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As the trend of globalization is becoming irreversible, people go across the
boundary of different countries for business, trades and international exchanges of
politics, foreign affairs and cultures. Interpretation has become an increasingly popular
and much needed profession to overcome language barrier.

Interpretation is categorized into five kinds according to its settings: Conference
Interpretation, Court Interpretation, Business Interpretation, Escort Interpretation and
Broadcasting Interpretation.

1. Conference interpretation

Aconference interpreteris a professional language and communication expert who,
at multilingual meetings, conveys the meaning of a speaker’s message orally and in
another language to listeners who would not otherwise understand. Normally,
conference interpretation is categorized into two kinds: consecutive interpretation and
simultaneous interpretation.

Consecutive

In consecutive mode, the interpreter gives his interpretation after the speaker has
finished a segment of his speech, which may last from less than one minute to even half
an hour. The pause on the part of the speaker allows time for interpreters to take notes
and analyze the message before he interprets. It is widely used in many situations
nowadays such as press conferences, welcoming banquets and business negotiation.
The problem for this mode is time waste as everyone present has to listen to the same
stuff twice in source and target language respectively.

Simultaneous

In simultaneous mode, interpreters render the words of the original speaker at virtually

the same time as they are uttered. Simultaneous interpretation (Sl) is widely viewed as a
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particularly impressive form of rapid, instant translation. Conference simultaneous
interpretation is usually practiced in a sound-proof booth with headsets, control consoles
and microphones, and a direct view on the meeting room. Interpreters are required to
deliver the discourse inthe target language on-line with a lag of a few seconds, alternating
every 20—-30 minutes or as speakers take turns on the conference floor.
2. Court interpretation

Also known as legal, judiciary, or forensic interpreting, Court interpreting refers to
interpreting services provided in courts of law and in legal cases of any sort. While it is
true that the average educational background of a court interpreter’s client differs from
that of the average conference delegate, which has an influence on speakers’ oral
performance, one should also bear in mind that it is often more essential for a defendant
or a witness to be properly understood and interpreted than for a conference delegate.
It should be a challenge to any interpreter to have the necessary language skills ready
when working in court in order to help a person to be properly understood and to
understand.
3. Business interpretation

Business interpreting is sometimes known as commercial or trade interpreting. In
the narrowest sense, the term denotes two or more business people discussing business
matters through an interpreter. However, we take interpreting in business settings in its
broadest possible sense, to include all interpretation situations which are outside, say,
welfare/legal/medical, etc. Business interpretation has been widely used in interviews,
discussions, small meetings, ceremonies and other activities in the commercial world.
Most of the time, business interpretation is used for business visits, negotiations and
small-scale meetings.
4. Escort interpretation

Escort interpreting refers to the interpreting services provided for government
officials, business executives, investors, observers, and the like, who are conducting
on-site visits. Escort interpretation is marked by the spontaneity and the broad spectrum
of situations interpreters may find themselves in, from formal meetings totours of factories
to cocktail parties. The mode most often used inthis type of interpretation is consecutive,
and is usually limited to a few sentences at a time.
5. Broadcasting interpretation

Much similar with simultaneous interpretation, interpreting live for television or radio
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requires special skills, namely even greater rapidity than for normal conference
interpretation as well as constraints for delivery (pleasant andlively voice, regular rhythm,
and good diction).

Features

Interpretation is essentially a service activity with a communicative function and
is a demanding profession. The features of interpretation can be summarized as
extemporaneousness, stressfulness, independence, comprehensiveness and
miscellaneousness.

Interpreting is an extempore activity that interpreters have to finish their interpretation
onthe spot. Interpreters have to overcome stage fight as they usually face alarge audience
and also have to produce accurate and pleasant interpretation, which means they are
working under much pressure. In addition, interpreting is an independent job and
interpreters can seldom ask for help on the spot. Meanwhile, interpreting demands
interpreters’ comprehensive abilities, such as acute hearing, good memory and
encyclopedic knowledge. Moreover, interpreters encounter a wide range of topics, and
they have to know “everything of something and something of everything”.

