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ABSTRACT

It has been nearly one hundred years since the introduction of
the theory of marketing while marketing has not been involved in
modern financial sectors in the west until two decades ago. The
commercial banks in our countries, however, are lacking in the
theoretical guidance and practical experience as well. So
understandably, directed by the vanguard theory of marketing, this
book begins with the clear explanation and definition of fundamental
theories of banking and marketing. Then the second chapter comes
to the discussion of the marketing management on our commercial
banks. Generally speaking, the strategy of marketing ultimately is
determined by the commercial banks in the markets in question, and
in addition, the choice of strategy can tell about the combination of
different practices. In terms of the relationship between the above
two, the positive strategy allows for mediocre practices, while
successful practices can’t compensate the mistakes caused by the
strategy, as makes it more important to do the right things rather
than to do things right. Consequently, defective strategy will lead to
the whole banking system’s committing systematic blunder. As to
the second and third chapter, based on the conclusion previously
drawn, they make analyze to the strategy and business environment

ol our commercial banks. Well the fourth and fifth chapter majority
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delivers the combination of marketing factors done in the commercial
banks. Out of the difference between the banking system and other
manufacturing sectors, the traditional combination featured as 4p
couldn’t meet the demand, as makes the additional factors enjoyed
by commercial banks: personnel, physical display and process. The
marketing management will finally depend on the effectiveness of
organizations and human resources. The sixth and seventh chapter
majority explores the management of human resources in our
commercial banks and the means to establish the market - oriented
marketing organizations, among which the set — up of the client
manager system is especially discussed. The last chapter tells about
the restructure of commercial banks and marketing countermeasure
caused by the drastic changes brought by the information
technologies.

This book highlights the practical side of the content, with lots
of which deriving from the western banks’ operations. Hopefully, it
will be helpful somehow to the readers. Because of our shortage of
time and experiences, this book must "have lots of room for
improvement, as makes us open to any positive suggestions posed by

specialists.



2
I 25 e eereeeem e eee e ees e e e gae e s st

ABSTR ACT ....................................................
B2 R EAT T E B PA B AT oo
B RITH B E AW -
BRI A EEAIEE e

[l

[
< ot o ot of

& ® ? '

A RITH G EH R R E e 11
BT BEYBRITHEEARMEN e 27
RS BT E RIS e 36
BR RERBATHSE B
T M RIZ S TS oo 4
BT KERHLBETMTHEHKN
BRRINEE  vevveerinieinn, - 41



2 PEBURCEHEER

W REBLBTHSESIARSHE - 45
=T RERLRITEERE N reereer 54
AT MR E A R AT A A
BRAT BRI i 66
Fm REWRETT I HE R
BRI AITER: e T2
FH WAREHA ML RITH S E R
PR G EB AR e veeeer e cresns 72
B hEIBA BT TS EHEN R
BEFEGEARBIL oo ceeeees 83
B XM RITH G E B Rk
HBERARBI e s 9]
BoE REFERTHOEHERLAS: (—) e o7
BT BT EEER s 08
T BRUBTEERRSHREER - 108
=T ABREE—2BRFESTS
WESENES e, 119
BhE REMERITHEHERLE: (7)) ~ 128



B 2 3

%—ﬂﬁf ﬁﬂ%@?ﬁﬂﬁ%ﬁﬁmm ..................... 128
BoW WHRATRSCAEEEE 147
=W WAMATREEREEMRS WE 171
BN BT o emerr e 204
B B BIAIHE S oo e 204
B NIBEHAY 3 ANREIR ceeeeeerreenreieniein 207
BET REEHM S -+ 210
BUGH  ZBEEBIIESN covvrerrrreemrerrerervrmesneeeenes 213
BHY WMAEITARBRER e 217
HLwm REFERTHAIHEHHRA o 223
F—T REWLBITALEIR s 223
BN LT HERMBRITEHAL e 227
BEW BUHESHREMEFELEEH e 232
FUY BEPEBEHMEERERE e 243
BHEY ARBETHATIOER s 247
AR BEENERAEEEYE - - 254
B BITEHREH 4 NER e 254
ETW BOEBEHUINSEEISHNER . 260



