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Business English for the Global Professional

Aims

To provide
* modem English language leaming in a contemporary and practical context;
« training in modern official communications;
- information and knowledge about world trade trends and organizations.

Introduction to the volumes

Adult education requires a different approach from textbooks designed for school
students. As people age, leaming becomes more difficult, especially with the pres-
sures of work and home life limiting time for study.

Brain research

Modern brain research, however, tells us that the brain continues to grow even as we
get older. We can leamn effectively at any age but our brain needs cues and clues to
help our leaming become part of our long-term memory.

Both volumes use many proven devices to make learning the English language acces-
sible and enjoyable. For instance, brain research tells us that we leam better when
we are enjoying our learning. For this reason, the book has many pictures and illus-
trations. These help to imprint the language in the brain, reinforcing in graphic form
the knowledge contained in the words and sentences. A book that is pleasing to the
eye will also be attractive to the brain and assist with better learning.

English proficiency

We have begun with the assumption that officials will already have a basic grounding
in English, perhaps from scheol or university. The basic dialogs will refresh that
knowledge and should be studied first by the reader. The advanced dialogs employ
higher-level vocabulary and syntax and should be able to be quickly mastered.

Much of the language learning is placed in the context of knowledge needed for the



modern world. Readers will find these sections interesting and informative while im-
proving their English skills. The way we behave is closely linked to the way we

speak.

Volume One Essential English for Global Business will assist the modem offi-
cial to lean both the language and the behavior of a global professional.

Volume Two Essential Knowledge for Global Economy provides serious
students with a series of informative readings to help further improve their English
skills while also developing their knowledge of concepts goveming intemational trade

and commerce.



Volume Two

Essential Knowledge for Global Economy

Introduction

Essential Knowledge for the Global Economy provides comprehensive, modern re-
source material about the important aspects of world trade and intemational organiza-

tions,

Each chapter includes essential knowledge plus a collection of informative readings.
The careful reader will not only leamn useful information. Close study will also intro-
duce the technical language (jargon) of trade and business along with many current
expressions. This volume will improve the reader's grasp of contemporary English as
well as inform about topical issues relevant to trade and international relations.

The material in this volume has been selected from up-to-date sources. Fact and
opinion are both presented in order to stimulate thought about the benefits and the
risks-associated with international trade. Some sections require more effort than oth-
ers but the range of difficulty is balanced so the material is accessible to all readers.

Louis Pasteur said, “Chance favors the prepared mind. " The most prosperous and
dynamic societies are those which encourage informed and intelligent debate about
significant issues so that the best solutions can be found to economic and social prob-
lems. Luck does not fall in a country's lap. Good fortune is the result of discussion,
education, planning and foresight.

By “preparing one's mind”, the modem civil servant can ensure that the best out-

comes are achieved for the nation and its people.

Read this book carefully, study the readings, think deeply about the issues—and en-
joy the experience of improving your knowledge while improving your English lan-
guage skills.
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No nation was ever ruined by trade.

Benjamin Franklin (1706—1790),
early American statesman and inventor

1 Essential knowledge

Globalization

Globallzation is the term given to the growth in companies expanding into every
region of the world in search of new markets, increased sales and new sources for
materials and components. One multinational company could sOuUrce invest-
ment from one country, raw materials from another, components from yet another,
an assembly plant and factory in another couniry again and its main markets in yet
another region. International trade and busi are now g ally referred to as glo-
balization, which also has connotations of other links among the peoples of the
world such as shared tastes in fashion clothing, popular music, fast food and
movies.




4 WHA R GHE

globalizati [ 9loubolai'zeifon;-li'z-] n. £k
term [torm] n. Rif
expand [ iks'peend ] v. FR.5%
region [ 'rizdzan] n ME
source [sois] n. X;v. EB(ERS)
component [ kom'paunant] n. TG
multinational [ mAlti'neefan(a)1] adj. BEERM,ZEN
raw materials B
assembly plant E-1
connotation [ kanau’teifan] n A3, AH
fashion clothing B i AR A
popular music RITHE
fast food S

Quick question

What else does globalization refer to, as well as international business and
trade?

Answer: '

Fashion clothing, music, fast food and movies.

2 Readings
I The forces of globalization

Among all the forces driving globalization there are perhaps five main infl
competition, costs, markets, politics, technology.

Competition

A multitude of new companies, many from newly industriglized and developing

countries, are entering the world marketplace while home companies strive to de-
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fend thelir turf, while also taking advantage of cheaper labor costs, for instance, in
emerging economies. Improved educational and communications are also genera-
ting global demand for many different kinds of goods and services.

Costs

By sourcing cheap materials from one region, cheap labor from another and then sell-
ing in a high-price market, companies achieve the balance they are seeking be-
tween low production costs and high selling prices.

Markets
Global branding and the need to find new markets drive many companies overseas. As
they saturate their home market, finding new markets overseas becomes imperative.

Politics

The trend towards free trade agreements and trading blocs has accelerated in
the past few decades. Europe and North America have led the way. Some coun-
tries are now involved in more than one trade agreement.

Technology

Computers, the Internet, mobile phones, text messaging, cable TV and global
communications networks all enable the free flow of information across the world,
transcending national borders. Mass communications are fast, effective and
cheap. Technology not only improves production but also feeds demand as new ideas
and products join the race to satisfy seemingly endless global appetites.

