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Infomania

The regular use of text messages and e-mails can lower the
1Q more than twice as much as smoking marijuana.

That is the claim of psychologists who have found that
tapping away on a mobile phone or computer keypad or
checking them for electronic messages temporarily” knocks
up to 10 points off the users IQ.

This rate of decline in intelligence compares unfavor-
ablywith the four-point drop in 1Q associated with smoking
marijuana. The fleeting phenomenon of enhanced stupidity
has been labeled as “infomania”.

The 1IQ drop caused by electronic obsession is also
equivalent to a wakeful night.

Infomania is mainly a problem for adult workers,

especially men.
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The noticeable® drop in IQ is attributed to the constant
distraction® of “always on” technology when employees
should be concentrating on what they are paid to do. Info-
mania means that they lose concentration as their minds re-
main fixed in an almost permanent state® of readiness to re-
act to technology instead of focusing on the task in hand.

The brain also finds it hard to cope with juggling lots of
tasks at once, reducing its overall effectiveness, the report
added. And while modern technology can have huge bene-
fits, excessive use can be damaging not only to a person’s
mind, but to their social life.

More than six in ten of people admit that they were ad-
dicted to checking their e-mail and text messages so assidu-
ously® that they scrutinized® work related ones even when
at home or on holiday. Half said that they always responded
immediately to an e-mail and one in five (21 percent) will in-
terrupt a meeting to do so.

Furthermore, infomania is having a negative effect on
@

work colleagues, increasing stress and dissenting® feelings.

Nine out of ten people thought that colleagues who an-
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swered e-mails or messages during a face-to-face meeting
were extremely rude. Yet one in three people believes that it

is not only acceptable, but actually diligent® and efficient to do

SO.

D temporarily adv. & BF 3

@ noticeable adj. @ % JIL&y AEIFEE W

® distraction n. BHR, 50, 0N EY

@ permanent state K XK S

ZED
® assiduously adv. ¥, By ;
© scrutinize v. @R -~

254
(@ dissenting adj. (=dissentient) & ] & #% .
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Internet May Cause Depression

Internet use appears to cause a decline in psychologi-
cal? well-being® . according to research at Carnegie Mellon
University.

Even people who spent just a few hours a week on the
Internet experienced more depression and loneliness than
those who logged on® less frequently. And it wasn’t that
people who were already feeling bad spent more time on the
Internet, but that using the Internet actually appeared to
cause the bad feelings.

Compared with television, Internet would prove to be
socially healthier, since the Internet allows users to choose
their information and to communicate with others.

The fact that Internet use reduces time available for fam-

ily and friends may account for the drop in well-being, research-
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ers hypothesized®. Faceless, bodiless “virtual” communica-
tion may be less psychologically satisfying than actual con-
versation, and the relationships formed through it may be
shallower.

Another possibility is that exposure to the wider world
via the Net makes users less satisfied with their lives.

But it’s important to remember this is not about the
technology; it's about how it is used. It really points to the
need for considering social factors in terms of how you de-

sign applications and services for technology.

D psychological adj. 3 56, SEF R
@ Wen—being n. }«% 5: ) ‘i(“/% ’ 7%(‘;’3 7T'J I:U:I
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@ hypothesize v. R ,BRZE
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