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CET-4 FrigiliA: )
Part | Writing(30 minutes)

Directions: For this part . you are allowed 30 minutes to write a short essay. You should start your
essay with a brief description of the picture and then express your views on the importance of doing
small things before undertaking something big. You should write at least 120 words but no more than
180 words. Write your answer on Answer Sheet 1 .

If you can empty the dustbin
s ) X here,you can do anything!
Dad, |’ m a bit worried
about disposing of N
nuclear waste. -7

o, b

Y
-

Part || Reading Comprehension (Skimming and Scanning) (15 minutes)

Directions: In this section , you are going to read a passage with ten statements attached to it. Each
statement contains information given in one of the paragraphs. Identify the paragraph from which
the information is derived. You may choose a paragraph more than once. Each paragraph is marked
with a letter. Answer the questions by marking the corresponding letter on Answer Sheet 2 .

Can Digital Textbooks Truly Replace the Print Kind?

A) The shortcomings of traditional print edition textbooks are obvious: For starters they’re heavy,
with the average physics textbook weighing 3. 6 pounds. They're also expensive, especially when
you factor in the average college student’s limited budget, typically costing hundreds of dollars
every semester. But the worst part is that print version of textbooks are constantly undergoing
revisions. Many professors require that their students use only the latest versions in the class-
room, essentially rendering older texts unusable. For students, it means they're basically stuck
with a four pound paper-weight that they can’t sell back.

B) Which is why digital textbooks, if they live up to their promise, could help ease many of these
shortcomings. But till now, they've been something like a mirage(%4J%2)in the distance, more
like a hazy(FEMI i) dream than an actual reality. Imagine the promise; Carrying all your text-
books in a 1. 3 pound iPad? It sounds almost too good to be true. But there are a few pilot schools
already making the transition (i ) over to digital books. Universities like Cornell and Brown
have jumped onboard. And one medical program at the University of California, Irvine, gave
their entire class iPads with which to download textbooks just last year.

C)But not all were eager to jump aboard. “People were tired of using the iPad textbook besides u-
sing it for reading,” says Kalpit Shah, who will be going into his second year at Irvine’s medical
program this fall. “They weren’t using it as a source of communication because they couldn’t read
or write in it. So a third of the people in my program were using the iPad in class to take notes,
the other third were using laptops and the last third were using paper and pencil. ” The reason it
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hasn’t caught on yet, he tells me, is that the functionality of e-edition textbooks is incredibly
limited, and some students just aren’t motivated to learn new study behavior.

D)But a new application called Inkling might change all that. The company just released an updated
version last week, and it’ll be utilized in over 50 undergraduate and graduate classrooms this
coming school year. “Digital textbooks are not going to catch on,” says Inkling CEO Matt Ma-
clnnis as he’s giving me a demo(J#H 78 ) over coffee. “What I mean by that is the current perspec-
tive of the digital textbook is it’s an exact copy of the print book. There’s Course Smart, etc. ,
these guys who take any image of the page and put it on a screen. If that’s how we're defining
digital textbooks, there’s no hope of that becoming a mainstream product. ”

E)He calls Inkling a platform for publishers to build rich multimedia content from the ground up,
with a heavy emphasis on real-world functionality. The traditional textbook merely serves as a
skeleton. At first glance Inkling is an impressive experience. After swiping (ff i) into the iPad
app (N FEM), which you can get for free here, he opens up a few different types of text-
books. Up first is a chemistry book. The boot time is pretty fast, and he navigates through (|

%) a few chapters before swiping into a fully rendered 3D molecule that can be spun around to
view its various building blocks. “Publishers give us all of the source media, artwork, videos,”
he says, “We help them think through how to actually build something for this platform. ” Next
he pulls up a music composition textbook, complete with playable demos. It’s a learning experi-
ence that attacks you from multiple sensory directions. It’s clear why this would be something a
music major would love.

