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Abstract

During the process of evolving from a big trading nation to a big trading invest-
ment nation, our country always encounters more and more complicated competitions
in the international market. However, standard competition has gradually beyond tra-
ditional competition forms, and becomes the main form in the recent international
market competitions. Therefore, to develop the advantage of standard competition is
an evitable requirement of developing trading investment nation. Though, cases such
as TD-SCDMA, IGRS indicate that our country has the advantage of standard compe-
tition and has the condition of evolving from the advantage of standard competition to
the advantage of trading investment, but the kind of advantage hasn’t played into role
yet. Exploring the form method of the advantage of standard competition, presenting
the political suggestions of fully expressing the advantage of standard competition and
putting forward the sound development of the trading investment country, establishing
stating the working method of the advantage of standard competition to the interna-
tional trade and investment, have the important meaning of practice and theory of our

country’s external trade and investment development.

1. The advantage of the standard competition is a new foundation of international

trade and investment

Standard competition is a historical product of social productivity and market have



been developed to a certain stage. With the development of scientific technology, the
level of the sophistication of technology, the development of the refinement of the divi-
sion and the ability of production organization and resource mobilization, the whole
market is full of infinite resources, technology and products. The competitions of com-
panies have been changing from the war of resources of production to the rule of the
games. The competitions of differentiation of single production has gradually evolving
into the competition of standard in the certain industry and market. Controlling or af-
fecting the revision of all levels’ standards becoming the new focus of market competi-
tion. International market competition evolves from the resource endowment, technol-
ogy differentiation, market scale, consumption culture to national standard, regional
standard and international standard.

The advantage of standard means in the international competition, nations, com-
panies and other relative organizations who joined in the competition squeeze the stand-
ard of rivals out, then put the standard which they lead to formulate to be the interna-
tional standard or the highly accepted standard in the market instead. The advantage of
standard competition can gather production issues, reduce market competition, and
strengthen international management. Moreover, the advantage can be more helpful
for a country to invest and trade abroad, meanwhile adversely development of invest-
ment and trading can strengthen the advantage of standard competition. The level of
standardization of a country, has an important influence not only in the external trade,
but also in the scale, structure and beneficial result of investment. The higher level of
standardization, participation and influence of international standard, the bigger scale
of external trade and investment, the more easily be in high value condition of division
of labor. A country who can seize the initiative of formulating the international stand-
ard, then has the initiative of international trade and the international division of labor

and value.



2. The great nation effect lets the big developing nation wins the international

standard competition

The standard of technology and the foundation of market are two important con-
ditions to win the standard competition. These two advantages which developed coun-
tries possess can make a big obstacle for developing countries to win the competition.
However, when the foundation of the market reached a certain level, the county can
win the competition even without leading technology. As representative of big develo-
ping countries, China has the massive consumer market and is the important supplier
in the international market, which let it fully using the big nation status in the interna-
tional standard competition, forming the great nation effect. By means of unifying in-
ternal standards. big developing countries can establish massive internal consumption
market, using external trade and investment to magnify the market foundation of in-
ternal standard, to win the opportunity of international standard competition.

At the same time, based on the advantage of production cost, the companies in
developing counties gradually building up the advantage on key technology, taking part
in the design of the mode of developed country buyers and technology rules, exploring
and improving the value zone of division of labor, winning over the initiative of interna-

tional stand competition. Finally, got the advantage of international standard.

3. China has the advantage of standard competition of some certain level, be-

comes an important issue of magnify external trade and investment

China takes part in international standard competition in two levels, attracting
foreign investment and going global. In the work of attracting foreign investment, Chi-

na enhanced the standard rate of national standards, used international standards and
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foreign standards more frequently, absorbed transnational companies, international
standard institutions and international standard staffs into national standard technology
committee, took part in the formulating of national standard, developed the
integration of national standard and international standard. In the process of going
global, China encouraged national companies and standard institutions to join in the ac-
tivities of international institutions, such as ISO, ITU and IEC, committed interna-
tional standard bills, participated in the formulation of international standards, by
means of external trade and constitution contract, and put forward Chinese standards
into international market. Such moves can highly develop the advantage of Chinese
standard competition, equip Chinese external trade and investment with brand new
systematic competition advantage.

Based on the advantage of technology. transnational companies not only positively
influence and control the formulation of standards in the international market, but also
widely join in the standard activities of host counties, try to plunge technology advan-
tage into the national standard of the host counties, finally, realize deeper level influ-
ence and control of the market, technology and policy. In Chinese market, except for
‘aircraft and spacecraft project” and ‘military project’, standards in other regions all
have the participation of transnational companies. The participation in Chinese stand-
ardization for transnational companies make a positive influence on promoting the level
of standardization of the process of Chinese standardization, boasting the process of
nation standardization, strengthening the transparency of the process of
standardization and the level of marketization. However, at the same time they can
threaten the nation industry security in the level of market, technology and policy,
etc., and this kind of influence is bigger and more far-reaching compared to the simple
control of technology and product in the host country.

