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Internet Tourism

1.1 #13R W &3R5
Introduction to Internet Tourism

J V8 P 4 ik B 7 5 B i B A R R P R K T IR B R
BBRF MBEIEHNGFR NPEEHXHABHLHITIT
R BN BIERRY, ERB/EFAR —RFEMYE R
FITREFR  BAL KB BERAFTMEHBER”,
RAFRLEREE AR —BER"NENFTENE. . ZNMAE
KEHE SRR, EEEMIEGE WABHGEHESEFEIL,
UREZR . EALREREI, REF L SHIENHEIASBEER
AN FE. WREBITE RN KM, ol A BB K M
MEERTPLHUE . BESFRAERNKESBIL I
RIRESIMR AREER BRIt E®EE. 54 CRTHEY
EENRPHKE TR KESEE.

& S BRI 7 A, B RIFA A DRYE. Bk
WEATRABPFEAI BB TER, APBRMT”. KK,
BAAZKRBEAFBERENRDBR, ACHEGR A HTER
PIRE R ERMEN R MR LR EERX EMN“E
BARY. A4 mERB A BERATEERPIRSE,
EAER E“BiIR”. SANBHBROU A —-HEL . 5.5
BEHRBE , BT ELELITEEZEMAEREENEM
ARE.

0 4% i % B0 8 B L AT A7 BB B o, L i S5 0 R 3
I . Wit K iEH 2 (World Tourism Organization) 4t i
BERLKEA,1999 4, 2RB FHFREB 1 400 {Z XL, HF K
BEFEHERRERB 2IOLER . ALLRKBETRHFHELSH
#) 20% ., 2000 £, X —BFIEB T 670 2F k. BT, &HY
20 ARFKEBFLUEN LI RKIERS .
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1.2 BR% W %3k 3
Internet Tourism of Europe and America

RN FLAHE —EXH—EBTRFHNITFSAE
FT S, FERME iR EE ek S ikt AR BAEE . BEIT
EXE KB RKHBFEMLEI S 2R 75X MM SR TS
e

PR IR T 1996 EXRENXNE, FBRHR KT HHE
N, B—wBRAEHSTERXBE AR AEREE ) (Five Years’
Prospect of Tourism and Interactive Technology) iR 458K , 3%
B Y P H B 32 5 B 1996 4 B 2000 4 Bk 2. 76 {2 %
JC.8. 27 {LETT. 22 {LFETC. 42 {2 E T 65 123 7T, 2003
BRELZET. AEPAYE,EE 2000 48 EREKGIEK
WeER B MO ANBOR 1996 F 7 M5, BRI EEBEABM15%. B
W, X — A 2003 HB A AT 38% .

3 ) P 45 i 00 P BB 18 25 TR WA RIFI RO 48 4 B 19 “ Bk
W EERM . TRV AEEEMNRERRE, EB N THEH
TR % B P48 22 Bl 4 49 48 B 68 i) i e X B T 3, T e O
REATES EMEHECHLS . IR FARER N3
U“RFERER"GE SRS R &R, 1999 4 10 A,
Travelocity Ml Preview Travel B A B E M “EXM”, BN Bk
HWiEIOILEXETHWERBANARKEAR. AHEM
Travelocity. com (www. travelocity. com) B H 4 1 700 7
BHic AP Ml 10 ZETBHT & ML el 3k , H- 6
ARSI B Expedia ik TE XK EE . B, X K M E ik
VHFETEIELES B (www. yahoo. com) . 3 B 7 £& (corp.
aol. com)F [P S B HERE B SFBEBILE K
Wi, -2 KAPE.

Wﬁ%ﬁﬁ%ﬁﬁﬁ$gmﬁﬂﬂzmﬁiﬁ%ﬁ$
FEROMEREREACAHEG FEEELEREMNERME L
3. 18 M %% 58 R 2 §] (Jupiter Communication ) 4t 1, KX ¥
1998 4F 4 2% fik ¥ 32 5 B3 1. 55 1ZBKIT 2003 SF 455X 3] 60 12
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BRIT , H A A 57 58 — ife 3 K I ok EE AR B 2 4. 75 {2 BROT Y
85k . AT, P iRk BEAAKE SRR e TR Sl e
HENMMEIRG M 35%.