F)But the most exciting part about Inkling, to me, is its notation (#t {3 ) system. Here’s how it
works! When you purchase a used print book, it comes with its previous owner’s highlights and
notes in the margins. It uses the experience of someone who already went through the class to
help improve your reading (how much you trust each notation is obviously up to you). But with
Inkling, you can highlight a piece of content and make notes. Here’s where things get interest
ing, though: If a particularly important passage is highlighted by multiple Inkling users, that in-
formation is stored on the cloud and is available for anyone reading the same textbook to come
across. That means users have access to notes from not only their classmates and Facebook
friends, but anyone who purchased the book across the country. The best comments are then
sorted democratically by a voting system, meaning that your social learning experience is shared
with the best and brightest thinkers.

G) As a bonus, professors can even chime in (#idf) on discussions. They'll be able to answer the
questions of students who are in their class directly via the interactive book. Of course, Inkling
addresses several of the other shortcomings in traditional print as well. Textbook versions are
constantly updated, motivating publishers by minimizing production costs (the big ones like
McGraw-Hill are already onboard). Furthermore, students will be able to purchase sections of
the text instead of buying the whole thing, with individual chapters costing as little as $ 2. 99.

H) There are, however, challenges. “It takes efforts to build each book,” Maclnnis tells me. And
it’s clear why. Each interactive textbook is a media-heavy experience built from the ground up,
and you can tell that it takes a respectable amount of manpower to put together each one.

D For now the app is also iPad-exclusive, and though a few of these educational institutions are giv-
ing the hardware away for free, for other students who don’t have such a luxury it’s an added
layer of cost — and an expensive one at that.

I But this much is clear. The traditional textbook model is and has been broken for quite some
time. Whether digitally interactive ones like Inkling actually take off or not remains to be seen,
and we probably won’t have a definite answer for the next few years. However the solution to
any problem begins with a step in a direction. And at least for now, that hazy mirage in the dis-
tance? A little more tangible (A] fili#f9) . a little less of a dream.

1. Inkling CEO Matt Maclnnis explains that the problem with Course Smart’s current digital text-
books is that they are no more than print versions put on a screen.

2. Matt Maclnnis describes the updated version of Inkling as a platform for building multimedia con-
tent.
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. One problem for students to replace traditional textbooks with interactive digital ones is the high

cost of the hardware.

4. According to the author, whether digital textbooks will catch on still remains to be seen.

10

. According to Kalpit Shah, some students still use paper and pencil because they find it trouble-

some to take notes with an iPad.

. The biggest problem with traditional print textbooks is that they are not reused once a new edi-

tion comes out.

. One additional advantage of the interactive digital textbook is that professors can join in students’

online discussions.

. The author is most excited about Inkling’s notation system because one can share his learning ex-

perience with the best and brightest thinkers.

. About digital textbooks, the author says that they haven’t fixed all the shortcomings of print

books.
. One of the challenges to build an interactive digital textbook from the ground up is that is takes
a great deal of manpower to put together each one.

Part [[[ Listening Comprehension(35 minutes)

Section A

Di

rections: In this section, you will hear 8 short conversations and 2 long conversations. At the end

of each conversation, one or more questions will be asked about what was said. Both the conversation

and the questions will be spoken only once. A fter each question there will be a pause. During the pause ,
you must read the four choices marked A), B), C)and D), and decide which is the best answer. Then
mark the corresponding letter on Answer Sheet 1 with a single line through the centre.

11

12.

13.

14.

15.

16.

17.

18.

. A)The woman is the manager’s secretary.

B) The man found himself in a wrong place.
C)The man is the manager’s business associate.
D) The woman was putting up a sign on the wall.
A) He needs more time for the report.

B) He needs help to interpret the data.

C)He is sorry not to have helped the woman.

D) He does not have sufficient data to go on.

A) A friend from New York. B) A message from Tony.
C) A postal delivery. D) A change in the weather.
A) She is not available until the end of next week.

B)She is not a reliable source of information.

C) She does not like taking exams.

D) She does not like psychology.

A)He will help the woman carry the suitcase.
B) The woman’s watch is twenty minutes fast.
C)The woman shouldn’t make such a big fuss.
D) There is no need for the woman to be in a hurry.
A)Mary is not so easygoing as her.

