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A 1 acceptance

A

A** (superior) EFEEN AT TRERL)

A.C.Nielsen Company & /R & 24 &) (HH F & XHI)™
HrdElz )

a casting vote BUETEM -5

a complete range of specifications A& F 4

A Draft of a Directive on Product Liability (X T /™
FIEMIE S ER)

a great variety of models KA EFE

a la carte service IR

a wide selection of colours and designs MAEBEE

A Wind of Change for Asia “WHEFEZ K"

aberration 8%, 8%

abeyance order P IE{)TEHITE ,

above-the-line cost  (J745 ) 4R b B A

above-the-line expenditure A JFHEHH A

abridged edition A

abscissa AL HT, BEH

absolute affirmations 45X &, X BN, T 2N W]

abstraction fiZ

abuse one’s power of office T8 FHRAL

ACCA (awareness, comprehension, conviction and action)
WRPRAECGA T, B, AR T E)

accelerator  {EFF7], filt 577 (3%)

acceptance registration ARBEEM, B2 Hid



accepted 2 ad.

accepted pairing BN EiEE:
access to ad. market FHASEHHH, AT EHHHHIHL

&

accessory M4

accessory shoe Bt {448 B (BE )

according to value or advertisement IEHMEERIE) 4.
accordion fold &

accordion insert B 4

account ZEP

account director W% F%

account executive (AE) ZFFFH

account manager (J )L FLH

account representative & F1{U#E

account supervisor W EEEA

achromatic lens {42 EH, BAK

acoustic hologram 74 H &

ACR (audience consumer research) (i£#.%R)EHK

WE
Across the Board (GABIR) 4B (3E)
action T3}

action advertising {23)) &

action item #FH, BH R (BEHRE)
action shot HB)EL

activate ad. business HEZIT &L

ad. "%

ad. agency | HREA T ERBEL

ad. agent [ HRFEA

ad. Art Stone JHZARBEEE

ad. balloon HER

ad. column J



ad. 3 ads.

ad. craft | Hil#&H

ad. for inviting enterprise {AHAEE) &

ad hoc world conference HHiVEHR &N

ad. industry in retrospect [ Mk [B] Bl

Ad. Lib B

ad. licence [ EiFA[IE. U

ad. publication audit | & HRYIH it

ad. Smith (FiE) EEEE

ad. target [ HAR R (AEHHTHLE TMC ¥
HAH— P2 B E ) (TMC: tone #% . manner F
B:. character 7 5)

AdAsia congress E¥)TH K4S

additional sheet 34 51

additive process il 8 33

adhere to the principles of fairness and trust worthiness

TR FF IR A0 E A SR

Adidas  FAlEE R (B 2)

adless o) HEH, BAEERTHH

adlet /P74

adman [ EAN,TERE

admass | 4T A&

administrative departments in charge of price and indus-
try and commerce ¥ FI LREATECE BEI]

administrative laws and regulations fTIE B

administrative penalties fTE4L4

administrative supervisory departments fTE{ B

admission of regular members FENIER LR

admit members EHEH

adrate | 5%

ads. on vehicles FH(R)I &



advanced 4 advertisement

advanced automation system JEit B 3L &4

advanced concept technology demonstration ¢ #E &

advanced development - prototype i % — FEA

advert [ 4

advertise (advertize) M &, &%

advertised bidding A FFIBFR

advertised price | HM

advertisement 8, M, EaiUTE BIE

advertisement / advertising index J &3]

advertisement balloon HRBER

advertisement column | 45#%

advertisement craft [ & Fb

advertisement curtain (& L) &8

advertisement designer HRIHIE

advertisement examination | &HHEE

advertisement examination organ [ 45 & #H L

advertisement expenses [ ‘G#HH

advertisement for agricultural chemicals K25/ 4

advertisement for foods, alcoholic drinks or cosmetics
R B ERSLI S &

advertisement for inviting enterprise {4 &

advertisement for pharmaceuticals, medical apparatus
and instruments 25 EIT W) &

advertisement for therapeutic phamacenticals 15J7 ¥4
HETE

advertisement for tobacco HELJ &

Advertisement Law of the People’s Republic of China
ChEANRITHET &)

advertisement matter [ 5#f{F



advertisement 5 advertising

advertisement of insurer AR AT

advertisement painted on walls HEL W& %

advertisement publishers [ k&

advertisement sign | R M

advertisement solicitor [ EHHE

advertisement tax | 5

advertisement writer | FHiE A

advertiser BJ EH,TEHE,SEE M

advertiser’s supervisor HEMHBEA

advertising |4, Il B R H TS H B (6
HAR)

advertising accolade |53 fjl

advertising activities | ¥ i& %)

advertising advantages | 45418

advertising advisor 4 i {7

advertising agency (firm) [ HREFT, A A

advertising agency relationship J 4 {0 % R

advertising agency remuneration |47 {0 FH 4 B

advertising agent | H{CH A

advertising allowance [ 4505 (¥ BY)

advertising and general publicity expense J 5 EE R

advertising and marketing communications campaigns
I E MBS B 3 ()

advertising and publicity costs J 4 E{E#H

advertising appropriation | HWHE

advertising bans HEL

advertising bid session [ HEHS

advertising broker CESWN

advertising budget [ 5FHE ’

advertising builder | &I



advertising 6 advertising

advertising business registration  J &E L &0

advertising by government organs BFHLMI) &

advertising by sound ] 4

advertising calendar HidRk

advertising campaign [ &R FES), BREN T HIE
;(HH

advertising card T HBHER

advertising certain goods (service) X 3 & (b %)

