERXIEBEERAT
FEDER DR
EEMEAT
ERBRRSRHERAT
ENERROBRAT
ENERRMDERAT
FELBXERAT
BEREROBRAT
HISHAR AL

B E RS R BRAE
PEBBNIRHR R ERAT
HERRNBERRAT
BRI IR BRAT
BEERULERROBRAT
BEEHESE

BRI LHERILNEILDER
I E R
FAESUEEERIDBRAT
W
ENREHEARIDERAT
BEETHRR D ERAT
EHEFLRIDBERAT
I ERAT
BhEEAtan AL
BRBERBERAT
REROBRAT

INFOMATSTER LTD.

123 PUBLISHING GROUP CO.LTD.
TRANSASIA AIRWAYS

JACKLIU'S PUBLISHING LIMITED
WEALTH MANAGEMENT

HWA KER PUBLISHING CO.

TAIONE MULTIMEDIA INC.

MANDARIN AIRLINES

HWA-WEI & GREY ADVERTISING GROUP
CHINA MEDIA COMMUNICATION CO.,LTD.
CHINESE INFORMATION CO. LTD.
CHINESE ART BOOKS CO.,LTD.

SCENE ENTERPRISE

YUENYIN PUBLISHING INTELLIGENCE SERVICES
TW MOTOR GROUP PUBLISHING CO.,LTD"
LADDER INTERNATIONAL INC.

YAYUNN ARTS CO. LTD

BIOGRAPHICAL LITERATURE CO.
BRAINET GROUP

OAH FOUNDATION

TZU CHI CULTURAL CENTER
TRADER.COM

THE JOURNALIST

NEW PARTY

CONTMPORART DESIGN MAGAZINE
MARBO ASSET MANAGEMENT

CLASSIC COMMUNICATIONS CO.

ELITE CO.LTD.

TOPIC MAGAZINE

THE INFROPRO GROUP

NUNG HSUEH CO. LTD

\F \



f==

221 BRARBHR

222 WERVLBEBEXRTRAT
202 EFRHKRIBBERAT

224 FERXLIRIDERAE

224 HEMZELRT

225 EEHEERDBRAT
226 EIBEEARKBERAT

208 (MEEIRSIRES R (BBHESIRIIBRAT)
230 BHIABERRDERAD

231 BIMSEE

232 BUEEIIER ISR FERAT
232 BHEERAERAT

232 WMEZEFERAT

233 WRHFRHME

234 EELBERHOBERAT
237 EECBERHERAT
238 BARIFEEFEAT

238 FBULEEEBRAT

239 HE{LEERBBRAT
240 EREERRBERAT

240 BESEYPRERREESH

241 HHEREREARDBERAT
242 HENBERMBRAT

243 EEFESHBERAT

244 ERZRDBRAT

244 REERRKEROHBRAT
245 EZHERERERAT

246 MBS L BERHBBRAT
247 BARFHEL

248 BEXLSBFERRAT

CONTENTS

~ STYLE-FORMOSA_|

TAX NEWS SERVICE INC.

DOER'S KNOWLEDGE MANAGEMENT GROUP
FLAG PUBLISHING CO.,LTD.

ROCK PUBLICATIONS CO.,LTD.

FAR EASTERN AIR TRANSPORT CORP

YUAN LIOU PUBLISHING CO.,LTD.

INFOWIN INFORMATION CO.,LTD

NONG NONG MAGAZINE CO.,LTD.

@ NET PUBLISHING INC.

SEEDNET

FINAL ACROBATICS INFORMATION MAGAZINE
DAO TIAN PUBLISH CO.

WHEEL GIANT INC.

FISH WORLD

INTERCULTURE CUSTOM MEDIA

HACHETTE FILPACCHI MEDIA

DRINKS

CHIN CHIN PUBLICATIONS LTD

CASHBOX ENTERPRISE CO. LTD.

THE ABSOLUTE SOUND

BABY HOOD CO.

CQ. INC.