FEXEMRTHEL, KM MERFEARILBEE RSN
W, A FBE ETRART KEGHENEEFER. 1996
JRSL 22 B A 7 E-bookers (www. ebookers. com) it # T % 4>
TE 2% B 3% ™ 35 . ¥ B #9 la Compagnie de Voyages F1 £ & )
Teletravel Flugreisen, E-bookers 78 FATRW s & — %,
BIFT 2.5 LR T KA EE HAEEEKHBEAM - &
MREE B B “RATE F A 3 F R BB M %K ik dHF
YHE - EBXHBEEHBEENHFHE - EHH
Travelprice. com (www. travelprice. com )t §8 3 3% 53 25 {1 () #
ODAER.

fE e, AT Travelocity 48R 5 5 #3658 M _E A
HHITHE R,

1. Z£IE /9 #b 4k £ % A www. travelocity. com, #f A
Travelocity £,

2. B Click here to log in 8 My account, # A Log in
to Travelocity. com,

3. B & Join today B Join now, #f A New member
information T I , FF i FE M &2 .

4. TitleR2, AN ThIRBFIFIHMN 7 PRI PEFE—A
EEEBCHKE. HP M. B4 T—HBEH M. B4 F—
Mot Mrs. EATFEBLE Miss EETFTRELH,Dr. &
AETFTHREEL¥MUM AL, Rev. 4 TFEBRAR,Prof. &4
FHE.

5. First/ Given name # 5 8 C #J &, Last name/
Surnamei= 5 B T Wi, & A F , RANFE.

6. Email address #2305 B & A& FHR {4 it .

7. Log-in name &5 fH P % ,Password B %,
Confirm password £ %] 5 H Fr O F B F LABIA.

8. My location £ )\ F Hr3Z ¥ 1% China.

9. B 1 Agree, A2 FEMFE, F 9 B8 Travelocity &
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RRH.

10. iR [B] Travelocity 3 T , B i Flights, #f A Search for
flights and fares J1H .

11. From HEHEEHMH Z &, ToREASEMN B Kb,
3 M Round trip 1 One way PHE R BB EREIR.

12. Depart £ M\ & $i 3¢ § b 3% # B it 09 B HF 68 18],
Return® )\ T hi 3K 88 o % £ 1 i1 69 58 (@1 ¢ 8], 8 & # My
dates are flexible 3+ M T B p X FE AR AT EL .

13. B Search now, , B UBEDFH S EERP & FA
HHAR. LR ERT RS BN HTEN . LR T
KRB NBEED EBREMMIE.

14. 7E 2k o B9 i BE 4t 3% 3 Buy now, ¥F A Review the
ticket price information T [ .

15, FAEFIENETNHREAF MBERHHEE, BE 1
agree, i A Select your ticket delivery preference T [ .

16. LY RAXEEMEKR, BAUILEE —FF
3K, B Paper tickets, W), SEEFEE — /7R, E L EE
FH . EIFSE, B Continue,# A Complete passenger infor-
mation T4 [ .

17. ¥ HI B LT B, & EHLIR, 8T Information
is correct %k, #k A Choose your seat T IH .

18. EEERMWEN, HPREKWATREL, RE
i Continue, # A Complete your reservation i .

19. Card type £, M F $i 3% 8 H BF 51l 1 #9 Visa, Diners
Club, MasterCard , American Express & %% # #¥ & B UL % £+
15 K 2, Number £ E £ B £ % 5 1. Expiration
Date #HEFHAFHBIMA .

20 R EMEFE B, &FEH X R, 8 F Complete
reservation, 52 iR T ALBEW T,

1.3 TEMEHKH

Internet Tourism of China
X, HERERETZOA R, RE RIS UED R
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B SRS REE P SRR BRI, BEH 2L AR bRk
Y95 FFE , 0% B i B N (www. ctn. com. cn) BB K RN
(www. ctrip. com), P H i ¥ ¥ W B (www. chinaholiday.
com)% . FWRFEMHABREFENKRIEES,MHKR
HE& FAR B AR % .
M, RATE AR AR RO IR S 6], R L
JEWITH — BB,
1. ZIE /3t bk 48 A www. ctn. com. cn, HE A B M

EY
2. BEHIEBIT, EABERITRE.
. WU“BUTHM AT AE H : REZME K& R A EF
Z 2. 5P~7 FHMBRE. AL, BRBEMR . ALK
BEFSHERRNE THREHEMU AAIREEFERERR
SE 75 2 4 LS B O A S SRR

4 “BHBE N TRREPRFERNBTENET
ZFR.

5. “HERR"—MABRAN“2R”,

6. “Hrig " — B BIAB AR,

7. “WEE AR AR, MERG FAMEXEENE
B AT H B i e B

8. B “HW”.EAIFRBEENLRK I BRI
HEE [T A4 R4 F R R A .

9. BEREBEELN BT, TUBEBEREAN
fER.

10. HEEFBITRPHRERNAR, EMKI T GE
JERARARRT —F@, B “RRITR”,

1. —BERT . ERZITRE 10 M8 AEAEATREH
WEA, BT RAESER.

