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Conclusion

Restatement of the Thesis

B—BRASIEWS. FTERIHXEEITRMIE, HFER
BE 13 E 5.0 B AR 4 (thesis statement) , H R A 888 i B P
O BB E R AT (the way to develop the essay) o

F_BRIABNEEXENELHD. X—Bi—Bo=8
(EANFERERE -BEREAPLER, E—RLUBREXER
(topic sentence) FF3k , B BE M BA thesis statement, 2~ 5 X 4B Sup-
porting Sentences fT i H

BHBERERH T, FERXNXEH#ITHMAMEE,

T R—IEE RS AABEXEE R essay:

Living in the Present

About one of humanity’s frailties Thomas Wolfe wrote, “He talks of
the future and he wastes it as it comes. ~ This observation is related to a
principle by which I try to live. I believe in living in the present be-
cause it is futile to dwell on the past, to worry about the future, or
to miss anything in the only reality I know.

It is futile to dwell on the past. What existed or happened in the
past may have been beautiful or exciting and may now bring profound and
precious memories; but the past is dead, and it is not healthy for living
spirits to linger over a world inhabited by ghosts. The past may also be a
place of horror, of regret, of spilled milk. However, it is painful and
pointless to fixate on a period that cannot be relieved or repaired. It is
unproductive self-punishment. The past must be kept in its place, out-
lived and outgrown.
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It.is also useless to worry about the future. People may envision
the horrible mushroom cloud; the overpopulated, abused earth gone
dead. They may imagine their own lives going away; advancements given
to someone else; their houses bumed to the ground; everything in their
lives, as in a nightmare, slipping away. There is no end to the disasters,
people can worry about when focusing anxiously on the future. There are
events in the future, including their own deaths, over which they have lit-
tle or no control, but which can ruin their lives if they worry about them.
The only way out is to live well in the present, not simply by worrying
about the future.

The present mowment is the only reality I know, and I don’t want
to miss it. The wild cherry cough drop dissolving in my mouth is sweet
and soothing. Even my sore throat and backache have meaning. The cool
night air, the crackling noises of my fumnace, my cat yawning and stretch-
ing—these are the tangible realities I can recognize. They exist in this
moment, together with my own breathing, and the warm lamp overhead.
Along with these are the realities of other people and of all life on this
earth, which matter to me now, not at some past or future time.

Everyone needs a sense of history, I think, particularly a feeling for
his or her own roots, but history needs to keep its distance to be appreci-
ated. It is also vital to have some sense of direction, which means making
plans for the future but not becoming preoccupied with them. What is
most important, I believe, is living in the present, that is, being
alive now. :

MEH LB XS, FHEFERE., B-BUXERLE
ABL434 : T believe in living in the present. i &t/5 — B Ak E X .
What is most important, I believe, is living in the present, iX §i 7
BT ERREN, F—BXRNAHT FTHEXSBENEE it
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futile to dwell on the past, to worry about the future, or to miss
anything in the only reality I know. ifi F ifi & — B #55 —h) £ /4]
X5 Z IR
MBEFEAREXERLER , ARNEE,BESHAES. X
R—RE RS SR 7L BAE .
FE-R—-1MEEHEAREZEESHBEXEIINGES BN
fEXC:

Japan: The New Superpower

With the breakup of the Soviet Union and the U.S. economy just
coming out of a recession, Japan is in line for superpower status. In the
world market, even in the American domestic market, “Made in USA”
has been replaced by “Made in Japan” as a mark of a quality product.
Japanese high-tech consumer products are able to dominate the
world market because the Japanese are hard working, technological-
ly oriented, and diligent in their efforts to improve products.

First of all, we know that the Japanese work very hard, often
sacrificing their free time to their jobs. According to one report, the
Japanese work an average of 42 hours per week while Americans work an
average of 35 hours a week. These extra hours certainly increase Japanese
productivity and gain an competitive advantage. It is the hard work that
contributes significantly to the incredible growth of their industries,

Secondly, the Japanese labor is technologically oriented. For
example, many Japanese work as engineers, technicians, or scientists
rather than social workers. Most Japanese students choose to major in
high-tech fields instead of the humanities. By contrast. the U.S. is less
materialistic than Japan. A sizable percentage of Americans work in the
areas of humanities and social work. Many college students pursue their

-4.



dreams instead of profits, majoring in the fine arts, history, and philoso-
phy.

Finally, the Japanese attach much importance to research in an
effort to improve their products. For example, well-known Japanese
companies finance research work both at home and abroad. Many projects
in the American universities like MIT, Stanford, and Cal Tech are funded
by Japanese companies who intend to use the research to produce more
high-quality products. _

In summary, the Japanese can dominate the world market, in-
cluding the American domestic market, because of their work ethic,
technological orientation and their emphasis on research. As a re-
sult, high-quality Japanese products have taken the place of American
ones to spread to every comer of the world.
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P.I Phenomenon: Some big changes in people’s diet have taken place
in the last twenty years.
P.Il Cause I: People now enjoy a higher standard living.
P.I0 Cause II: There are a rich variety of foods available everywhere.
P.IV Cause Ill: People come to believe that a balanced diet is important.
PV Conclusion: Changes in people’s diet will be greater in the future.
BATPRETE—REX:
Task 1

You are allowed 40 minutes to write an essay about 250

words on the following topic.

Since 1980, diverce rate in China has increased rapidly as shown
in the following praph.
What are the causes for it?

Percentage of People Who Got Divorced During the
Years between 1960 to 2000
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Sample Answer

Divorce in China

1) In recent years China has experienced a dramatic increase in the di-

vorce rate. According to the chart given, during the last decade, the
divorce rate in some big cities has increased as much as it had in the
entire previous thirty years. In 1960 there were only one divorced per-
son for every 100 married people, and thirty years later the rate was
2.9 percent. But by 2000 the rate jumped to 5.8 percent. (F—B
REI M RAEBENHEIEE T FEREBEREE LA AR
RFERHRK)

2) The upward trend in divorce reflects three important changes in our so-

 ciety, (X—RAERXEHF.CBAR, WERFIER EAKRE

3)

4)

SAIBEFE , SR )5 F three important changes 38X T Bl /5 I IE X &
JEJ71) The most significant one is the change in social attitude to-
wards the divorced people. (3] )In the past the act of divorce it-
self was considered a social stigma. Even if a couple had already lived
separately, they dared not to seek divorce. Now that divorce has be-
come socially acceptable, you won’t be looked down upon just because
you are a divorced person. (JEE 1: AfiTA B M. EHHAT)

Second, the change in personal economic activities also facilitate di-
vorce. (3K /1)) Millions of fartners flooded into cities to seek jobs,
and thousands of city dwellers go abroad for study or work. The un-
precedented social mobility has placed severe strains on married cou-
ples, not only in terms of geographic separation, but also psychological
change. (JRE 2: R TR ERAH ST R ERNET])

Finally, legal changes have greatly simplified divorce procedures. (£
&]) In the past suing for a divorce was the most difficult thing ever

« 8