B)Mary and she have a lot in common.

C) She finds it hard to get along with Mary.

D) She does not believe what her neighbors said.

A) At an information service. B) At a car wash point.
C) At a repair shop. D) At a dry cleaner’s.
A)The woman came to the concert at the man’s request.

B) The man is already fed up with playing the piano.
C) The piece of music the man played is very popular.
D) The man’s unique talents are the envy of many people.
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Questions 19 to 22 are based on the conversation you have just heard.
19. A) He has taught Spanish for a couple of years at a local school.
B)He worked at the Brownstone Company for several years.
C)He owned a small retail business in Michigan years ago.

D) He has been working part-time in a school near Detroit.
20. A)He prefers a full-time job with more responsibility.
B)He is eager to find a job with an increased salary.
C)He likes to work in a company close to home.
D) He would rather get a less demanding job.
21. A)Sports. B) Travel.
C)Foreign languages. D)Computer games.
22. A)When he is supposed to start work.
B) What responsibilities he would have.
C)When he will be informed about his application.
D) What career opportunities her company can offer.
Questions 23 to 25 are based on the conversation you have just heard.

23. A)She is pregnant. B) She is over 50.
C)She has just finished her project. D) She is a good saleswoman.

24. A) He takes good care of Lisa. B)He is the CEO of a giant company.
C)He is good at business management. D)He works as a sales manager.

25. A) Tt is in urgent need of further development.
B) It produces goods popular among local people.
C) It has been losing market share in recent years.
D)1t is well positioned to compete with the giants.

Section B

Directions: In this section you will hear 3 short passages. At the end of each passage, you will
hear some questions. Both the passage and the questions will be spoken only once. A fter you hear a ques-
tion, you must choose the best answer from the four choices marked A), B), Cdand D). Then mark the
corresponding letter on Answer Sheet 1 with a single line through the centre.

Passage One

Questions 26 to 29 are based on the passage you have just heard.

26. A) Tt is lined with tall trees. B)It was widened recently.

C) It has high buildings on both sides. D)1t used to be dirty and disorderly.
27. A) They repaved it with rocks. B) They built public restrooms on it.

C) They beautified it with plants. D) They set up cooking facilities near it.
28. A) What makes life enjoyable. B)How to work with tools.

C)What a community means. D)How to improve health.

29. A) They were obliged to fulfill the signed contract.
B) They were encouraged by the city officials’ praise.
C) They wanted to prove they were as capable as boys.
D) They derived happiness from the constructive work.
Passage Two
Questions 30 to 32 are based on the passage you have just heard.
30. A) The majority of them think it less important than computers.
B)Many of them consider it boring and old-fashioned.
C) The majority of them find it interesting.
D)Few of them read more than ten books a year.

31. A)Novels and stories. B)Mysteries and detective stories.
C) History and science books. D)Books on culture and tradition.
32. A)Watching TV. B) Listening to music.
C)Reading magazines. D)Playing computer games.
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Passage Three
Questions 33 to 35 are based on the passage you have just heard.
33. A) Advice on the purchase of cars.
B)Information about the new green-fuel vehicles.
C) Trends for the development of the motor car.
D) Solutions to global fuel shortage.
34. A) Limited driving range. B) The short life of batteries.
C)Huge recharging expenses. D) The unaffordable high price.
35. A)They need to be further improved.
B) They can easily switch to natural gas.
C) They are more cost-effective than vehicles powered by solar energy.
D) They can match conventional motor cars in performance and safety.

Section C

Directions: In this section, you will hear a passage three times. When the passage is read for the
first time, you should listen carefully for its general idea. When the passage is read for the second
time , you are required to [ill in the blanks numbered from 36 to 43 with the exact words you have just
heard. For blanks numbered from 44 to 46 you are required to fill in the missing information. For these
blanks you can either use the exact words you have just heard or write down the main points in your
own words. Finally when the passage is read for the third time, you should check what you have writ-
ten.

