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Chun QIU Bird

-Yan Zhilong's Contemporary Ink painting
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Financial
Innovation
Ushering in a New
Trend of Artworks

Investment

—A Dialogue on Art and

Finance

In March, 2016, Bank of China Jiangxi Branch, which is known for
financial innovation and development of new investment approaches,
will herald an exploration of art finance with the exhibition of “Spring
and Autumn Birds & Ink: Exhibition of Yan Zhilong’ s Ink Art.”

This time we have invited several guests to Fortune to conduct a
dialogue on art and finance: Zhong Dingli, Vice President of Bank of
China, Jiangxi Branch; Liu Jun, deputy General Manager of Wealth
Management Department, Bank of China Jiangxi Branch; Yan
Zhilong, a famous artist; Chen Mi’ ou, well-known critic; and Ding
Meilin, President of HKing - Holybird Cultural Media Co., Ltd. So
what kind of new ideas or market opportunities will emerge when art
meets finance? Now, let us find out more from the dialogue on art and

finance.

Chen Mi’” ou (Critic): We know that this time Bank of China works
together with other related organizations to hold the exhibition of

“Spring and Autumn Birds & Ink: Exhibition of Yan Zhilong’ s Ink
Art” , so what is your consideration on financial service, and what is

the significance of this activity?

Liu Jun (Deputy General Manager of Wealth Management
Department, Bank of China Jiangxi Branch): In consumer art market
of a new era, the government calls for people—centered creation. As
residents become richer, we need more good artworks to create social
and economic benefits, which will improve the public’ s ability of
appreciating art and promote their demand on art and culture products.
Under the principle of “Shouldering Social Responsibility and
Striving for Excellence” , Bank of China Jiangxi Branch organizes
this exhibition to meet the financial needs of different customers, so as
to provide innovative service with a combination of culture, art and

finance for our clients and the public.



On the one hand, customers will have a comprehensive and new
understanding of our financial products, value—added services, quality
of products and service as well as our ideas, obtaining diversified
allocation of household assets and supporting resources from the
new models of art finance. On the other hand, we will launch more
competitive services and products for art finance on this exhibition,
seeking new business patterns of wealth and consumer finance to

facilitate a sound development of art finance.

Chen Mi” ou (Critic): Well, as for art finance, I’ m wondering what
do our customers representatives think about it, or what do you expect
from this art exhibition?

Ding Meilin (President of HKing - Holybird Cultural Media Co.,
[.td.): From the perspective of a customer, I know something about
art works and have involved in some auctions or exhibitions. For art
finance, what I concern most is how did these two fields integrate, and
what kind of investment opportunity and appreciation of assets it will

create for our clients or consumers?

Zhong Dingli (Vice President of Bank of China, Jiangxi Branch): The
theme of this exhibition becomes more distinct after we established
financial platform. Integration of art works and finance, actually, has
appeared in developed countries long ago, and securitization of artwork
asset is commonplace as well. Currently, investment on artworks, stock
and the investment in real estates are the top three investing approaches
for corporations and households, accounting for 5% to 25% of their

total assets.

Art finance in China started late but now is developing proactively

and rapidly, usually by transforming artworks into financial products,

which is a combination of the two. Financial institutions, such as Bank
of China, boast of rich customer resources and outstanding channels
and brands. They shoulder social responsibility, which indicate their
social benefits and their ability to provide best service for the public.
Meanwhile, art or cultural industry also asks for support from financial
industry, for resources of innovation and restructuring as well as new
models developing business. In this way, financial business models can
be used in art or cultural field, deriving models including artworks
as asset, credit, fund, or capital, through which bank clients and
consumers will experience a spiritual feast of cultural appreciation as

well as win some investment opportunity or added—value.

When it comes to art and finance, people tend to pay more attention
to financialization of artworks itself but ignore artists. Our bank will
focus on artists and aim to serve them under principles of putting
people first, providing service for customers and respecting them.
We will choose long—sighted, practical and rational participants of art
market, striving to cultivate and encourage consuming subject, so that
average consumer can get involved in the market and benefit from the

development of art finance through investing in artworks.

Chen Mi’ ou: Vice President Zhong just mentioned that banks should
not only focus on turning artworks into financial products, but also
should work to serve artists. So Mr. Yan, in your opinion, how will

the combination of art and finance help an artist to improve his art?

Yan Zhilong (Famous artist): Any art stems from one’ s hard work,
and at the same time, dwells in life, serves people, or becomes one’ s
soul. No art works would like to stay in a dark corner of a temple,
indulging in self—admiration, and thus loses its brilliance in the world.

So purpose of art is to build culture and then make a difference in the



world. However, before achieving this, we have to make art beneficial
to all. But how can art be widely accepted by the society? In this age,
business embraces changes, and finance leads the market to something
new. Undoubtedly, the power of finance is the most important channel
for art to be socialized. Only when art becomes a part of ordinary
households and a companion in people’ s lives can it be endowed
with social and cultural ecology. And as a result, art’ s nature of
soothing one’ s heart and cultivating character can find its way into
people’ s hearts. Influence of artists lies in a popular, cultural value. In

this sense, finance greatly promoted art to transform into culture.

Chen Mi’ ou: Since art pursues greater ideals with the help of finance,
then when adapting to financial market, how should artists stick to
their original purpose of art creation, how should they guarantee
quality of their works, and how should they take advantage of finance
to create better artworks for people and for our nation’ s goal to

improve its cultural soft power in a comprehensive manner?

Yan Zhilong: Value is the core measurement which determines
whether a work is feasible. And value of an artist comes from
originality of his art, marketization of original artworks is a process in
which art is put into the society in a optimal way. Finance can promote
art to be allocated reasonably. Only by displaying excellent works can
artists win more rewards from the society and the market, and finance

will do better in boosting them.

Ding Meilin: That’ s true. I can’ t agree more with Mr. Yan. In the
market, it all depends on works. After all, either we invest or collect,
we care about the work itself. However, when the bank finds some
good works or artists, it will help our clients to realize their values. As
for how to invest in artworks, I hope Vice President Zhong can share

some ideas with us.

Zhong Dingli: Artworks investment, in fact, is a comparatively
big concept. We can start from figuring out customers needs and
conducting professional market research, then we explore high—yield
investment or products of artworks under strict risk control system,
so we can gather wisdom of art and build up a service platform for
added value, which is an integration of art investment, collection and
communication. For example, the Great Wall Art Card and Network

Platform of Art of Bank of China, which will be launched on the

exhibition, are our star products referred to as  “One Network and
Two Cards.” Moreover, we will upgrade traditional business channels
by providing debt card, credit card and three—dimensional media of
e—finance; we will cooperate with big financial institutions such as
Bank of China International, to integrate loans for artwork collection,
installments for consuming cultural or art products, portfolios of

artwork and other financing or investing products into artwork

investment.

Besides, our clients are entitled to customization of artworks, art
exhibition or appreciation, as well as added value experience of
“Lecture on How to Create Art and Wealth” , through which clients
will know what happens in artwork market or art finance effortlessly.
As a result, they can get involved in investment market constantly and
deeply, obtaining added value from investing in artworks. So we will
not only provide time value by holding money for our customers, but
will help companies or households to have more healthy, rational and
professional balance sheets.
Chen Mi’ ou: Through this dialogue we have learned about the
development and connotation of art finance, and gained a deeper
understanding of this exhibition. So let the bluebird send messages
for us, let us meet contemporary ink paintings. “Spring and Autumn
Birds & Ink: Exhibition of Yan Zhilong’ s Ink Art,”

a feast of art

you can not afford to miss!

( Excerpt from Jiangxi Daily)
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