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UNIT1 COMPANY KNOWING

| When Fenglin is hunting for a job, one important thing for
her is to search for company profiles and company structures. This is the
first step to take for a student who is going to graduate. Please listen and

read the following. Would you like to go with Fenglin and learn more

about company profiles and company structures?
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Before you learn.

Are you familiar
with the following
companies? )

—
T,

S

oTOROLA Alibaba com
fl E D o

~In this unit you will learn about

What a company profile includes;
What the company structure is and how it works;

How to make an introduction to a company;

= w N =

How to write a company profile.

e.»%%‘

At the end of this unit, you will be able to:

1. Talk about company profiles;

| 2. Know about company structures and their functions;
3. Make an introduction to a company;
4

. Write a company profile.




UNIT 1 COMPANY KNOWING

Part One Ear Practice

Task one: Listen and choose the correct answers.

Distinguished guests, ladies and gentlemen,
Good morning. I am very honored to have the opportunity to (1) access/
advice/address such a distinguished (2)  audit/audience/audition . My name is

Monica Li and I am in charge of the (3) ER/HR/PR Department of Oracle China.

What I'd like to do today is to provide you with some general (4)  information/informal/

invoice about the Oracle Corporation and its latest developments in (5) China/

Chinatown/Chinese . Hopefully, this introduction can help you gain a better

understanding of our company.

My presentation will be divided into (6)  too/to/two  parts. Firstly, Oracle,

and secondly, Oracle China. The presentation will last about (7) 40minutes/15

minutes/50 minutes . If you have any questions. please feel free to ask at the end of

my presentation.

Task two: Listen and fill in the blanks.

Once named, appliance, to establish, vacuums, more,

climbed from, making, dishwashers, exports, bootstraps

Haier Group is China’s ambassador to (1) stores worldwide. (2)
Qingdao Refrigerator Plant, the company (3) the verge of bankruptey
4) itself as a world-renowned brand. China’s largest appliance company
manufactures refrigerators and freezers, air conditioners, (5) , microwaves,
televisions, (6) , mobile phones, computers, and (7) under more
than 90 product categories. Haier Group (8) its goods and sells them in more

than 160 countries and regions in North America, Europe, the Middle East, Asia, and
Africa. Since pulling itself up by its (9) , Haier has been busy (10)

purchases and linking joint ventures to branch out into other markets.
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Task three: Match the words with their definitions.

A. TCL was listed on the ASX in 1996 as a stapled security (comprising 1
. share in the Company and 1 unit in the Trust). This issue of securities
(1) Company Overview P . s e s
and convertible infrastructure bonds raised $ 455 million. In November

2001, TCL became a triple stapled security.

B. CityLink has an effective monopoly over fast transport across the city

2) C Hi of Melbourne. The toll road trust deed allows for toll increases of the
ompan 1stor

S & greater of 4. 5% or the CPI for the first 15 years. The fully electronic

tolling system was a world first.

. L C. TCL’s major customers for CityLink are the residential commuters in
(3) Differentiating . .
the suburbs of Melbourne plus small business and the major transport
Factor .
companies.

D. TCL also has significant interests in the WestLink M7 toll freeway in
Sydney’s west and in M1, M4 and M5. More recently, TCL acquired
the Pocahontas Parkway in Richmond, Virginia (USA).

(4) Major Customers &

Competitors

Part Two Open Your Mouth

Task One: Read the definitions below and add the correct letter: “v” or “b”.

(1) Cooperation between two or more companies: a joint ____ enture.
(2) The extra money employees receive once or twice a year: ____ onus.
(3) A house, factory, warehouse, office block, etc. : a  uilding.
(4) The person above you in the company: your _ oss.

What is the difference in mouth position between a “v” and “b” sound? Which

one is similar to a “p” sound and which one is similar to a “f” sound?

Task Two: Can you talk about some companies you are familiar with under the following

business headings?

TV sets Catering
Computer Supermarket
Mobile phone Banking
Motor vehicles Sportswear
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Task Three: Describe the logos and tell about their companies.

Part Three Reading

Fenglin will graduate from college in three months and she wants to find a suitable
job in a well-known company. How can she know which company to choose and make a
correct judgment? Mavybe she needs to know some companies’ profiles first. Now she is

searching for the history of Coca-Cola on the Internet.
Task One: Warm-ups.