My favorite TV show? “The Twilight Zone. ” 1(36) like the episode called “The Printer’s
Devil. 7 It’s about a newspaper editor who’s being (37) out of business by a big newspaper syn-
dicate - you know, a group of papers (38) by the same people. He is about to (39)
suicide when he is interrupted by an old man who says his name is Smith. The editor is not only offered
5,000 dollars to pay off his newspaper’s (40) , but this Smith character also offers his
41 for free. It turns out that the guy (42) the printing machine with amazing speed,
and soon he is turning out newspapers with (43) headlines. The small paper is successful a-
gain. The editor is amazed at how quickly Smith gets his stories ~only minutes after they happen -but
soon he is presented with a contract to sign. Mr. Smith, it seems, is really the devil! (44) , SO
he agrees to sign. But soon Smith is reporting the news even before it happens —and it’s all terrible -one
disaster after another. (45) . I really like these old episodes of the Twilight Zone, because the

stories are fascinating. (46) .
Part [V Reading Comprehension (Reading in Depth) (25 minutes)

Section A

Directions: In this section, thereis a passage with ten blanks. You are required to select one word
for each blank from a list of choices given in a word bank following the passage. Read the passage
through carefully be fore making your choices. Each choice in the bank is identified by a letter. Please
mark the corresponding letter for each item on Answer Sheet 2 with a single line through the centre. You
may not use any of the words in the bank more than once.

Questions 47 to 56 are based on the following passage.

Walking, if you do it vigorously enough, is the overall best exercise for regular physical activity. It
requires no equipment, everyone knows how to do it and it carries the 47  risk of injury. The human

body is designed to walk. You can walk in parks or along a river or in your neighborhood. To get 48
benefit from walking, aim for 45 minutes a day, an average of five days a week.

Strength training is another important 49  of physical activity. Its purpose is to build and 50
bone and muscle mass, both of which shrink with age. In general, you will want to do strength training

two or three days a week, 51 recovery days between sessions.

Finally, flexibility and balance training are 52 important as the body ages. Aches and pains are
high on the list of complaints in old age. The result of constant muscle tension and stiffness of joints,
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many of them are 53 , and simple flexibility training can 54  these by making muscles stronger

and keeping joints lubricated (JH#F). Some of this you do whenever you stretch. If you watch dogs and
cats, you’'ll get an idea of how natural it is. The general 55 is simple: whenever the body has been in
one position for a while, it is good to 56  stretch it in an opposite position.

A)allowing F) helping K) prevent

B)avoidable G) increasingly L) principle

O briefly H) lowest M) provoke

D) component I) maintain N) seriously

E) determined J) maximum O) topic
Section B

Directions: There are 2 passages in this section. Each passage is followed by some questions or un-
finished statements. For each of them there are four choices marked A), B), C)and D). You should de-
cide on the best choice and mark the corresponding letter on Answer Sheet 2 with a single line through
the centre.

Passage One

Questions 57 to 61 are based on the following passage.

Junk food is everywhere. We're eating way too much of it. Most of us know what we’re doing and
yet we do it anyway.

So here’s a suggestion offered by two researchers at the Rand Corporation; Why not take a lesson
from alcohol control policies and apply them to where food is sold and how it’s displayed?

“Many policy measures to control obesity (i JE4E ) assume that people consciously and rationally
choose what and how much they eat and therefore focus on providing information and more access to
healthier foods,” note the two researchers.

“In contrast,” the researchers continue, “many regulations that don’t assume people make rational
choices have been successfully applied to control alcohol, a substance — like food — of which immoder-
ate consumption leads to serious health problems.”

The research references studies of people’s behavior with food and alcohol and results of alcohol re-
strictions, and then lists five regulations that the researchers think might be promising if applied to junk
foods. Among them:

Density restrictions: licenses to sell alcohol aren’t handed out unplanned to all comers but are allot-
ted (43 lc) based on the number of places in an area that already sell alcohol. These make alcohol less easy
to get and reduce the number of psychological cues to drink.

Similarly, the researchers say, being presented with junk food stimulates our desire to eat it. So
why not limit the density of food outlets, particularly ones that sell food rich in empty calories? And
why not limit sale of food in places that aren’t primarily food stores?