Apart from the common features with those shared in general interpretation,
business English interpretation has its own characteristics. The knowledge of business
English interpreting is a combination of many disciplines, such as finance, economics,
management and sociology, commercial and trade. Interactiveness is especially
important in business interpretation. Compared with conferences which with one
speaker taking the floor and the whole audience listening, a business interpreter can be
more aptly called a communicator who should pay attention to the interaction of both
sides of the business parties. Last but no least, numbers, figures and amounts of capital
or investment regarding commercial aspect as well as many quality or technical
parameter, benchmarks and indicators regarding technological aspect play a critical
role in business interpreting. They must be accurately interpreted.

Process of interpretation

Interpretation is the process of establishing, oral or gesture communications
between two or more speakers who are not able to use the same set of symbols. Itis the
oral transmittal of a message from one language into another language, which falls into
three stages, that is, the pre-stage, in-stage and post-stage of interpreting.
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Understanding the details of these three stages will help beginners to know better the
whole process of interpreting and what requirements an excellent interpreter should
have during the process as well.

The pre-stage of interpretation refers to the preparations which should be made
beforehand. All the conferences need preparations, thus lots of work should be fully
prepared in advance, which include mastering the languages and cultural backgrounds
of the countries, knowing the theme and contents of the speech, making clear both the
speaker and the listeners, being familiar with the place and devices, and getting done
with physical and psychological preparations.

The in-stage of interpretation is the performing stage, the core of the whole process.
In general, it can be described as follows: Input and receiving—decoding—recording—
encoding—outputand producing. Atthe same time, the in-stage of interpreting requires the
interpreter’s coordination ability, or in other words, to allocate his energy in the three
sections of listening, memorizing and translating. Thus coordination ability is essential
for an excellent interpreter.

The evaluations, reflections, discussions and so on constitute the post-stage of
interpreting, or in simple words, the review of the interpretation. Considering the real
context of our domestic education of interpreting training, the post-stage of interpreting
includes the following aspects: the feedback of the interpreter himself, the evaluation of
other interpreting trainees and the generalization of the teacher.

Interpretation Training and Certification in China

With the growth in demand for high-quality interpretation, the need for training in
interpreting in general has expanded significantly. Training of some kind is now being
offered at more institutions and in more formats than ever before. In 2000, interpreting
was made a compulsory course for all undergraduates majoring in English, and is now
taught in most BA programs as a one-year course in the fourth year. And some
universities offer MA program or courses in interpretation as well. This new requirement
has generated a great deal of interest in interpretation pedagogy, and many teachers
called upon to teach interpreting have expressed the need for instructor training and for
curriculum development at the national level.

Despite the rapid development of conference interpreting as a profession, there
seems to be no move to create a national accreditation system until the introduction of
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China Aptitude Test for Translators and Interpreters(CATTI)in 2005.CATTl is the national
translation and interpretation proficiency qualification accreditation testlaunched by the
Ministry of Human Resource and Social Security, which is implemented throughout the
country according to uniform standards and in compliance with the national system of
professional qualification certificates.

Structure of the Book

Business interpreters should be trained in both linguistic and extra linguistic ways.
This course book is compiled based on the principle in which, topics concerning
business operation are systematically chosen andinterpreting skills followed in each unit
for the step-by-step study of the students.

Topics T ips
Unit 1 Company Profile Requirements for business interpreters
Unit 2 Business Model Active listening in interpretation
Unit3 Business Environment Memory in interpretation
Unit4 Ceremonial Speech Note-taking in interpretation 1
Unit5 Business Interview Note-taking in interpretation 2
Unit 6 Press Release Figure interpreting
Unit 7 Business Negotiation Cross culture business communication
Unit 8 Business Travel Liaison interpreting
Unit9 Product Promotion Discourse analysis in interpretation
Unit 10 Business Advertisement Sight interpreting
Unit 11  Business Exhibition Simultaneous interpreting
Unit 12 Marketing Paraphrasing in interpretation
Unit 13  Business Culture Coping tactics in interpretation
Unit 14 Business Investment Performance standards
Unit 15 Corporate Social Responsibility Code of conduct in interpretation
Unit 16 Globalization & International Cooperation | Career as an interpreter




Unit 1

Company Profile

Objectives )
When finishing reading this unit you will be able to:

» get some knowledge about business;

» understand basic requirements for an interpreter;

» learn some words and expressions about company introduction.