COKE SLOGANS : CocaCola often changes its slogans. What do you think about
these past and present slogans? Why were they chosen?
(1) “The ideal brain tonic.” (1893)
(2) “Universal symbol of the American way of life.” (1943)
(3) “Hello Coke.” (1944)
(4) “Coke time.” (1954)
(5) “Coke... after Coke... after Coca-Cola.” (1966)
(6) “It’s the real thing.” (1970)
(7) “I'd like to buy the world a Coke.” (1971)
(8) “Welcome to the Coke side of life. ” (2006)

Task Two: BEFORE READING, look at the article’s headline and guess whether the

following sentences are true(T) or false(F).

(1) Coke’s new slogan is to help maintain its image and increase profits. ( )
(2) The new slogan is “Welcome to the fizzy side of life”. ( )
(3) Coke is going back to its roots with its new ad strategy. ( )
(4) Coke’s taste will be fine-tuned for the global market as a whole. ( )
(5) Coke wants its drinks to be an integral part of consumers’ daily lives. ( )

ol
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Coca—Cola Unveiled New Global Ad Strategy

Coca-Cola unveiled a new global ad strategy on December 8. The company wants
to change its image and increase profits. There is a new slogan, “Welcome to the Coke
side of life”. It replaces the three-year-old “Make it real” campaign, which analysts
said was unsuccessful, despite a billion dollars of advertising. Coke is returning to its
roots with the new campaign. There is a strong focus on the iconic shape of the old-
fashioned Coke bottle. There will also be different versions of the slogan to reflect
cultural tastes and lifestyles. These will be fine-tuned to specific markets.

Coke CEO Neville Isdell said the new global ad strategy should return the company to
its former glories within 18 months. Coke’s shares have lost almost 20 percent in value
under Isdell’s control. He admitted that Coke needed to be more innovative. He has
created new drinks and appointed a new marketing chief, Mary Minnick, to help the
global brand. She outlined three new themes to appeal to customers — enjoyment,
comfort and nutrition. She said, “We want Coke brands to be... an integral part of
consumers’ everyday lives.” In January, Coca-Cola Blak, a cola-coffee blend, will

start Coke’s new strategy.

Task Three. Match the following SYNONYMS.

(1) unveil a. installed

(2) increase b. advertisement
(3) roots c. mirror

(4) old-fashioned d. reveal

(5) reflect e. boost

(6) ad f. launch

(7) former g. basic

(8) appointed h. origins

(9) integral 1. previous

(10) start j. traditional

Task Four. Match the following phrases.

(1) the company wants to change its . roots with the new campaign

a
(2) unsuccessful, despite b. to appeal to customers

o

(3) Coke is returning to its . a billion dollars of advertising

e

(4) the iconic shape of the almost 20 percent in value

(5) different versions of the slogan e. to its former glories

—

(6) return the company . marketing chief

(7) Coke’s shares have lost g. image and increase profits
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(8) appointed a new h. old-fashioned Coke bottle
(9) she outlined three new themes i. everyday lives
(10) an integral part of consumers’ j. to reflect cultural tastes

Task Five: Discuss the FAMOUS SLOGANS below with your partner(s). Do you like
them? Why are they good? Would (Do) they work in your country?

“Don’t leave home without it. ” — American Express Charge Card
“Just do it. 7 — Nike

“The ultimate driving machine.” — BMW

“Think different.” — Apple Inc.

“Heineken refreshes the parts other beers cannot reach.” — Heineken
“A diamond is forever.” — De Beers

“Put a tiger in your tank.” — Esso Gasoline

“Say it with flowers.” — Interflora

Part Four Language at Work

Task One: Fill in the blanks with the phrases (words) in the box according to the pictures,

pharmaceuticals real estate electronic recruitment hospitality

software financial services automobile education

(2)

(5 (6)
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0 8 9

Task Two: Match the companies in Column A with the products they produce or the

services the provide in Column B.

A B

(1) GlaxoSmithKline a. electronic equipment
(2) Microsoft b. finance

(3) Sony c. software

(4) Manpower d. cars

(5) Toyota e. staff

(6) ICBC f. pharmaceuticals

Task Three. Complete the presentation with the verbs in the box.

employ sell export provide buy develop

HITI is a Chinese company and we (1) 4,000 million litres of soy sauce
every year. We (2) 6,500 people in total. We (3) soy sauce all over
the world including Asia, North America, and Europe. We also (4) the

pharmaceuticals industry with our new products. Restaurants, supermarkets, and
Asian food shops (5) our products and we also (6) lessons in Chinese

cooking — using HITI products of course!

Task Four: Prepare a presentation about your company. Try to use some of the sentences

below.

(1) I'm : (2) I'm from

(3) T work for . (4) We produce/provide
(5) We employ . (6) We develop

(7) We export to . (8) We sell our products




