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— Skill Training I

Reading Skill
UNDERSTANDING THE TEXT THROUGH ITS ORGANIZATION

According to the writing purposes, English articles can be divided into four types: narration,
description, exposition and argumentation. Each type has some typical ways of organization. Therefore,
understandings towards their typical ways of organization not only help us quickly get the main idea and
the structure of an English article, but also raise our speed of locating specific information.

Among the four, expositions and argumentations are more commonly used in our daily writings and
exams. Generally speaking, an expository paper explains or explores something, such as the process of
making a machine, the causes of a natural or social phenomenon, the planning of a project, or the solution
of a problem. An argumentative essay is used by a writer to put forth his / her opinions on a controversial
subject and persuade readers to agree with what he / she is saying. For convincing readers, the process of
arguing should be in an organized and logical way with strong supporting evidence.

Although their writing purposes, exposition and argumentation are different, some similarities can be
found in their ways of organization. Both of them consist of three parts including introduction, body and
conclusion. Readers can skim the title, subtitles and the first or last sentence of each paragraph to get its
main idea and gain an overview of its structure. Besides, six methods are usually taken, alone or sometimes
together, to give the supporting details.

1) lllustration: to give relevant facts, statistics, personal experiences, incidents or stories.

2) Comparison and contrast: comparison explains how things are similar, and contrast explains how
they are different.

3) Division and classification: to divide is to break the whole into two or more distinct parts or pieces
and to classify is to put various objects or ideas into groups on the basis of their similarities. Division and
classification should be completely made by a single principle and then make a explanation of each part
or group one after another.

4) Cause and effect: to analyze the causes and effects of a phenomenon, an event, a behavior, and etc.

5) Definition: to explain the meaning of a term, a concept or the key word of a topic sentence,
especially when its meaning is abstract, vague or controversial.

6) Process analysis: a process analysis tells a reader how to do or make something. It strives to make

«
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the reader understand the process or give information on the process—how, when, where, and why it is

performed.

\

[ Practice 1 )

Read the following article quickly and answer the questions below.

1. What type of article is it, exposition or argumentation? Why?

2. What is the author’ s point of view on the marketing model used by some celebrities via social networks?

3. What is the method adopted by the author to support his opinion?

Read the passage again and do the exercises that follow.

(1]

(2]

(3]

Jhe Secret Behind Lady Gaga’ s Rise to Fame

While George Clooney (and many other celebrities) may not see the value in social media, success
stories like Lady Gaga’s, Katy Perry’s, and Justin Bieber’ s speak volumes about the positive effect
social media can have on a performer’ s career, when used prudently of course.

In his recent article right here on Millennial Influx, Tyler Charleston poses the question, “Is it worth
it for someone who is already famous to give the masses another lens through which they can be
scrutinized?” His answer: “Probably not.”

While it is true that some celebrities who use social networks merely as personal outlets may
experience backlash, more savvy celebrities are increasingly using these networks as a means of
positive marketing and furthering of their personal brand, thus creating an intensely loyal community
of support. The marketing model used by celebrities is one that business people and even ordinary

social media users can take a few tips from.

[4] A recent Forbes article says that successful celebrities don’ t seek to  “conquer the biggest share of the

market, " but rather to “ignite the movement and inspire their tribes” . Celebrities understand the
ultimate truth about brand marketing: that by keeping your current support base happy—Dby rewarding
them with appreciation for their loyalty, they will not only stay loyal, but they will recruit others, thus
adding to your “tribe” . And what better way to do that than through social media?

One such celebrity who has done this especially well is Lady Gaga. Gaga is known for the
affection she has for her fans, and the diehard loyalty she receives in return. Gaga calls her fans

“Little Monsters” , and even created a new social network customized for her fans only, called

%
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(6]

(7]

littlemonsters.com. She gets involved in conversation on the site, as well as through her other social
media accounts—Twitter, Facebook, Instagram, even a Lady Gaga app named after her latest album,
Artpop. One of the most important elements of fan interaction is making the dialogue meaningful
and genuine. An article in the North American Journal of Psychology proved that for celebrities
experiencing social media success, the dialogue was “serious, meaningful, and [appeared] to
have an impact for those participating.” Lady Gaga is especially good at creating dialogue that is
meaningful and impactful to her fans. She actively encourages involvement in special causes and
charity projects, lending the Little Monsters’ community an atmosphere of acceptance and positivity.
When 17-year—old Jacque St. Pierre started promoting equality and anti-bullying at his Toronto high
school, Gaga sent him a video of support, telling him, “There should be more Little Monsters like
you. It is important that we push the boundaries of love and acceptance.” It is personal interactions
like these that build fan loyalty and promote Lady Gaga’ s image.