4 PEBURTEHER

BN B IERBRTHR 269
BT EETE—TEVRERT

BEI T EL 279

EEE%%:EH ......................................................... 203

Rigic: ﬁbﬁﬁﬁrgﬁﬁ{n%%ﬁﬁ" ..................... 295



£—8 BURITHHEH
EENEEO T

MHEHMATIHALELA 100 TERNFHL, BREH
WA THACE s AT AR 20 E QIR F, FENHE W H
MG EHRMNEXNMRESEEAF REATHLBTTHEHET
B —BEIE,

BN RARITHGEHENE RS EE

— HRITIHEHMIEX

T 5 B (Marketing) R I R M AR MR B EWFE S KA,
HEAHEFERBN AN XBHNEETCL RS EFET S, H
PRAEE LA % TR A EE S e B AR T AR . X
REBHFMUAENL BHEE 1984 FB S R(EHEHE) P
MHHEHKE L FAE LA E, EAESETHEH K%
MBARI. BR, BHWEXXBUHF-SHEASHR., &
(BHEB)E TR BHEBHIEHHERE LN . THEREN
THREEMTA BENTESHE, WES LR AZH™ %
MEN—FHSEELE, ATERBIEETHEHNE LR
MELEARUTAAAE:OHFHEHMUBRET RS
Lo EMAHAFENT B LV EERNN T HESEPREE



2 PEBURCTEHRER

FHER, LARAMBHEE ARG LHAFPRBER
FRFE(OHCHMENFE MABENTFE BENFTEU
AEHEEORR 4. BE8%), THEHMNNABREFE, ML
TR, REB AR DB EXEMNLIBEHE CSI
(Customer Satisfaction Index) s, £ ZHEFAE R KL B EM
HEAUHEATRTENNEL, OTHEHE -F3IEMY
HEdE THEHABETHHENT EHFREI N THAT 5k
B ek 2 0. "8RS 8 RS, EEX -0

BOAMB#T, FE-TERWHHETERE, AX/HMEXE, W
GEHBAARTRUME-FEHE, EE- T MHB, CF
oo R MES. QW EHM=RE LW, AMUEEE
Y EH MERETENBEERSARS. OTHEHRR
THE. BERUBERRKPL BHUERAPL, PR
RFFBEHERE", D LSAELMIBEEIRB TR L, W
TRTGEEL. HFERNEEHMN - IHFY., BEHWENRE M
HHRAIER,

AL RTREBRTMELEHXRS NSRS Y, XL FH
NAUSBTERENNHRYE. THEHUSTRERATRAFIH
MRS, XEEABETREEHHE, HURFA Y B 8,
B3 - I /1 (Arthur Meidan, 1984) BB BT H HEHE X N .
TRMNBITREFSISMEMLEEH AP HERES, “TEH
HRITRF RIEFLBTHEPRBENSHRS, BEER B
A REXN BE BRIV SFSEEHAERE, CIOITLNETH
RERKERNRE, SERERRHLETHEN~=R,“2 8%
FNEF"RUNERYBTHEHET S OB H PSR
PROERS, IMESEF FEATRREMSNOEA STP B
——BI 415} (Segmenting) . B #% ( Targeting ) %€ £ ( Positioning ) , B
WX EXER T S8R



E—8 BUWRCHZEHERNREIN 3

S EERITHAEHASHRE

EHEEMNTHEHHARRT -RIHCL, XEHTH
SERTHIET -HEXN"EHHE " HERY, Y0, 5P %
EWRITANENREHREANHSRM S WML H B BREA R
MiEs. ROEAEEACHEES RN, RERELE
EHEHETR, MEFPATHACHEERBMEGEMBITR
B, MTREVIFAPHL"HHEL, BEHHAREETRIHEDN
R " EERANBETARRABEETHEBERIALHEKRE
FEUMLACKBEMNBFTFL, BEHET BHESME, EXELHE
FTRERTIEENEF S L AALES HHBIREE MK EXE
W, kR R RITARE DA EWER."HETR, X 08, &l
RITESHERENES, BAEMBRITER TR, SR, XeTHE
AFEBTEHRS T EK L,

BEMERTVFEFHETME, BT FRIATHE
HERE, RITHTHEFNERRTSAUTILIHE .

