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UNIT Introduction to
Tourism
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Lesson 1

Text A Defining Tourism

Tourism!

, an umbrella concept, has a history dating back to
18112, or before, and continues to change in definition. The term
tourism encompasses travelers away from home and the businesses
and people who serve them by expediting or otherwise making the
travel easier or more entertaining. A traveler is variously defined
as® someone a specified distance (the distances vary) away from
home.

Tourism as a concept can be viewed from different perspec-
tives. It is an activity in which people are engaged in* travel away
from home primarily for business or pleasure. It is a business pro-
viding goods and services to travelers, and involves any expendi-
ture incurred by or for a visitor for his or her trip. Tourism is an

1
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overarching business’, including airlines, cruise lines, railroads,
rental car agencies, travel marketers, lodging, restaurants, and
convention centers. There are also travel reception services, com-
mercial campgrounds, and parts of retail shops, food stores, and
gas stations. 7

Government has the function of taxing, regulating, and pro-
moting tourism. The tourist dollar is tracked as it is spent and re-
spent in a destination and treated as an export. As it circulates
within an economy its effect is increased and the impact of the
tourist dollar on taxes and employment is calculated”.

Today’s dictionaries defining tourism are about as much help
as that of nineteenth-century dictionary’ that defined tourists as
“people who travel for the pleasure of traveling, out of curiosity,
and because they have nothing better to do,” and even “for the
joy of boasting about it afterwards.”

Webster’s dictionary® continues to limit tourism to the prac-
tice of traveling for recreation:

“The guidance of management of tourists,” “the promotion
or encouragement of touring,” and “the accommodation of
tourists. ”

Any attempt to define tourism and to describe its scope fully
must' consider the various groups that participate in and are affect-
ed by this industry. Their perspectives are vital to the develop-
ment of a comprehensive definition. Four different perspectives of
tourism cary be identifiedy

“ 1 The tourist. The tourist seelks variotis psychic and physi-
2




UNIT 1 Introduction to Tourism

cal experiences and satisfactions. The nature of these will largely
determine the destinations chosen and the activities enjoyed. *

2. The businesses providing tourist goods and services. Busi-
ness people see tourism as an opportunity to make a profit!’ by
supplying the goods and services that the tourist market demands.

3. The government of the host community or area. Politi-
cians view tourism as a wealth factor in the economy of their juris-
dictions. Their perspective is related to the incomes their citizens
can earn from this business. Politicians also consider the foreign
exchange receipts from international tourism as well as the tax re-
ceipts collected from tourist expenditures, either directly or indi-
rectly.

4. The host'! community. lLocal people usually see tourism as
a cultural and employment factor. Of importance to this group,
for example, is the effect of the interaction between large of inter-
national visitors and residents. This effect may be beneficial or
harmful, or both.

Thus, tourism may be defined as the sum of the phenomena
and relationships arising from the interaction of tourists, business
suppliers, host governments, and host communities in the process
of attracting and hosting these tourists and other visitors.

On March 4, 1993 the World Tourism Organization (WTO)
recommended that “Tourism comprises the activities of persons

traveling to and staying in places outside their usual environment

for not more than one consecutive yeat for'leisure, business and
»i2 .

other purposes.
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