Display and sales restrictions: California has a rule prohibiting alcohol displays near the cash regis-
ters in gas stations, and in most places you can’t buy alcohol at drive-through facilities. At supermar-
kets, food companies pay to have their wares in places where they’re easily seen. One could remove junk
food to the back of the store and ban them from the shelves at checkout lines. The other measures in-
clude restricting portion sizes, taxing and prohibiting special price deals for junk foods, and placing
warning labels on the products.

57. What does the author say about junk food?

A)People should be educated not to eat too much.
B) It is widely consumed despite its ill reputation.
C)Its temptation is too strong for people to resist.
D) It causes more harm than is generally realized.
58. What do the Rand researchers think of many of the policy measures to control obesity?
A)They should be implemented effectively.
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B) They provide misleading information.
C) They are based on wrong assumptions.
D) They help people make rational choices.
59. Why do policymakers of alcohol control place density restrictions?
A)Few people are able to resist alcohol’s temptations.
B) There are already too many stores selling alcohol.
C)Drinking strong alcohol can cause social problems.
D)Easy access leads to customers’ over-consumption.
60. What is the purpose of California’s rule about alcohol display in gas stations?
A)To effectively limit the density of alcohol outlets.
B)To help drivers to give up the habit of drinking.
C)To prevent possible traffic jams in nearby areas.
D) To get alcohol out of drivers’ immediate sight.
61. What is the general guideline the Rand researchers suggest about junk food control?
A) Guiding people to make rational choices about food.
B)Enhancing people’s awareness of their own health.
C)Borrowing ideas from alcohol control measures.
D)Resorting to economic, legal and psychological means.

Passage Two

Questions 62 to 66 are based on the following passage.

Kodak’s decision to file for bankruptcy (8% F=) protection is a sad, though not unexpected, turning
point for a leading American corporation that pioneered consumer photography and dominated the film
market for decades, but ultimately failed to adapt to the digital revolution.

Although many attribute Kodak’s downfall to “complacency( Bi#) ,” that explanation doesn’t ac-
knowledge the lengths to which the company went to reinvent itself. Decades ago, Kodak anticipated
that digital photography would overtake film — and in fact, Kodak invented the first digital camera in
1975 — but in a fateful decision, the company chose to shelf its new discovery to focus on its traditional
film business.

It wasn’t that Kodak was blind to the future, said Rebecca Henderson, a professor at Harvard Bus-
iness School, but rather that it failed to execute on a strategy to confront it. By the time the company re-
alized its mistake, it was too late.

Kodak is an example of a firm that was very much aware that they had to adapt, and spent a lot of
money trying to do so, but ultimately failed. Large companies have a difficult time switching into new
markets because there is a temptation to put existing assets into the new businesses.

Although Kodak anticipated the inevitable rise of digital photography, its corporate (42 J) cul-
ture was too rooted in the successes of the past for it to make the clean break necessary to fully embrace
the future. They were a company stuck in time. Their history was so important to them. Now their histo-
ry has become a liability.

Kodak’s downfall over the last several decades was dramatic. In 1976, the company commanded
90% of the market for photographic film and 85% of the market for cameras. But the 1980s brought new
competition from Japanese film company Fuji Photo, which undermined Kodak by offering lower prices
for film and photo supplies. Kodak’s decision not to pursue the role of official film for the 1984 Los An-
geles Olympics was a major miscalculation. The bid went instead to Fuji, which exploited its sponsorship
to win a permanent foothold in the marketplace.

62. What do we learn about Kodak?

A) It went bankrupt all of a sudden.
B) 1t is approaching its downfall.
O) It initiated the digital revolution in the film industry.
D)1t is playing a dominant role in the film market.
63. Why does the author mention Kodak’s invention of the first digital camera?
A)To show its early attempt to reinvent itself.
B)To show its effort to overcome complacency.
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C)To show its quick adaptation to the digital revolution.
D) To show its will to compete with Japan’s Fuji photo.
64. Why do large companies have difficulty switching to new markets?
A) They find it costly to give up their existing assets.
B) They tend to be slow in confronting new challenges.
C) They are unwilling to invest in new technology.
D) They are deeply stuck in their glorious past.
65. What does the author say Kodak’s history has become?
A) A burden. B) A mirror.
O) A joke. D) A challenge.
66. What was Kodak’s fatal mistake?
A)1Its blind faith in traditional photography.
B)Its failure to see Fuji photo’s emergence.
C)Its refusal to sponsor the 1984 Olympics.
D) Its overconfidence in its corporate culture.