UNITAS PUBLISHING CO.LTD

VIVI MAGAZINE.CO.LTD

BETTER LIFE MONTHLY(HAPPINESS REPUBLIC)
CADESIGNER

LEMON TREE INTERNATIONAL BOOKS
EXCELLENT ORGINALITY CORP

ARTIST MAGAZINE

CROWN MAGAZINE A DIVISION OF CROWN CORPATION

249 FEFEEREI

i

./\



5

| STYLE-FORMOSA

SEMENBREREK

o\ BREERE YL g -

H PR ROEE 6000 TEMEEEECERTT - HENENAD - R —ER EHREZ A
RIS - EE T ESBERS AIEMEMNEE - 7 RGN - HiE - 0% - AF%
AR LIMEEEMRERR ~ B - B - BENaK - RN T > 8E T
Az s ~ ARER - 7 HAEE Sl §BBNET - E B2 HEHEE
B - MRS &R 6 AR E R RE R —IR -

BEIR R SRIVBIRENE B - ACE L HIRRSRAVBRBR AR L — &) - (HE M AR & A
FERHIBERE R » B LGRERETE G RRTE - SRt - ITHE - BETHS
EEMEETITAR - BN - MEEEXEPEE—E - ERERAE L SR
AMHERBEA -

AT > GEIVHEE IS E HE BRI G - KEEE - BN - HAZHE
EEMIEIL T BB AT RECEBMBTMERNA TEXHHIRSE - #0
B HEAEESKESERE T EEE IR RS RE % ERE
e FCERTEEMEM T - M ERG S R BEIR - EE AR
TR BEBIREREIER T BLLRENE ) - BETE > KEEENES TEX
HIZESCEFR AR AL - TG BIBRMTSERE A - BAR T (B EoRER AR (7

A AR S ) tﬁaé’]z‘%ﬁ‘]”mﬁﬁ * (LTS R (E S 3 7 20 R ) A Bt
HERESL EMMAIGE N E) - SORATR MRS MR IR TS -

BACHHEGERI A GRI & B - (IR T LS & 8 15 S B R il 0y 8 e 1 -
B R ML & B AR T - BT RN R T AL RS
FHH- - U B o R0 DUE BRI S S A o DU - AR S { R IV il
RREETE & B ) o SO ST AR a8 RIS R

=S|I TR AEE VA £ ik \é‘\? é‘-/



E
1

_ STYLE-FORMOSA |

The Developing and Future
of Taiwan Magazines

T aiwan is a society reverberating with dynamic, vibrant magazine publishing.

There are more than six thousand titles of magazines currently published in Taiwan; in
contrast to the population, the industry appears incredibly sprightly. Of the panoply of
magazines, many are non-commercially oriented, attesting to the particular proclivity shared
amongst organisations, groups, corporations and cohorts as a vehicle of identification, concern,
learning and communication. For the commercial magazine category, Taiwan's book market
encompasses a wide variety: nearly every human social interest is reflected by a corresponding
magazine title, meanwhile magazine advertising shows significant growth among the circula-
tion of four primary media.

Although the public's reading habit generally falls short of publishers' eager expectation, the
levels of reading interest formed by Taiwan's massive readers suffice to invite envies from
neighboring societies. In terms of magazine varieties, circulation and advertising market,
Taiwan magazine field's publication, reading and application not only champion in the greater
Chinese community, the quality and creativity of which are probably second to Japan in Asia.

In recent years Taiwan magazine publishing field is vivacious with international colours:
many stalwart publishers from America, Europe and Japan have set up their offices locally.
using Taiwan as their stepping stone for the Chinese-language market. Singapore and Hong
Kong counterparts have also subscribed themselves into Taiwan fraternity through investment
or acquisition, and magazine publishing houses all over the world have made their presence on
the island via licensing. Jointly they have broadened the horizon of and injected fresh elements
to Taiwan's magazine industry, engendering tremendous creativity and vitality. These activi-
ties in a way foretells the shaping of a greater Chinese-language community, indicating the key
positions of Taiwan reader market and editing professionals in the coming phase.

Many may complain of the fierce competition such situation entails: [ personally believe that
the rapid selective process and progress generated by abrasive competition are propitious to
simulate creativities reflected in the fast shelf turnover rate.

The members of the Taipei Magazine Association to a considcrable extent represent the most
aggressive yet leading practitioners of the field. Each year we produce an introduction manual
with selective member magazines that mirrors the industry's recent activities, the publishers'
efforts and accomplishments as well as the society's interests and impetuses. This year, we

again present you with a spread of shining stars.
R

Chairman of Magazine Business Association of Taipei
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E-Magazine creates new reading view

Fox Hsueh Magazine Business Association of Taipei

s certainly magazine made by the paper? Are the contents of the magazines combined by

I the plane words and photos without fail? For the advertisements, which on the magazines

must be unexciting and clumsy conscious pages? From 2003, the e-Magazine’ s digital style

blows up around Taiwan magazine publishing circle. There are almost 20 magazines digitizing
and the readers would experience completely difference and new sense delight!