KEMERERRERMBR B BAEFEE —LENR,
H—R— ik Mus RRHET T —SE Mg S4B k¥R
B RBERIREN BUHHER . RERERBLT. Tk KR
BERUIFRS . EM EIREAB BB Ik 2
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mTEARANKREEEAGEREERA SBMELATMNE
BY. KEHPRFEMHEERERZ, SERMKIELHEBRY . A
A LEMMArREEINEERE . IREE—EREL
w7 RIS X iR RS ARG RE. =R B
EHAAZMIEBE I RIFRS B NEBELHELIL. B
b Pk OB SME R R AT SR R R R B, BT AR SE &
8= 8- DOPAN T Mok-rh: 0P SLIWAR o1 fL AIL D 31 SN )i 334
RBEHTTIE X EFEEEAAMERESBURE,

1.4 &Lk R 3k

Addresses for Internet Tourism

BEHTR http://www. ctrip. com/

L )] http://www. sotrip. com/
KFR http.//www. tripsky. com/
2] http. //www. chinaace. com/
WA http;//travel. sina. com. cn/
AEHERITELR http;//www. dalu. online. sh. cn/index-c. html/
PRGFARITLR http, //www. intowest. com/

S I HHP http.//www. ctn. com. cn/
PEHABKESR http;//www. chinatu. com/

LE T % 3] http.//www. e-travelchina. com/
R H http.//www. oyo. com. cn/times/focus/worldtravel/
LE Y ¥ http.//www. travell 0k. com. cn/
LE X ¥ http.//travel. china. com/
WERHAR http;//www. okoo. com. cn/
PRHARTRR http.//www. chntravel. net/
B3 3 5 &8 http://www. shanglu. com/
BeAEFRAZMSR  http.//www. chinage. com/

¥ # M http://www. changyou. com/
XETHARR http;//www. linktrip. com/
MyWeb # #3598 il http;//travel. myweb. com. cn/
B #HH AR http;//www. chinaholiday. com/
T ERAHRT http://www. u. net.cn/ .
bRAR KRBT EAHSEL http://www. cnta. com/
R X 3 2 F 3 http://www. keilong. com/

EE-X % 30 http://www. 1-you. com/



% WEwR# 7

BHESR http: //www. chinaintec. com/

# B R http: //www. hisino. com/
PEAKRITH http: //www. chinatourism. net/
M LARTHR http: //www. hkphotoshop. com/
Checkin http: //www. checkin. com/

Yahoo Travel
Internet Travel Network

http: //travel. yahoo. com/

http: //travel. americanexpress. com/
Internet Travel Services http: //www. internet-travel. com/
Great American Internet Travel http://www. netravel. com/
Internet Travel http: //www. intemet. travel. com. hk/
Swissworld Online http: //www. swissworld. ch/
IntelliTrip

African Travel Net

Online Travel Management
Global Online Travel
Airlines Online

France Online Travel

http: //www. intellitrip. com/

http: //www. africatravelnet. com/
http://www. travelmanagement. com/

http: //www. got.com/

http: //www. airlinesonline. com/
http://www. france. com/travel/index. html/

Online Travel http; //www. eurorail. com/

MyTravelGuide http: //www. mytravelguide. com/
Hotel Discounts hetp: //www. hoteldiscount. com/
VisIT Europe http://www. visit. ie/

TravelFacts http: //www. travelfacts. com/
Travelmartindia http: //www. travelmartindia. com/
Travelmania http. //israel. travelmania. com/

Bridge the World
Greek Flight Club
LasVegas-Insider
IneedaVacation
United Travel Service
Visa Travel Hotline
Travel Plus /
Calgary Explorer
Sarawak Tourism Center
Travelocity
E-bookers
Travelprice

InfoHub

http://www. b-t-w. co. uk/

http. //www. greekflight. co. uk/
http. //www. lasvegas-insider. com/
http: //www. ineedavacation. com/
http://www. bali-travel. de/

http://www. visa. travelhotline. co. nz/

http: //www. travel-plus. net/
http.: //www. calexplorer. com/

http://www. sarawak-online. com/tourism/

http: //www. travelocity. com/
http://www. ebookers. com/
http://www. travelprice. com/
http://www. infohub. com
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2.1

2.1.

FTE AN B
Entering a Country

L
At the Airport

1 & #
Samples

B2 1. ENB(—)

GEC

TCXCRXC

U=>Maggie Urey M=>Ma Liangmin L=>Justin Lynd

Excuse me,but are you Ms. Ma Liangmin from China?

. Yes,that’s me.

I'm Maggie Urey from Kangaroo Travel Agency. This is
Mr. Justin Lynd, Director of Public Relations
Department. Justin, this is Ms. Ma Liangmin, our
honored guest from China.

Welcome to Sydney,Ms. Ma. How do you do?

How do you do,Mr. Lynd?

Call me Justin. I hope you’ve had an enjoyable trip.

Quite fine. Everything went smoothly.

Is this your first trip to Australia?

: No,but it’s my first trip to Sydney. Five years ago,that is

in 1995, went to Canberra for a business conference.
The wonderful nature impressed me strongly. That’s the
reason why I decided on this trip.

More fantastic and impressive will be your stay in Sydney,
1 suppose.

: That’s for sure. Moreover, after a 10-day stay here, I

want to visit Canberra. Canberra may have changed a lot.