Part V Translation (30 minutes)

Directions: For this part . you are allowed 30 minutesto translate a passage from Chinese into Eng-
lish.You should write your answer on Answer Sheet 2 .

BA NBE#E 32 S aysm . RERMTLLA S A S WSS g BRI a ki B £
MW AR ARV T . XIEE AT A ERAT S B g — A Ak s . 80T R TR K
MR AR R X S IR A 2. O AT A Y T N A M IR N 85 SRR AT T A 28, )T
AT Z AR A B AT R A 2 W e 2 3 B AR 75
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CET-4 il ()
Part I Writing (30 minutes)

Directions: For this part, you are allowed 30 minutesto write a short essay entitled Education Pays
based on the statistics provided in the chart below (unemployment rate in 2010). Please give a brief de-
seription of the chart first and then make comments on it. You should write at least 120 words but no

more than 180 words. Write your answer on Answer Sheet 1 .

Education: A Worthy Investment

. Unemployment rate in 2010 (%)

Doctoral degree
Master’s degree

Bachelor’s degree

Some college, no degree

High school diploma

Less than high school diploma 14.9

Source: US Bureau of Labor Statistics

Part || Reading Comprehension (Skimming and Scanning) (15 minutes)

Directions: In this section, you are going to read a passage with ten statements attached to it. Each
statement contains in formation given in one of the paragraphs. Identify the paragraph from which
the information is derived. You may choose a paragraph more than once. Each paragraph is marked

with a letter. Answer the questions by marking the corresponding letter on Answer Sheet 2 .
The Magician

The revolution that Steve Jobs led is only just beginning

A)When it came to putting on a show, nobody else in the computer industry, or any other industry
for that matter, could match Steve Jobs. His product launches, at which he would stand alone on
a black stage and produce as if by magic an “incredible” new electronic gadget (/g3 HE )in front
of an amazed crowd, were the performances of a master showman. All computers do is fetch and
work with numbers, he once explained, but do it fast enough and “the results appear to be mag-
ic”. Mr Jobs, who died recently aged 56, spent his life packaging that magic into elegantly de-
signed, easy-to-use products.

B) The reaction to his death, with people leaving candles and flowers outside Apple stores and poli-
ticians singing praises on the internet, is proof that Mr Jobs had become something much more
significant than just a clever money-maker. He stood out in three ways-as a technologist, as a
corporate (/AF|HJ) leader and as somebody who was able to make people love what had previ-
ously been impersonal, functional gadgets. Strangely, it is this last quality that may have the
deepest effect on the way people live. The era of personal technology is in many ways just begin-
ning.

C)As a technologist, Mr Jobs was different because he was not an engineer-and that was his great

strength. Instead he was keenly interested in product design and aesthetics (3£%%), and in mak-
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ing advanced technology simple to use. He repeatedly took an existing but half~formed idea-the
mouse-driven computer, the digital music player, the smartphone, the tablet computer (34 i
i)—and showed the rest of the industry how to do it properly. Rival firms competed with each
other to follow where he led. In the process he brought about great changes in computing, mu-
sic, telecoms and the news business that were painful for existing firms but welcomed by mil-
lions of consumers.

D) Within the wider business world, a man who liked to see himself as a hippy (I& fZ +), perma-
nently in revolt against big companies, ended up being hailed by many of those corporate giants
as one of the greatest chief executives of his time. That was partly due to his talents: showman-
ship, strategic vision, an astonishing attention to detail and a dictatorial management style which
many bosses must have envied. But most of all it was the extraordinary trajectory (i) of his
life.