Vocabulary

force [fors] n. AR

drive [ draiv] v. IR

multitude [ "maltitjuzd ] n. RE, KR, K

marketplace [ 'ma ; kit'pleis] n. 1

defend their turf SF DA A h R ()

emerging economies METE (MFH TR
KW —2BREER)

generate I 'djenamit] V. Fﬂi,ﬁﬁ:

balance [ ‘beelans ] n. v. 8



. NELRXRRS

production costs A

branding n. GEEE, MEBIE

saturate [ 'setfareit ] v. fEfH, R

imperative [ im’perativ ] adj. SEH,BELITH

free trade agreements H 5 BE

blee [ blok] n. (CRIEF HTRBR—ET3
H) HA R H

accelerate [ ek'selareit | v. T, ik

lead the way 5B, GRS, WA,k

text messaging FHLE A

free flow B H #igh

transcend [ treen"send | v. R, 8N

Quick question

What are the five main driving forces of globalization?

Answer

Competition, costs, markets, politics, technology.

I1 New world trade patterns 1970—2003

One of the common ways of classifying countries is by their level of economic or in-
dustrial development. The high-income countries ( Western Europe, the United
States, Canada, Australia, New Zealand, and Japan) are usually referred to as ei-
ther Industrial or developed countries. Other countries are referred to as developing
or less developed countries { LDCs)}. The share of world exports among developed
countries increased from 45.9 percent in 1948 to 64. 6 percent in 1972, whereas
LDCs decreased in world share. In absolute terms, however, LDC trade, both
imports and exports, has increased substantially in the last decade.

Several interrelated factors help to explain the loss in the world trade share by the
LDCs during that pericd. The primary factor is that LDCs depended heavily on ag-
ricultural products and raw materials for their export earning. Eamings from
these types of exports have not kept pace with those from manufactured
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goods. In manufactured production the developed countries have advantages in
world markets because of their: technology and their ability to reduce costs through
large-scale production. In many cases, the LDCs have Insufficient domestic pro-
duction capacity o supply their own needs, much less than those of other areas.

Since 1972, however, there has been a tumaround in the LDC trade position. This
has been due primarily to three factors. Foremost has been the ability of oil-expor-
ting countries to raise the price of petrol exports sub ially, During the 1970s
the price of oil exports increased more than 1200 percent. A second factor has been
the rapid industrialization of a ber of LDCs, such as Brazil and South Korea, now
referred to as newly industrialized countries ( NICs)}. A third factor has been the easier
access of LDCs' manufactured products to the markets of industrial countries.

At the United Nations Conference on Trade and Development (UNCTAD) in 1964, de-
veloping countries began to pressure the industrial nations to give preference to man-
ufactured exports from developing couniries. By the end of 1970s, every industrial coun-
try had adopted some type of policy whereby LDC manufactures could enter more eas-
ily than the same products made in another industrial country. In spite of this overall tur-
naround, most [I)Cs have been able neither to export petroleum nor to industrialize rap-
idly. For them the downward trend in share of world trade has contimued.

Given the position of LDCs, it is not surprising that nine of the ten largest exporters
in 2001, US, Germany, Japan, France, UK, Canada, Italy, Netherlands, Belgium
and Saudi Arabia, are industrial countries. Six of these are members of the EU and
conduct a large portion of their trade among themselves, there being far fewer re-
strictions among EU members than between the EU and other countries.

classify [ 'kleesifai ] v. %, 0%

high-income B A

industrial { in"dastrial ] adj. T bRy

whereas [ (h)wear'sz] conj. (R, AT

share [jea] n. {380, 85

absolute terms % i, RS M LT

substantially [sab'stenf(a)1i] adv. EfEF,FcRH
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interrelated [ intari’leitid } adj. HHFH
primary [ 'praimari ] adj. FERY
agricultural [izgr'kaltfaral ] adj. ki
export earning Al
kept pace with 573k FH 3
manufactured goods il AL
insufficient [ insa'fifant] adj. FFLEMH
domestic { do'mestik ] adj. EHH/Y
production capacity £r=gE s
tumaround [ "tamairaund ] e B, (BN R
foremost [ "farmoust ] adv. HER/, B
pressure ['pm_[:)] n. JEJ7
preference [ 'prefarans ] n {RE L kF
adopt [a'dopt ] v. FH
whereby [ (h)wea’bai ] conj. Fi ik, B FBR
conduct [ 'kondakt, -dakt ] v. B8
restriction [ ris’trik fan ] n. PR, #HE
Comprehension
1 How are developed couniries defined?

[

'S

Give four reasons why the LDC share of trade has declined when their pro-
duction has increased?

What was the main reason for the turnaround in 19727

Wrile out in full; LDC, NIC.

How did LDCs benefit from the UNCTAD Conference in 19647

List the ten biggest exporters.

Answers .

By their high income.

Reliance on raw materials and agriculture; lack of manufacturing; lack of
technology; lack of large-scale preduction; inability to meet domestic
needs.

The rise in oil prices.

Less developed country; newly industrialized country.

Many LDCs received preferential trade conditions to allow their goods to en-
ter developed countries.

US, Germany, Japan, France, UK, Canada, Italy, Netherlands, Belgium
and Saudi Arabia.