Lead-in )

A company profile is very important for the growth of your business. It demonstrates
the goals, objectives and the milestones that your company has achieved to date. It is
a great means of showing your company’s performance and bringing new potential
investors, employers, employees, customers etc.

It can direct new investors towards your company who are looking to invest in the
field that is relevant to your company, new customers to increase the growth of your
business or new potential employees to take your business to supreme heights. When
you make a company profile and send it out to investors, it will give them a panoramic
view of the areas that are relevant to their interests in your company.
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There are few fundamental elements that a company profile should contain. You can
create specific profiles dealing with a particular group of people, such as investors. This
type of company profile will only contain information about the investing opportunities in
your company and will not include much information about other sections such as
employees or customers. On the other hand, you also have the option to make a single
profile that contains information about all the sections of your company. Such profile will
include sections highlighting information relevant to particular group of people.

There is no actual length for a company profile. It all depends upon the amount of
information that you want to provide regarding the different sections of your business.
You should provide as much information as you can. A company profile should neither
be too long nor too short. However, a good company profile should contain at least ten
to twelve pages.

That’s all you need to know about making a company profile. Creating a company
profile is a simple and easy task and it can be created by anyone who has spent some
time in business. You should definitely make a company profile after spending a few
years in business. Also keep in mind that a company profile should be kept updated and
you should keep adding new achievements to your profile.

As the company introduction is audience-oriented, language employed is often
expectedtoresonate withthe targetlanguage listeners, apart fromthe basic requirement
of correct linguistic transference. Interpreters should understand clearly the differences
in terms of language style of Chinese and English company introduction. Company
profile in Chinese usually focuses more on the flowery and descriptive use of language.
However, English company profile tends to release information related much to the
company image, products and services and factual ideas are often delivered via cases
and figures.

Text Interpretation from English to Chinese )

Useful words and expressions

market capitalization i % 4 ethical IEHE, & FACHLY
stature 41, =K} be embodied in {43},
responsibility 5T common cause [ F.
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promote i, & diverse workforce £ Jtibi155 3 1)
inspiring BREEMR, BEHI represent fX#&, 1A
altruistically FJfthith, JoAAHb nationality [E£&, E%

thrive Z2g, AT recruitment philosophy #&# &
initiative 1813, FahAT3) foster }5 &

vaccine i element JLFE, H#HE

Companies like P&G are a force in the world. Our market capitalization' is greater
than the GDP of many countries, and we serve consumers in more than 180 countries®
and regions. With this stature comes both responsibility and opportunity. Our
responsibility is to be an ethical corporate citizen—but our opportunity is something far
greater, and is embodied in our Purpose’.

Our Purpose works to unify us inacommon cause and growth strategy. Itis powerful
because it promotes a simple idea to improve the lives of the world’s consumers every
day. P&G grows by touching and improving more consumers’ lives in more parts of the
world...more completely. While this statement defines our commercial opportunity, our
culture reflects the broader opportunity of improving lives through and beyond our
branded products and services.

The simple, inspiring way to think about this opportunity is that P&G brands serve
about 4.2 billion of the 6.5 billion people on the planet today. Before P&G can serve the
world’s remaining consumers profitably, we can reach them altruistically. We can
improve their lives in ways that enable themto thrive, to increase their quality of living and,
over time, to join the population of consumers we serve with P&G brands®. Through our
overall Live, Learn & Thrive™cause program, initiatives such as Childrern’ s Safe Drinking
Waterand Pampers 7 Pack = 1 Vaccine are examples of how we are improving the lives
of millions of people every day.