J s

advertising charges | UK %

advertising checking | HRK#&

advertising club [ HRKE

advertising colours | 8

advertising column = | &%

advertising commentary iR

advertising communication [ #¥WiE, T EBLE T

22
[ = QA

advertising components | HEEX,ITERT
advertising constructor | it R
advertising contract J ¥&E

advertising control organs | HE BEHL %
advertising copy | &

advertising copy and layout & X RHAEH
advertising copy writer [ {+1EfH R
advertising copy writing | 51
advertising costs 45 LA
advertising creativity J {5418

advertising cycle | 5

advertising decal | 45 B

advertising defined [ & ENX



advertising 7 advertising

advertising department [ H&(17)

advertising design ==t g

advertising effectiveness index | 5 SRS

advertising elements | {HER, T EHH S

advertising ethics [ 5%, IR H; I HEER
HE

advertising exhibition J HR(H)W S

advertising expenditure | WA, T HEFH, ) H®
X

advertising expense J 5%

advertising expenses prepaid  Fif}J % 5%

advertising expert | HEXK

advertising fee | &%

advertising for retail business FE ./

advertising format | HH K

advertising function [ 4 IHE

advertising hits | &, T E R SN

advertising idea [ HEIE, S HHEE

advertising in marketing mix BEHHASREPHT &

advertising in salesmanship | #H#E&IA

advertising income [ HUA

advertising insersion order J FiJHL

advertising investment [ A ()

advertising laws | HFp:fE ,

advertising man (adman) | HA(HRBE)

advertising manager | 54

advertising marketing | & E &

advertising matter &

advertising measurement | &M E

advertising media J 45t



advertising 8 advertising

advertising message ITEER

advertising music | H&H K

advertising novelty | % & B H

advertising offices | &b 4b

advertising on radio / wireless advertising | /4
advertising on television HLH) &

advertising operators | H&EH

advertising organization | AL

advertising oriented | 5 5[]

advertising pages (R4 L#9)J i
advertising pamphlet |~ &/p#-F

advertising perception HINR W&
advertising periodical | & HiT

advertising pillar [ & ikMi4k, S EHAEF
advertising portfolio | #3%

advertising post | 45HE{F

advertising post card | 5 H{E R

advertising potential | A

advertising practices Bk

advertising practioner J &ML AR
advertising program / plan AR, TR
advertising project EHRFR

advertising promotion ) EHEST

advertising rate | HRE

advertising registration | 5 %¥id

advertising regulations I %ﬂﬁ

advertising representative | H{LH
advertising research | 5 HFR

advertising research foundation [ MR ELS S
advertising reserve | HHHE



advertising 9 advertorial

advertising restriction | 5 PR #l

advertising rules and regulations | & EHL, |7 & B
HHe

advertising sector HATL, T ERT

advertising self-regulation | £ 5 ZH N

advertising services | &l %

advertising shooting | 5 A#EE

advertising slogan [ &0 %5

advertising solicitor  J~ & Jp A

advertising sounds &

advertising / sp [ {2 H

advertising space | 5

advertising sponsor HE

advertising standards | iR%E

advertising sticker | IR

advertising strategy J %

advertising supervision and control organs 5 Wi B A
B

advertising tacticstrategy | 5 AR KB ’

advertising the special sale(offer) $FE 4

advertising time |45 i [H]

advertising unexpired ARiTHI(DFT8REY) &

advertising units | & BH(]

advertising war J 54§

advertising weight [~ W 515 & &

advertising wizardry [ HER, ITH KA

advertising’s pro bono volunteerism 5 &k B & #
R A

advertistics | &4 it

advertorial [ &€, IFATEH CREALRE X H



advisory 10 agency

4 H advertisement Ml editorial ¥ iF]& /)
advisory board HiHZERE
adweek | &/
adwoman LT AN, LITER
aerial advertising / sky-writing ZFH/ &
aeronautics and acrospace R K AP K K&
aesthetic appearance FER FE T
AFAA (Asian Federation of Advertising Association) L
W EHmeks &
the AFAA International Council W/ BKHEEMES
AFAA’s working programme T B¢ T4t %
affective response 1H%E KR
affective strength FEYIE
affidavit of performance (W EHM)EEH
affiliated agency E&H (RFEMEE)HAH
affiliated retailer HMTEH
affiliated wholesaler FE@HL 27
affordable A& 2Z 4%
after service BEIRF

agate 5 A B (R HHBE B8

agateline [ EREWEAML(—ER. T —-%HTEK
- HER)

agency U3

agency abroad  E #MRIp AL

agency account UK H

agency accounting {EE L1t

agency agreement f{JE PN . ‘

agency and trust fund UEMGFLES

agency arrangement {RIBZHE, R 5 PR

agency (agent) commission fLEFZER(HE)