E) His fall from grace in the 1980s, followed by his return to Apple in 1996 after a period in the wil-
derness, is an inspiration to any businessperson whose career has taken a turn for the worse. The
way in which Mr Jobs revived the failing company he had co-founded and turned it into the
world’s biggest tech firm (bigger even than Bill Gates’s Microsoft, the company that had out-
smarted Apple so dramatically in the 1980s), sounds like something from a Hollywood movie.

F)But what was perhaps most astonishing about Mr Jobs was the absolute loyalty he managed to in-
spire in customers. Many Apple users feel themselves to be part of a community, with Mr Jobs
as its leader. And there was indeed a personal link. Apple’s products were designed to accord
with the boss’s tastes and to meet his extremely high standards. Every iPhone or MacBook has
his fingerprints all over it. His great achievement was to combine an emotional spark with com-
puter technology, and make the resulting product feel personal. And that is what put Mr Jobs on
the right side of history, as technological innovation (£1]77)has moved into consumer electronics
over the past decade.

G) As our special report in this issue (printed before Mr Jobs’s death) explains, innovation used to
spill over from military and corporate laboratories to the consumer market, but lately this
process has gone into reverse. Many people’s homes now have more powerful, and more flexible,
devices than their offices do; consumer gadgets and online services are smarter and easier to use
than most companies’ systems. Familiar consumer products are being adopted by businesses,
government and the armed forces. Companies are employing in-house versions of Facebook and
creating their own “app stores” to deliver software to employees. Doctors use tablet computers
for their work in hospitals. Meanwhile, the number of consumers hungry for such gadgets con-
tinues to swell. Apple’s products are now being snapped up in Delhi and Dalian just as in Dublin
and Dallas.

H) Mr Jobs had a reputation as a control freak (4 \), and his critics complained that the products
and systems he designed were closed and inflexible, in the name of greater ease of use. Yet he al-
so empowered millions of people by giving them access to cutting-edge technology. His insistence
on putting users first, and focusing on elegance and simplicity, has become deep-rooted in his
own company, and is spreading to rival firms too. It is no longer just at Apple that designers
ask: “What would Steve Jobs do?”

D The gap between Apple and other tech firms is now likely to narrow. This week’s announcement
of a new iPhone by a management team led by Tim Cook, who replaced Mr Jobs as chief execu-
tive in August, was generally regarded as competent but uninspiring. Without Mr Jobs to shower
his star dust on the event, it felt like just another product launch from just another technology
firm. At the recent unveiling of a tablet computer by Jeff Bezos of Amazon, whose company is
doing the best job of following Apple’s lead in combining hardware, software, content and serv-

ices in an easy-to-use bundle, there were several attacks at Apple. But by doing his best to imi-
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tate Mr Jobs, Mr Bezos also flattered (#5%%)him. With Mr Jobs gone, Apple is just one of many

technology firms trying to arouse his uncontrollable spirit in new products.

ID)Mr Jobs was said by an engineer in the early years of Apple to emit a “reality distortion (ff i)

al

field”, such were his powers of persuasion. But in the end he created a reality of his own, chan-
neling the magic of computing into products that reshaped entire industries. The man who said in

his youth that he wanted to “put a ding in the universe” did just that.

. For those who have suffered failures in business, Steve Jobs’s life experience serves as an inspira-

tion.

. The innovation nowadays originates in the consumer market is mentioned in this issue’s special

report.

. Many corporate giants saw Steve Jobs as one of the greatest chief executives of his time.

. The most astonishing part of Mr Jobs’s success was that he commanded absolute loyalty from

Apple users.

. We learn from the passage that nobody could match Steve Jobs in showmanship.

6. In spite of the user-friendliness of Apple products, critics complained that they were closed and

inflexible.

. By channelling the magic of computing into products, Steve Jobs had succeeded in reshaping en-

tire industries.

8. Mr Jobs’s great strength laid on his keen interest in designing elegant and user-friendly gadgets?

9. Amazon, by having hardware, software, content and services combined in an easy-to-use bundle,

10

did the best job in following Apple’s lead.
. The job that Steve Jobs did most deeply affected people’s way of life is that he invented lots of
functional gadgets.

