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Preliminary Work

Unit Objectives

1. Understand tour booking procedures.

2. Manage to design itineraries.

3. Get familiar with the tour reception plan.

4. Get familiar with the steps of replying to an inquiry E-mail from clients.

Lead-in

Q1: What does a travel agency do?
Q2: What kind of service can a travel agency offer to tourists?

Fun Hotiday
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Reading A

Tourism and hospitality is a booming industry in the world. In general, it can be divided into
three parts: transportation, sightseeing, and accommodation, according to their functions.

To start, there is transportation. Transportation is the most important part of tourism
and hospitality. Tourists can’t go anywhere without some sort of vehicle. Transportation, as it
relates to tourism, aims to carry the tourists, their luggage, and anything else that needs to be taken
along from place to place safely.

Next, after tourists arrive at the destination, visiting the place and going sightseeing become
the focus. They are attracted to famous locations known for their history or great views. Through
their visit, not only can tourists broaden their horizons but other industries besides tourism can be
improved and benefit from the tourists presence.

Finally, the accommodations are also a very important part of tourism. The modern traveler
today not only need a place to sleep, but also require other services as well. Hotel services should
also include parking, luggage storage, and meals. These all should be considered as part of the
hospitality industry.

To prepare for the future and make tourism more convenient, transportation, sightseeing,
and accommodation should be combined. If practitioners improve in these fields, the tourists’
experience will also become better.

(&2 B:http://wenku.baidu.com/link?url=57aywD0Q6 W Tnl7XKbIHUEw WENnSuPS32Q08X0a0gHpOOzdnNt KOmK?2
cucVaEHVSdbvlhY YoYUAuYkRzRpY VmNxyXN_8gRM33ZBg7SAYZf7 ) (2016-05-17)

New Words and Phrases
1. accommodation/okoma'derf(o)n / n. 18
2. attract /o'treekt/ v 5l
3. booming /bu:mi) / adj. M4HER; ZEoRMY
4. broaden/'bro:d(o)n/ v, [l
5. combine /kam'barn / v. %G G
6. convenient /kon'vi:ntont / adj. fERIE; JrEm
7. destination /destr'nerfn/ n. HgHL,; 25
8. focus / 'favkas / n. FEAG Tl
9. horizon /ha'raizn / n. OEF; MRFL; HIP4R
10. hospitality /hospr'taelitr / no BE Q) 5 35K6F; 0%
11. location/la(v)'ke1f(2)n / n. Mo {7
12. practitioner / praek'tifono / n. Mk ; Rl
13. sightseeing/ 'sartsi:1n / n. WOL; ik
14. transportation/ treenspa:'terf(o)n / n. ZCH; sk
15. vehicle/'vi:hikl/ n. 3G T H; %4

TOURISM M4



Unit
Preliminary Work

1. Tourism and hospitality is a fast growing industry in the world. ()
2. The transportation for tourism doesn’t include a bicycle. ()
3. Transportation, sightseeing, and accommodation, these three aspects of the hospitality industry
can be developed independently. )

1. What do you hope to do when you visit an unfamiliar place?

2. What should be done to improve Yunnan’s tourism and hospitality industry?

Reading B

Itinerary of a Seven-day Tour of East China

Welcome to our Seven-day traveling program. We’ll provide you with a wonderful traveling
experience in East China.
Day 1 — Arrive in Shanghai

Arrive in Shanghai, meet your tour guide and then check in at the hotel.
Day 2 — Shanghai

Begin the day with a visit to the Bund (Waitan). There are many beautiful old buildings in
the style of early 20th Century Europe. In the afternoon, visit the elaborate City God Temple
(Chenghuang Temple), where you will find many local specialties and snacks.
Day 3 — Shanghai—Mount Huang (in the province of Anhui)

After breakfast, do some shopping and take a walk through Nanjing Road. Then travel to
Mount Huang by bus and then check in at the hotel.
Day 4— Mount Huang

Climb the breath-taking Mount Huang, which is regarded as one of the best attractive mountain
in China for its rare pine trees, unusual rock formations, scenery of sea clouds and hot springs.
Day 5— Mount Huang—Hangzhou (in the province of Zhejiang)

Catch the amazing sunrise of Mount Huang. Then travel to Hangzhou by bus.
Day 6— Hangzhou

Visit the picturesque West Lake, which is known as “heaven on earth”. Enjoy a farewell dinner
at the hotel.
Day 7— Return home

Go to the airport and take the plane to return home.