Two years ago, Taiwan magazine publishers and e-Magazine Service Company launched the
e-Magazine services, which attempted to make the magazines of the traditional paper version
transferred to the digital version by the digital printing and Digital Rights Management. Then
these digital books were sold by the website bookstore and later the readers could download the
book they bought from website. The magazine, which is after transferred, would not have any
change in flat plans and forms but the screens and the advertisements that are what we called
“e-Magazine”. Compared to the conventional producing processing, in fact, such transformation
should be another model of a printing plant and create a new kind of printing plant -- “e-
Printer”, besides that, there are three new businesses raising as well: Digital delivery, e-
Distribution and Service platform, Digital bookstore.

The basic producing procedure of this e-Magazine is similar to paper, or it probably is the
magazine’ s digital version, that is to say, we directly transfer the file which is prepare to sent
by the publisher to the output centre to PDF or other acceptable encryption format. The
distributor transfers the orders by internet bookstore and delivers the selling record to the digital
sale service platform, after that, the digital dispatch service sends the e-books to the customers
by email or downloads. Owing to there are not too many re-processes in producing procedure,
the publishers only need to cooperate with output centre once to produce “Proof” and “Digital
Proof”, and distribute to the real and virtual printing plant. That allows the publisher entering
digital publication easily.

Another e-Magazine is more special and belongs to the digital publication of “born-in-
internet”. It means that the formation of such e-Magazine not only has different producing
procedure from traditional paper, but also uses special materials, including a lot of graphs,
animation, voice and interactive interface. Obviously, this digital publication is in accordance
with the customer’ s experience from internet (or use monitor), and it will become a most
natural reading way and fit in consumer’ s feeling. It is rather to produce a magazine than to
edit it (like to be a producer), because it needs to make sound, image and animation to become
one, and prepare the script in advance, and furthermore collect and combine these materials.
This is a new investment variable for the traditional publishers, and relatively the standard of
transforming and .entering will increasing up.

As creature’ s evolution, e-Magazine changes its model gradually. Regardless of “digital
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version” or “born-in-internet”, they are closing to the middle world: simplification moves to
complication and over-complication moves to simplification. Finally, the market and edit will
cooperate to find a most precise model such as today that we edit the magazine by fixed size (the
same length and width), fixed pages (the same depth) and similar contents. That result is
naturally picked, eliminated and varied by readers. We just can make sure that the percentage
of e-Magazine multimedia will be more and more, and the interactive content will grow up to
a certain ratio in a short time, to the end, new media will arrive. This is a kind of media force
that we never heard as well as it is the most amazing character of digital publication.

Will the digital publishing which is drove by e-Magazine affect consumer behavior directly?
Do the consumers accept this kind of reading model? There are some clues from e-Magazine
consumer market in Taiwan. According to the statistics from 2003 to 2004, the total selling
scales of e-Magazine in Taiwan grew up over 30%, and this data is close to the increase ratio
of America’ s e-Book market which is announced by Open e-Book Forum. Observing a single
item, even the selling scales of the best-sold e-Magazine almost increased to 90%. It is clear that
as long as the issue matches some request of internet, the good selling result is expected. These
magazines, which are selling better, have some strong subjects or can be sold for a long time.
However, due to the e-Magazines sold on internet also have e-backlists, even though they don’
t have some special issues but still can make certain profits by combining backlists.

E-Magazine breaks traditional limitation, and not only has different view but affects the
whole publishing and reading conditions. If you are interested in it, you might observe these
changes from some points as well:

1. NEW MARKET AND NEW CHANNEL

The market is the foundation of e-Magazine. Unlike the real bookstore, you cannot touch the
virtual bookstore by window shopping but depend on the internet-relation promotion. This is
why the publisher's website sells books badly by internet. Because the reader gathers to the
bigger internet bookstore and portal websites, the member base and promotion resource of
portal site are also much stronger than publishers' websites which is unknown and the URL hard
to remember.

There are some stronger superiorities for e-Magazine than for real one. For an e-Magazine
retailer, it is not necessary to worry about magazine display spaces and stocks problem. The new
channel is powerful than any kind of virtual bookstore and the management costs will be
reduced and just used on marketing. Another problem also can be solved by e-publishing now:
when the publisher only gets one or two e-Magazine titles, they cannot cooperate with internet
bookstore in quantity and much less to modity its selling rules (The size is too small). A new
channel is be established by Taiwan magazine publishers. They try to sell e-Magazine by a
virtual magazine agent (similar to Taiwan English Pres, Nung Hsueh, 7-11 channel, etc.) and

[ 16 smz=mmmn ; ] i s : e




