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K630 1) (99 #£ 1 A Passage Three)

The appeal of advertising to buying motives can have both negative and

positive effects. Consumers may be convinced to buy a product of poor quality or

high price because of an advertisement. For example, some advertisers have ap-
pealed to people’s desire for better fuel economy for their cars by advertising au-
tomotive products that improve gasoline mileage. Some of the products work.
Others are worthless and a waste of consumer’s money.

Sometimes advertising is intentionally misleading. A few years ago a brand
of bread was offered to dieters(¥5 B & )with the message that there were fewer
calories (MW B 8. fif , X F) in every slice. It turned out that the bread was not di-
etetic GE S F W & M), but just regular bread. There were fewer calories be-

cause it was sliced very thin, but there were the same number of calories in ev-

.ery loaf.

On the positive side, emotional appeals may respond to a consumer’s real

concerns. Consider fire insurance. Fire insurance may be sold by appealing to
fear of loss. But fear of loss is the real reason for fire insurance. The security of
knowing that property is protected by insurance makes the purchase of fire in-
surance a worthwhile investment for most people. If consumers consider the
quality of the insurance plans as well as the message in the ads, they will benefit
from the advertising.

« 5.
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Each consumer must evaluate her or his own situation. Are the benefits of

the product important enough to justify buying it? Advertising is intended to ap-
peal to consumers, but it does not force them to buy the product. Consumers
still control the final buying decision.

BER-MENRMHIGE . HRIEFRMARE S FR EEFER B
BHAERE T B CESUE#) B (The appeal of advertising to buying motives car
have both negative and positive effects), %8 — . = B L IF fZ W3 Jy T A9 BiL %) 31 44
HTIE,. B ERBENS L (For example, some advertisers have appealed
to people’s desire for better fuel economy for their cars by advertising automo-
tive products that impove gasoline mileage), B X E KB A ——BHNERSE
WY, SN, ZEER.

PO RIEF AR LR E AN T LR RARR . WELANHAY W&
BEREN—BEEFHR BREALRAAK FENEL . 2E—FA—RBPHK
BT, HWEREATHEAN R, BE08H —BRESR . B —F A3
B-MgEATE, HtiES BT B~

_.ﬂﬁgiﬁ =:topic sentence AR |
BELH 1 AEHEL 2
Bk 2 N
(587 ¥ . iRk — e
topic sentence =
W & 3= (Deduction) A 443 (Induction)

ST 95—09 FL KB BEE P H 21 WUVGEILRARF R EAHIE 15
WAL 7T1%. RR WP RABARBEN 4R

98 4E 1 A Passage Three 97 #£ 6 A Passage One

96 4£ 6 H Passage Three 954 1 A Passage Four
RABHA+REEN 2R

96 41 A Passage Four 954 6 § Passage Four
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B ESIUEXMBRARETER AL, BEAYHER pagwe, HiEE
% % R & W k17 iF (objective words), 3 2> {# f 3= W 3 7 i IL (subjective
words) , N F AN AEE M A1 RIHE . B XL X ERZLE KR, HNES
¥,

BEXHSEHWETERRAFESIEXAERMATZLA. B ¥ RARE
EMANE, EAS SUGE XK  BRBERBXPHERENEELE .
BEP

[#3C 2) (58 4 1 H Passage Four)

Violine prodigies(#1# ), I learned, have come in distinct waves from dis-
tinct regions. Most of the great performers of the late 19th and early 20th cen-
turies were born and brought up in Russia and Eastern Europe. 1 asked Isaac
Stern, one of the world’s greatest violinists the reason for this phenomenon. “It
is very clear,” he told me. “They were all Jews (IR A A ) and Jews at the time
were severely oppressed and ill-treated in that part of the world. They were not
allowed into the professional fields, but they were allowed to achieve excellence
on a concert stage. ” As a result, every Jewish parent’s dream was to have a
child in the music school because it was a passport to the West.

Another element in the emergence of prodigies, 1 found, is a‘society that
values excellence in a certain field and is able to nurture (3% & ) talent. Nowa-
days, the most nurturing societies seem to be in the Far East. “In Japan, a most
competitive society, with stronger discipline than ours,” says Isaac Stem, “chil-
dren are ready to test their limits every day in many fields, including music.
When Western music came to Japan after World War II that music not only be-
came part of their daily lives, but it became a discipline as well. ” The Koreans
and Chinese, as we know, are just as highly motivated as the Japanese.

That’s good thing, because even prodigies must work hard. Next to hard
work , biological inheritance plays an important role in the making of a prodigy.
J. 5. Bach, for example, was the top of several generations of musicians, and
four of his sons had significant careers in music.

FAXBERAESAHEREXRR+-DHEN=Y.F— . _BEA#ETIRA
AFHE AT B TR, LB hard work WEEAM. B-RAAHHR
FNZE,HR T —%&3HE. hard work Hl biological inheritance 7E# B i 1% 3%
MEFEEEA.