3 TOURISM
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New Words and Phrases
1. amazing/ o'meizin/ adj. ARATEB; A AP
2. attractive/ o'treektrv/ adj. FHEEIIM; WEIAM
3. breath-taking/'bre0 'teikin/ adj. SHINOIREY; 2 NFHERFIZ Y
4. elaborate/r'laeb(a)rot/ adj. VORGSR A0
5. farewell/feo'wel / n. Al W
6. formation/ fo:'me1f(e)n / n. ik ; B
7. picturesque/ piktfa'resk / adj. RGN F)
8. provide/pro'vaid / v, Bl ER%
9. scenery/'sinari / n. st 55t
10. snack/snaek/ n. Nz FE
11. specialty/'spef(2)lt1 / n. R FRESE
12. sunrise/'sanraiz / n. Hili; &Y
1. You will visit two cities according to this traveling program. ( )

2. If you want to find the local specialties and snacks of Shanghai, you can go to the City God Tem

ple. «C )
3. The West Lake is known as “the first lake on earth”. ( )

1. What is Mount Huang famous for?

2. Do you hope to travel in Shanghai? Why or Why not?

http://cn.chinaculture.org/
https://www.wikipedia.org/

http://wikitravel.org/en/Main_page
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Unit
Preliminary Work

Listening and speaking

[=]
-

C=Customer A=Agent

C:Hello, is this ?
A:Yes, what can we do for you?
C: My wife and I want to see some places of interest in Lijiang.

A:Will you go on a package tour or will you have a ?
C: What kind of package tours do you have?
A:We now have a five-day and an , which depends on the transport you will travel by.

How will you travel?

C: We’d like to take a plane there first and we’ll travel by sightseeing bus in the city.

A: So a five-day trip would be good for you. You will have in the city. It is a general
tour of the city. The itinerary includes the places of interest such as Yulong Snow Mountain, Dayan
Ancient Town, Suhe Ancient Town and Tiger Leaping Gorge.

C: That sounds fine. What’s the price for it?

A: .

C : What does it include?

A: Tt includes transport, three meals a day, accommodations, tour guide service and the
first admission ticket of each scenic spot.

C: Can I have the detailed itinerary of the package?

A: Ok, I will forward one to your phone right now.

C: Thank you!

A: You are welcome!

Task 1 Listen to the dialogue and then fill in the blanks with what you hear.

Task 2 Work in pairs. Suppose you are calling a travel agency to ask for travel information.
Practice making a dialogue according to the model in dialogue 1.

Task 3 Work in pairs. Discuss how to acquire travel information.

Mr. Allan: Operator of a Tour Organizing Agency Mrs. Kara: Operator of a Local Tour
Agency

(Mr. Allan phones Mrs. Kara to check the quotation with her. )

Allan: Good morning, Mrs. Kara, this is Allan speaking.

Kara: Good morning, Mr. Allan.

Allan: I"d like to check the quotation for this trip with you.

Kara: Ok.

5 TOURISM
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Allan: We have .The quotation for each person is $8,000 , right?
Kara: $8,000 is the price for adults older than and younger than .People who
are not in this age range will be charged $ extra because there is a shopping included
tour.

Kara: Ok. We can book the tickets for you once you send your group members’ personal
information like their names, and passport numbers to us. You need to pay of the total
fee to us as deposit, and the rest of the money needs to be paid before you leave.

Allan: Ok, I will transfer the deposit to your account soon, please wait a minute... (After a while)
All right, the money has been credited to your account, please check it.

Kara: Yes, we’ve received it. Thank you very much! We will inform you the and the
tour leader’s phone number in five days.

Allan: Thank you.

Kara: If there should be any changes, I’ll let you know in time.

Allan: That's fine. Good-bye.

Kara: Good-bye.

Task 1 Listen to the dialogue and then fill in the blanks with what you hear.

Task 2 Work in pairs. Suppose you are a sales manager of a tour organizing agency, and
you’re talking with an operator of a local tour agency. Practice making a dialogue according
to the model in dialogue 2.