Katy Perry and Justin Bieber are additional artists who frequently interact with and reward their fan
base. During her 2011 California Dreams Tour, Perry displayed fans’ live tweets on the concert
venues’ Jumbo-trons. Then when she released “Firework™ in 2012, Perry encouraged her fans,
whom she calls Katycats, to post videos of themselves talking about their own “fireworks™ , people
who have inspired or impacted them. Bieber, who is listed as Forbe’s “most—social celebrity” ,
has also built a massive base of support using social media. His rise to fame even started with a social
network—YouTube. Most recently, Bieber has encouraged fans to support the Philippines in the
aftermath of Typhoon Haiyan.

It is clear that, when used correctly, social media can help, rather than hinder, celebrity success
and popularity. Not only that, but it is a huge source of power and influence. For the 2013 Celebrity
100, on which Lady Gaga is ranked No. 2, Forbes placed more emphasis than ever before on stars’
power based on social networking, rather than primarily on earnings or magazine covers as it has
in the past. While the average Tweeter or Instagrammer might never be able to achieve the level of
influence experienced by celebrities, there are a few key elements that can be applied to everyday
social networking: Be genuine. Promote what you care about, show your passion! Reward loyalty.
Find ways to show appreciation to your followers and friends. Retweet, favorite, like, “shout—out” ,
share, etc. Be active. Simple, but essential. Make frequent and regular posts to your social networks,

and don’ t forget to interact with other users.
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New Words

prudent /'prud@nt/ adj. ;KA 5 customize /'kastomarz/ vt JEfH, #&F T HRAAEER
pose /pauz/ vt. FEH - itig il &

lens /lenz/ n. &4, Bk album /'®lbam/ n. H#; BHE;, EIRHE 44
scrutinize /'skruitinaiz/ vt. VE4URGE; 405 =

celebrity /sa'lebrati/ n. %4 N\; %7 genuine /'d3enjuin/ adj. HSEH, HIER); IHER
outlet /'autlet/ n. MO, HikfL; KMtk cause /korz/ n. JRIA; Folk; Hix

backlash /'baek leef/ n. x¥f; sRZIHKH charity /'tfarsti/ n. 3%

savvy /'sa@vi/ n. BN FRARAES); M7 (A bully /'buli/ ve HkS BT vie BRI

ignite /1g'nart/ ve. sk (ERRKE; BN aftermath /'a:fta(r)mae6/ n. Ja&; R

recruit /ri'kruit/ vt. %78, BEH, 1EZE typhoon /tar'fuin/ n. [R%] &K

diehard /'darha:(d/ n. JE%F; FEAJEM hinder /'hinda(r)/ vi. FHAG; T3k
i RN

Phrases and Expressions

1. speak volumes about & LMIER]; e« $RHEH JiEdE
2. getinvolved in  #i&EA

3. in the aftermath of fE---+- 2 J5

4. place emphasis on  5Rif; #HM; HET

5. interact with  5------tH EAEH

[ Practice 2 )

Read the text again and fill out the blanks in the chart below with information from the text. Then try to

summarize the text orally with the help of this chart.

y

Controversies on the marketing model via social metworks

Y AN

Celebrities like Lady Gaga, Ketty
Perry and Justin Bieber believe that

@

<

Celebrities like Geoge Clooney and
Tyler Charleston think that @

Topic

The author agrees with the idea held by 3
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Lady Gaga encourages
Lady Gaga calls her fans | |Lady Gaga talks her with | | her fans to ® and

“Little Monsters” . fans through @___ .|| sent Jacque St. Pierre a
video. Support 1

{ y {

From these examples, it is clear that ©

Py luged Jurabe-mams i 211 Bieber’ s rise to fame started with

concert and called her fans to ®_____and he ha.s' en'cou'raged
@ in 2012 fans to support the Philippines in the
_— ' aftermath of Typhoon Haiyan. Support 2
These examples further prove that @
When used correctly, social media can help, rather than hinder, celebrity
success and popularity. Conclusion [€

v

The average Tweeter or Instagrammer can

( Practice 3 )

Read the text in more details and decide whether the following statements are True (T) or False (F).