ERAFTE L. EAXRATHRE—BENBAL,.5ISHEMNRAAETH

¢ 7



M % 2 MW

A —MBER.
— T AR A0 BT 3O R B 4, BT LA A TN S SORE S
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B EETUES, AYVEAEBEASEETETRALS MEEEAMN
B ER AN, BT, R RN E R
. EEFEANNEBRAE;
RESEEMAEAXNHBIMAY;
BB LAY B A BN
BB ST ICHNEIC R A THE X
= 5 3358 M Bt B 33 R R -
Ia%ﬁ@%ﬁﬂﬁ?%ﬁ%iﬁiﬁ%iﬂ PO BENERER

FRARNIECAMRESANESD. KRHRET XA .
(1) What is the main idea of the passage?

[

h*#w@

(2) What is the author’s purpose in writing the passage?

(3) What is the passage mainly about?

(4) Which of the following statements best expresses the main idea of the
passage?

(5) Which of the following can be the best title of the passage?

(6) Which of the following best summarizes the author’s opinion?

« 8
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IER-AXER - EENEL,EEESHEEENER, HEXAEA
BERMEEFANARATAEFAR . RNESEANE . XESBRENEEA
% L1 3 8 4 (topic sentence) IEH H A .

B4, By @R — RIS, TEORAFEETE . EXAGE. R
SHBRHBIE AAU—FHA"HRE.

ARERATED, EREFANEE BV - BAUTREXLEEHF X
o ALREREE.RERAITIE. (R0 1IN B3, R e
B A (R ER4) S W3R 3k , M AR XT 2 B 1B B

(1) The appeal of advertising to buying motives can have both negative and

positive effects. (... )

(2) Sometimes advertising is intentionally misleading. (... )

(3> On the positive side, emotional appeals may respond to a consumer’s

real concerns. (...)

(4) Each consumer must evaluate her or his own situation. (... )

XE EXRXENETERREFENAgFP, EEHE TSR B
B EERYT .

35. The passage is mainly about

A) how v make a wise buying decision

B) ways to protect the interests of the consumer

) the positive and negative aspects of advertising

D) the function oi advertisements in promoting sales
[(ExR10).

EHAXRXED  TENEFHALERKRRER N BEFLI HH—
e (P 2DRRE A X FE RS RAFTE R . AEENREHER

HUEBARIERX D H R T H BTGP

@ Violin prodigies have come in distinct waves from distinct regions.

@ Another element in the emergence of prodigies is a society that values

excellence in a certain field and is able to nurture talent.

YEF 8 X B R A A 98 7 % A 70 B BU B4R R 3 M R A 4
BHiEN . ERE—BR.FEEAF—EHH.“ .. even prodigies must work hard.
Next to hard work, biological inheritance plays an important role in the making
of a prodigy. "#& It 4H 7 » ¥ 45 SO0 BE AR 5B 30 XY A0 ), Bk R[5
AT
30. Which of the following titles best summarizes the main idea of the passage?
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A) Jewish Contribution to music. C) Music and Society.

B) Training of Musicians in the world. D) The Making of Prodigies.

[ZEXID).

YREREBET . FEHEHRAEXEFRRLER  HFETHEM.

[#3C 3) (95 4 6 § Passage Four — . —E)

Where do pesticides fit.into the picture of environmental disease? We have
seen that they now pollute soil, water, and food, that they have the power to
make our streams fishless and our gardens and woodlands silent and birdless.
Man, however much he ﬁay like to pretend the contrary, is part of nature. Can
he escape a pollution that is now so thoroughly distributed throughout our
world?

We know that even single exposures to these chemicals, if the amount is
large enough, can cause extremely severe poisoning. But this is not the major
problem. The sudden illness or death of farmers, farm workers, and others ex-
posed to sufficient quantities of pesticides are very sad and should not occur. For
the population as a whole, we must be more concerned with the delayed effects

of absorbing small amounts of the pesticides that invisibly pollute our world.

ZXRBENBBMHY A+ REEEXE. B-BHEBLERAANHFE
HHHPERNAE EHURRERSILERRFTEEE ). B _EBR
BEDLES e EAES . AEAU—BRER. AF HH Bu AL KR
FEAMHTE But ZJ5. RIESE —AF B “We must be more concerned with
.. AL B A B B U B9 “major problem”EBr b B R “the delayed effects of
absorbing small amounts of the pesticides ...”. XE—TBERE 1B THEREX
FEHRBH T,

NG e E BN T RANE RS AT R T RES.—
R TEXUETEHHEIAREE. MTETEHAAHBRBETHEALES
BB IEEFRI; —REXERP ERERSTRIZAGERAR
MEN ., —BAE, FTREEMNHEASXERLE SERBRA T . MERFERNY
UEEMEEAMONESSE AU HE. BRI FER . AT TRKE.

BELL LA, FEEREETRF BN, r“ifﬁuTILﬁ

Y MR BREEHEEAMGEILN;

w BEBNSERAEANRE . BHEXEE;

Yo X HE I 1 Y H .
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