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P-1:E Books has been bringing you outstanding greeting card art of every sort in our

"Advertising Greeting Cards" series. We have concentrated on letter-type (enveloped)

cards of singular design. Direct mailers from commercial promotion to private greetings,
are also included in this theme. This book is the third volume in the series.

Letter-type direct mailers are quite different from postcards in their effect due to the
sequence of actions required to access the information within. The process begins with
examining and then opening the envelope, the experience of piqued curiosity that goes
with revealing something hidden. Then there are the tactile sensations of taking out the
card, examining the outside and again opening it with your finger-tips, exposing its
hidden massage to the light. This sequence of gestures adds to the fun by involving us in
the process of communication. We feel a frisson of delight at the prospect of a surprise.
Perhaps it comes out into the hand in a surprising shape or a dazzling color. Perhaps it

is an invitation to something exciting or a message from a long-lost friend. It is a little

like receiving an unexpected present.
One of the advantages of letter-type direct mailers for the sender is that more
information can be contained within. This medium is particularly interesting for the

designer, because it gives scope to incorporate some unique ideas such as 3-D effects,

FOREWORTD

pop-up effects and various surprise effects made possible by the envelope, the folds in
the card and so forth.

We had submissions in every imaginable style and form sent to us from 19 countries

around the world, including Japan for inclusion in this volume. Each piece speaks
eloquently of the creator's individual genius and his idiosyneratic message. Take for
example the change-of-address notice with a magnetic compass attached, or the card
that spontanecusly turns into a box when it is taken out of the envelope, or the New
Years card made of acrylic sheet.

We noticed that there are fewer cards this year with that "glitzy look" or the highly
contrived visuals and glossy production values that we have seen in previous years. Qur
impression is that the artwork on today's cards is a little more subdued. Nevertheless,
there are plenty of refreshing surprises to be had, and we were impressed with the
subtlety of ideas that have replaced the flash that prevailed in the past.

More and more companies are trying to cut back on advertising expenses in this
period of economic recession. The challenge this presents for designers and direct mail
programs is how to make interesting and effective mailers while incurring less cost.

We feel this book captures the creative energy that has been put into direct mailers
over the past year or so. We hope that you will get the sort of pleasure from this book

that you would as if you actually held the originals in your hands.

P-I-E BOOKS
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Invitation to
a_Neocon trade show

F#432 - bL—F- Y3 -KARK
USA 1991
CD:Susan Slover
AD,CW:Laurel Shoemaker
D:Laurel Shoemaker
€liff Morgan
P:David 0'Connor
DF:Susan Slover Design
CL:Robert Allen Contract
TC:Contract Textile
TEREAN (FEE)
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Invitation to a trade show
WMERETEEAR
USA 1989
CD.AD.CW:Susan Slover
D:Thomas Bricker
P:Racanne Giovanni
DF:Susan Slover Design
CL:Donghia
TC:Designer and Maker of Interior
Accessories
TeF VS R® § YD
TSI RUNE
o
Ihe card is folded in such a way that
the angle of the chair changes

depending on how you turn the folds
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EXHIBITIONS

v
Invitation to an exhibition

BREEAK

A
Invitation to
a fashion preview

Iryvar-TLEL-FR

USA 1990

JAPAN 1992
CD.D:Mutsuko Morita

CL:Art Print Japan

I'C:Poster.Card Publisher

P
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CD:Susan Slover
D:Cliff Morgan
CW:Laura Silverman
DF:Susan Slover Design
CL:Lue Bendit
TC:Designer of Lether Accessories
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