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Razorfish embodies the ultimate successful e-commerce one-stop shop of the
digital generation. A role model for other interactive bureaus, Razorfish, which
started with a small team of graphic designers, rapidly expanded worldwide to
count up to 1,500 members today valued at more than 700 Million dollars.
Meanwhile, in less than 2 years the organization has strategically acquired
cdmplementary companies working in fields such as broadcast graphics,
broadband, advertising agencies, business to business technology platforms,
engineering and product development capabilities.
The result is a combination of a leading electronic business platform, with high-
profile corporate clients like major Fortune 500 banks, insurance and manage-

" ment holdings, while diversifying their cutting-edge interactive design identity
in a subsidiary called R-SUB.
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Thomas Mdiller

VP Design, North America

Thomas has been instrumental in developing Razorfish's forward-thinking design

philosophy since the company's early days. As VP Design, North America, Thomas
leads the discipline of Design for all of our North American Offices. He has driven
successful design solutions for AT&T, America Online, CBS, Charles Schwab,
Microsoft, Simon & Schuster, Sony, The Smithsonian institution, Time Warner,
RSUB, Christie’s, KPMG, Omnicom and Razorfish's own visual identity.

Prior to joining Razorfish, Thomas was a Designer at Praxis Design in Los Angeles,
where he worked with Simon Johnston for clients such as the the Getty Center,
Los Angeles Contemporary Exhibitions, the American Film Institute, and the Art
Center College of Design. He has also worked at influential design firms in
Germany, including Stawicki in Munich.

Thomas holds a B.A.in graphic design from the University of Munich and an M.F.
A.in communications and new media design from the Art Center College of
Design in Pasadena, which he attended on a Fulbright Scholarship.

Thomas's projects Liquid Typegraphy and Understanding Concrete Poetry have
won numerous design awards and are widely shown worldwide. His work has
included commemorative postage stamps designed for thg German government.
Thomas lectures on design and interactive media at design conferences and
Internet industry events and his work has been published in a variety of books
and magazines, such as 1.D., Multimedia Graphics, The Digital Designer by Steven
Heller and Daniel Drennan, and Type in Motion by Matt Woolman. Thomas also

judges design awards events such as the One Club and the Society for Publica-

tion Designers, the Art Directors Club, or CA Communciation Arts Magazine.
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invent / reinvent

your brand on the web

www razorfish.com infosirazorfish.com nasdeq: RAZF

Put Razorfish minds to work for you razorifish O
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Put Razorfish minds to work for you.
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invent / reinvent

the future of television

weew.razorfish.com infodvazorfish.com nasdag: RAZF

Put Razorfish minds to work for you
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