Part [l Listening Comprehension (35 minutes)

Section A

Di

rections: In this section . you will hear 8 short conversations and 2 long conversations. At the end

of each conversation, one or more questions will be asked about what was said. Both the conversation

and the question will be spoken only once. A fter each question there will be a pause. During the pause ,

you must read the four choices marked A), B), Cland D), and decide which is the best answer. Then

mark the corresponding letter on Answer Sheet 2 with a single line through the centre.

11

12.

13.

14

15.

16.

17.

18.

. A)He needs another week for the painting. B) The painting was completed just in time.
C) The building won’t open until next week. D) His artistic work has been well received.
A)Go camping. B)Decorate his house.

C)Rent a tent. D) Organize a party.
A) She talked with Mr. Wright on the phone. B)She is about to call Mr. Wright's secretary.
C)She will see Mr. Wright at lunch time. D) She failed to reach Mr. Wright.

. A)He is actually very hardworking. B) He has difficulty finishing his project.
C)He needs to spend more time in the lab. D) He seldom tells the truth about himself.
A)Rules restricting smoking. B)Ways to quit smoking.

C)Smokers’ health problems. D) Hazards of passive smoking.

A)He is out of town all morning. B)He is tied up in family matters.

C)He has been writing a report. D) He has got meetings to attend.

A)He is not easy-going. B)He is the speakers’ boss.

C)He is not at home this weekend. D) He seldom invites people to his home.
A) Take a break. B)Refuel his car.

C) Ask the way. D)Have a cup of coffee.
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Questions 19 to 21 are based on the conversation you have just heard.

19. A) They are as good as historical films. B) They give youngsters a thrill.
C)They have greatly improved. D) They are better than comics on film.
20. A) The effects were very good. B) The acting was just so-so.
C) The plot was too complicated. D) The characters were lifelike.

21. A)They triumphed ultimately over evil in the battle.
B) They played the same role in War of the Worlds.
C) They are popular figures among young people.
D) They are two leading characters in the film.
Questions 22 to 25 are based on the conversation you have just heard.
22. A) Tt is scheduled on Thursday night. B) It is supposed to last nine weeks.
C) It takes place once a week. D)1t usually starts at six.
23. A)To make good use of her spare time in the evening.
B) To meet the requirements of her in-service training.
C)To improve her driving skills as quickly as possible.

D)To get some basic knowledge about car maintenance.

24. A)Participate in group discussions. B) Take turns to make presentations.
C) Listen to the teacher’s explanation. D) Answer the teacher’s questions.
25. A)Most of them are female. B)Some have a part-time job.
C)They plan to buy a new car. D)A few of them are old chaps.
Section B

Directions: In this section, you will hear 3 short passages. At the end of each passage, you will
hear some questions. Both the passage and the questions will be spoken only once. A fter you hear a ques—
tion , you must choose the best answer from the four choices marked A),B),C)and D). Then mark the
corresponding letter on Answer Sheet 2 with a single line through the centre.

Passage One

Questions 26 to 29 are based on the passage you have just heard.

26. A) She is not good at making friends. B) She is not well off.
C)She enjoys company. D) She likes to go to concerts alone.
27. A) Their similar social status. B) Their interdependence.
C) Their common interest. D) Their identical character.
28. A)Invite Pat to a live concert. B)Buy some gifts for Pat’s kids.
C)Help take care of Pat’s kids. D)Pay for Pat’s season tickets.

29. A) It can develop between people with a big difference in income.
B) It can be maintained among people of different age groups.
C) 1t cannot last long without similar family background.

D)1t cannot be sustained when friends move far apart.

Passage Two

Questions 30 to 32 are based on the passage you have just heard.

30. A) Priority of students’ academic achievements.

B)Equal education opportunities to all children.
C)Social equality between teachers and students.
D) Respect for students’ individuality.

31. A) Efficient. B) Complicated.
C) Lengthy. D) Democratic.

32. A)To help them acquire hands-on experience.

B)To try to cut down its operational expenses.

C)To provide part-time jobs for needy students.
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