Empirical tests indicate, the development of the level of domestic standardization,

can significantly enlarge the scale of foreign trade, promote the foreign direct invest-



ment, promote the international competitiveness of industry in our country, especially
from standard internationalization in our country. In the long-term test, the effect is
more obvious, standard competitive advantage is the important factor that affect
China’s international competition in the international market. However, the empirical
results also show that the domestic standardization level to attract foreign investment
is not outstanding which is suggesting that there is ambivalence mind in multinational
companies. Then want their technology and standards reflected in China, at the same
time they also hope that with the aid of the difference between the Chinese market and

international market, for them to seek bigger interests.

4. Implementing the external strategy which is based on the advantage of stand-

ard competition

In the process of our country evolves from a big trading investment nation to a
trade and investment power, we should promote foreign strategy on the basis of the
standard competitive advantage. The key point of implementing this strategy is to ac-
tively promote the standard form, use and maintenan competitive advantage, take the
initiative and voice of international standard competition.

(1) The strategic formation policy of the advantage of standard competition

In the technical level, different developing stages of the technology comes the dif-
ferent standard competition strategy. As for the technical field which has been in the
international advanced level and have strategic significance, should based on Chinese
technology as soon as possible and occupy the highland of international standard. The
technical field which has been in the international advance level, need to convert tech-
nology advantage into standard as soon as possible, at the same time of technology re-
search, formulate and derive into international standards, grasp the forefront of tech-

nology development and of the high-end of the development of industrial chain. The



technical field which have strategic significance should pay close attention to the devel-
opment dynamic of related technology, alignment with strategic breakthrough point,
forming into Chinese technical foundation standard system as soon as possible. As for
the technological field which isn’t in the frontier of technology and fall behind, should
take the tracking training standard competitive strategy. In the process of competition
and cooperation with foreign manufacturers, we need pay close attention to technology
development, use the modular division of labor, synchronous development platform,
find the right spot, gradually embed and rise in the position of the international value
chain, For the technology field which is relatively backward and now has not a strong
strategic technology, focus on long-term development. In the condition of limited
standard resources and technology, reduce the allocation of resources in these areas,
do not focus on a short-term breakthrough.

In the market level, we should strengthen the operation of commercial standard
and expand the market infrastructure of market standard. In the domestic market, we
should Strengthen the unification of market and strengthen the communication
between the departments and local standards, then reduce or avoid the market seg-
mentation caused by sector interests and local interests. For the products which need
to enter the national market, prior to formulate local standards, verify the other places
of the same product standards firstly to avoid contradictions. Introducing the local
standard mutual recognition system, the provincial local standard as long as it doesn’t
conflict with national standards and technical regulations, take into mutual recognition
and mutual acceptance. In the international market, we should vigorously advances the
standard strategy of foreign economic activities, actively encourage Chinese standard
output. Encouraging the export in accordance with the standard of China, the design,
construction of foreign investment and project contract according to Chinese standard.
In foreign trade, investment, project contracting, appraisal and financial subsidy sys-

tem introduced in “whether to drive China standard going out” option. In foreign aid,
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recognize and accept the Chinese standard of recipient countries, policy, funds and
projects. Promoting the “China standard” and “China design”, “Made in China” and
the “Capital of China” fusing deeply, comprehensively promoting China’s overall ex-
ports of products and services.

(2) Strategic policy of Standard competitive advantage

Implementing strategic standardization policy; strengthen the ability of standard
leading market development, promoting the international competitive. Raising its
standard policy to the same level of fiscal policy, monetary policy, industry planning
economic regulation and control, strengthen its huge role in guiding industry and tech-
nology development. To choose the industry which has international competitive ad-
vantage and stronger externality, let them be the first to break through the standard
bottleneck, promoting the standard system revision and internationalization, forming
the solid foundation of going aboard of Chinese standard. Building the atmosphere of
using Chinese standard in the domestic market and international market, setting up
the national image of Chinese standard, let external people get to know, identity, to
accept Chinese standards.

Improving the standardization systematic construction, improve the standard’s
whole industry chain covering ratio. In the revised standard system plan, arrange and
encourage “the family of the standard” project in priority, around the advantage indus-
tries and advantage technology, establishing standards aims at the entire industry
chain, establish strategic cooperative partnership between enterprises, formed the
standard output “joint fleet”, enter the international market together.

Promoting the ability of the internationalization Chinese standard. In the revise of
specific standards, corresponds to the international standard possibly, uses the accept-
able manner of international market, provides a wide range of international languages.
Vigorously promoting domestic standardization professionals entering the international

standardization organizations and platforms, effectively managing professional
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