Task 3 Work in pairs. Discuss how to confirm the quotation.

Allan:Sales Manager of a Tour Organizing Agency Serena: Operator of a
Local Tour Agency

Allan: Good morning, Serena. Sorry to disturb you, but I want to check some details about our
itinerary.

Serena: No problem. Go ahead.

Allan: Thank you. Our 10-day trip includes 26 meals, is that correct?

Serena: No, only 24 meals. We only offer supper on the day of arrival and breakfast on the day of
departure because meals will be served on the plane. Breakfast will all be served at the hotels you
stay so you need to pay for . Each meal is $

Allan: Our group members may sometimes want to try some instead of meals for tour
groups, in that case, can they cancel some meals and have something else they want?

Serena: That’s ok as long as they tell their tour guide two days in advance.

Allan: That’s great! Some tourists have asked me about the local performance Yunnan Impression
Show in Kunming, what kind of show is that?

Serena: Well, Yunnan Impression Show, also called Dynamic Yunnan, is a grand and unique
performance that richly depicts the strong flavor of the life of ethnic minorities in

Allan: Great, we will go to see it. Can you book the tickets for us?

TOURISM K]



Serena: Ok. The prices of the ticket vary from $

the seats you want to have. Which one do you prefer?
Allan: We’d like to book 16 tickets at the price of $
Serena: Ok, I’ll book them for you.

Allan: Thank you very much.

Serena: Any time. You are always welcome.

,$50863t0 §

Unit
Preliminary Work

, according to

Task 1 Listen to the dialogue and fill in the blanks with what you hear.

Task 2 Work in pairs. Suppose you are a sales manager of a tour organizing agency, and
you’re confirming the itinerary with an operator of a local tour agency. Practice making a
dialogue according to the model in dialogue 3.
Task 3 Work in pairs. Discuss the importance of confirming the itinerary for the trip.

. itinerary /ai'tinarari/
. package tour

. self-guided travel

. travel agency

. quotation [kwo(u)'terf(o)n]
. deposit [dr'pozit]

. be credited to

. dynamic [dar'nemik]
. depict [dr'pikt]

10. flavor['fletva]

11. operator ['pparerta]

O 00 3 O L A W N —

New words and phrases

Supplementary Words and Sentence Structures:

. low season

. peak season

. discounted price
. premium

. round-trip
. We’d like to travel to...

n. f7fE

B AT

H Bl

JikATAE

n. M@Hr

n. ¥4, YRS
A

adj. SER, HEIN
vt R

n. R, fHIR, WPR
n. BAEGL, 1A

pt==
ST
(=I5
HEAIRSS

EIRBRIT

. It is the peak season to visit ... presently. What’s the price for this trip?
. What does the package tour include?

1
2
3
4
5. pick-up service
6
7
8
9

10. Do you have any discount for that?

7 TOURISM
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Writing

Dear Ms White:

I’'m Judy from Kunming China International Travel Service. I am very pleased to receive your
inquiry E-mail, and it’s my honor to provide you with more information about tours in Kunming.

Kunming is well-known as the “Spring City”, so you can choose to travel to Kunming
whenever you wish to. There are lots of destinations in Kunming welcomed by the world, such as
the Stone Forest which is regarded as one of the most fantastic natural miracles in China; Yunnan
Ethnic Villages, a theme park with ethnographic display of the history, culture, customs and village
residential architecture of the 26 ethnic groups in Yunnan Province; and the Dragon Gate of Western
Hill which is famous for its unique and breath-taking natural scenery. The food in Kunming is also
worth trying such as rice noodles. You can choose your favored destinations and your traveling
date in different tours we provide. And there are several most popular itineraries attached for your
reference.

If you have any question please feel free to contact me by E-mail or by telephone, and our
phone number is 0871-65156666.

Looking forward to serving you again.

Sincerely yours,
Judy.

To whom it may concern:

I’'m interested in the 6-Days tour from Kunming to Dali and Lijiang that you have proposed. I’1l
appreciate it very much if you can provide me more information about the trip such as destinations,
total cost, tourist number and its itinerary.

Looking forward to your reply.

Sincerely yours,
Robert Johnson.

TOURISM K]