Write T or F on the lines below.

1.

2.

3.

4.

5.

___Tyler Charleston thinks it is not worthwhile for celebrities to let themselves be carefully examined
by the masses through social media.

__ltisagood idea for celebrities to use social networks merely as personal outlets.

__If a celebrity can use social media properly, his/her current fans will not only stay loyal but also
bring him/her more new fans.
littlemonsters.com is a social network created according to the specifications of the fans of Lady
Gaga.

_____ Taking some tips from the marketing model used by celebrities, the average users of Twitter or

Instagram are able to become as influential as celebrities.



Unit 1 Inspiration from Musicians

I Reading in Depth

Read the following quotes about how to foster creativity. Choose one that you like most and then
comment on it.
Every child is an artist. The problem is how to remain an artist once he grows up.
—— Pablo Picasso
Imagination is the beginning of creation. You imagine what you desire, you will what you imagine and at
last you create what you will.
—— George Bernard Shaw
When we engage in what we are naturally suited to do, our work takes on the quality of play and it is play
that stimulates creativity.
—— Linda Naiman
The creative is the place where no one else has ever been. You have to leave the city of your comfort and
go into the wilderness of your intuition. What you’ Il discover will be wonderful. What you’ Il discover is
yourself.
—— Alan Alda
Creativity is inventing, experimenting, growing, taking risks, breaking rules, making mistakes, and having
fun.
—— Mary Lou Cook
Around here, however, we don’ t look backwards for very long. We keep moving forward, opening up
new doors and doing new things, because we’ re curious... and curiosity keeps leading us down new
paths.

—— Walt Disney

Write one or two statements on the line below about your opinions on how creativity can be fostered.
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TEXT
Divine Genius Does Not Exist: Hard Work, Not Magical Inspiration,

is Essence of Creativity

Pre-veading

Answer the following questions about Mozart and his music creative process.

1. Have you ever heard of any stories about Mozart’ s creative process?

2. From those stories, what do you think are the most important factors for him to become creative?
3. Do you think it is possible for you to become as creative as Mozart? Why?

4. If you answer “Yes” to question 3, what could you do to foster your creativity?

Dhnitial Reading

Read the following text as quickly as you can, underlining the topic sentences or the key words in

order to understand the main ideas of the text. Then complete the exercises that follow.

[1] In 1815, Germany’ s General Music Journal published a letter in which Mozart described his creative
process:

[2] When | am, as it were, completely myself, entirely alone, and of good cheer; say traveling in
a carriage, or walking after a good meal, or during the night when | cannot sleep; it is on such
occasions that my ideas flow best and most abundantly. All this fires my soul, and provided | am not
disturbed, my subject enlarges itself, becomes methodized and defined, and the whole, though it
be long, stands almost finished and complete in my mind, so that | can survey it, like a fine picture
or a beautiful statue, at a glance. Nor do | hear in my imagination the parts successively, but | hear
them, as it were, all at once. When | proceed to write down my ideas the committing to paper is
done quickly enough, for everything is, as | said before, already finished; and it rarely differs on
paper from what it was in my imagination.

[3] In other words, Mozart’ s greatest symphonies, concertos, and operas came to him complete when he
was alone and in a good mood. He needed no tools to compose them. Once he had finished imagining
his masterpieces, all he had to do was write them down. This letter has been used to explain creation
many times. It influenced the poets Pushkin and Goethe and the playwright Peter Shaffer. Directly and
indirectly, it helped shape common beliefs about creating.

[4] But there is a problem. Mozart did not write this letter. It is a forgery. Mozart’ s real letters—to his