Our shared Purpose attracts and unites an extraordinary group of people, P&Gers,
around the world—the most diverse workforce in P&G history®. Together, we represent
around 145 nationalities. Our recruiting and development philosophy to “build from
within” fosters a strong culture of trust and shared experiences. Our diversity, our shared
culture and our unified Purpose are the defining elements that enable P&G to touch lives
and improve life every day.
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Notes )

1. Market capitalization: Wi &1, EHAGWKRETEEE. BHANRKERH
W7 — AN B 4 IR E AR

2. We serve consumers in more than 180 countries and regions. #1187 # # #&4 180
MNEF A K, [ER] EFMAEXRE, FERR LT XA, #1748,
24 WU YA 18] 18 L5 4 2 18] 1] 41 R A B X IR 1 . X Am: @ Our Purpose works to
unify us in a common cause and growth strategy HA1# B #xfE RATE & —&, BHTF
FEE = fo K & . @ P&G grows by touching and improving more consumers’
lives. PRVE 8B ITET A W7 A& 2R AL 2 Bl Bt PR B 1B A VB L E.

3. Our opportunity is something far greater, and is embodied in our Purpose. #1141
BUNEGERE, F5RMNG “BfR” BRMEX. LEEY A greateriF ) “Efng
PR, DUEH MR 2R B B I W A, R T DLE YA,
AUFERXEMmEEER, EFHHK, WO E. #la: The financial information
provided by an accounting system is needed by the managerial decision makers. &
R ARG SBE SN TEEEIREARZL TRKN.

4. We can improve their lives in ways that enable them to thrive, to increase their quality
of living and, over time, to join the population of consumers we serve with P&G brands.
BN REMATNAEE, LML EES, REAMINIEMNEZE7E & o 175
dk. [ERY EFRIERKEIE, AXEDERREY, TERARFAEHEFE
FRLSE M 28 AT, A R L AR AT AL 3 Ao B A B RE Rk, 18 0 A
AUEBEFEARKANT X, A FEBEXNCIEAGEMETLE, Hlm: O Our
diversity, our shared culture and our unified Purpose are the defining elements that
enable P&G to touch lives and improve life every day. &A1th % mfh, FATIEZ X
6 AR BAT — B B AR BATE R, 6 = 78 RAVE & # 47, K& A7 . @ Company
may opt to put an advertisement in a newspaper or magazine which gives a short
description of the job and invites introductory letters from applicants. /& 7 DL #% £
ERABRHFLE LB &, GENBIEBABAIFCENTE R E FE.

5. Our shared Purpose attracts and unites an extraordinary group of people, P&Gers,
around the world—the most diverse workforce in P&G history. #A1# 3£ [E B A7 % 5
T—#EFAL, ART —MEEBK, ZHA, 2AEERREMT, HRT E5E
KREERZ T TERR. BEBR] #EXN—NEFZRE T X R HA KR
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%, MEXNE AL RN, HibE P FxaNEy, NEFEx —AEXLE an
extraordinary group of people, P&Gers, around the world—the most diverse workforce
in P&G history X — T kK HE &R FE & X WA ALK L. 6l Wal-Mart is the
world’s largest private employer and retailer with over 1.9 million associates worldwide
and more than 7 000 stores in 14 countries. 3k R Z # Rix KW AN B FMEER,
RIKAR 1907, ALKAKT 70004 XEH, HmELK 14PEXR.

Text Interpretation from Chinese to English )

Useful words and expressions

KRR SR Internet service portal

Ferf -+ [ HL A under... strategy

DA P E R K JH user-oriented

FETE AT A3 it enhance the quality
of human life

{fifir mission

— i s 7E 26 22 3 Ik % one-stop online
lifestyle service

H4{E Ik %% value-added service

LI 25F- & leading Internet platform

1 38 f K M 4% 41 X bring together
largest Internet community

RIIHEAS Instant Messenger
i[RI AE LR K /7 peak concurrentusers
RO S nationwide branding

it & R&D (research and development)
TEZE AT online payment

82 5]% search engine

WF5E e research institute

I M AZ OB AR R self-development of
core Internet technologies

K2 5 actively participate in...

AN A2 T fulfill corporate social
responsibilities

#E 3 M 2% S B promote civil Internet
communities

/>t S0k public charity programs

A7 inaugurate

FH/DHEHE youth education

A HLX impoverished communities

#k disaster relief

K% 554K care for the disadvantaged

FiE+t4s harmonious society

VA B corporate citizen

BN A AL 19984 11 1, & H T BRI KM 2R 5 kS5 iRt —, W
S E RS P R 2 LR Az — T B rHEZ K, R BRI <YLV P
MERIRIA” NGBS, WA TRIEREIRE %