(—) 2548 RENK

BRHHARGHRFARUEHNE" N FEM, 20 H4L 50
AR, REN - LSBEUFRELTECLHMER, EFTNE
FHANEF ERATESREFR. EITETMERE WF
MEDAERIESHOBE. BN EEWNRHOES FEMTF
WHHF BB MK T T EREHEN NE, X—-HEGFERE
BEREPTI E518, SHBTRNERRTHEHERAR
M TAEBFEENEASHESD, R HETES5FH, 0B EH
ME URER MNRFONSEHERETEAR, W%,

(=) “AFRF"H B

Bl SR AT A B B AT R B I A O SR R R RO R
H,EMBARTHRIBEUN  FEEHNREBELBNH., B



4 DEBWRTEHER

WORTHRERRS  IFZRLBITFENBRAH#TEI., 81T
MAEWMHARBRIUE, BEETHRE T H AR GERI
MORFEEMEMRETFRBEREE, IXNTTELRTHEEE
MAEMARN EREERZEBHTHRATETUAARHE S&EL
WEE UETANMNBELRSSEXREFERITT .

(=) £&4 KK

70 ER, FESHMAMFHEERIABTLENLSH LR R
WREREPAMARNEMTENTE, TREAM MBI HH A E MW
B % 42 1L B 4 2 il - 5 2SRk %5 3t R B £ 48 %R & (Forfeit -
ing) . %% 1 B.4& (Currency Swap) . #l B H # (Interest Swap) %, /i
iR, ERNBETREERA T SMAL S - Bkl —H, REF
AWHREEFPHNEEARAGERREZE ZCBETHHEHK
AfF, HBETFEFHRANERERENRITHEHRE—1TREL
B AR AKX, FRALNMEESEBTHAEGNESRK
%o

(@) 2B FELHE

LT AR RTREET SRS REMAFH, T X 53
THRSRA  XNBTRNABRARBZSKENE -0 A
EREN AEHEHBELEHERMSEEEY ., ENRARE
—FRBPAABRNLEBIT EHEHNEREIANER, TR, —4%
BEHAN GO FHREAT LTI RESHACH TG, B8
CEHRHERTRES AKX, I -, 524l L9 M EC
WERERFES  REMTRE, KAA,REMFT B/,
REEEEFEBL S AR, DRRER3INBREBTHTHSE
HAERERARAEXR L, MAEMNHBUNEHBRTHTHEHC
SEHAD T REZFHNE,

(&) EHETER B

MESRMA SN B BHIL BN T ESEEL 5%



-5 BIRCHZEHEERNRESHN I

ERTHLESETEZEEE, BRARHHEVLRTER, MR — 18
WERTEE RS Q¥ ENEFEOBHETE ABEHRE —
TEEf It RIS HE BABRTHEXSEPN R, K
WA R RES AR E HRMAAER LK, Bk, SI17FHMN
WEAF, #T—BEREHIT U BT B EEHAN
BHIAN,MERRFARERY S HES, Xat, BF0H
HEHCEEKOEHNEART .

21 RURTHEEHNEER

—BRITEFHHKEYE

BRITH S EHERT OB ARLBITSE ST
MU RARS TRV THENRE A8 Bl SHSsKd
WETRURITHTZEHAECACKES,

(—)RAT > S B A

BRETHRITEHTRLUERZNEEN, SHELETZHE
HRFRELZRN, - RBTHENEMIEH S —MRETH
RERDE,;, - FETRBEWRES S —F BT, B, T
i —FZBITHTUANR PR -0 5K %, KIERE &
RG], —FBITREUAE - FNGHSHENRE, EHAL
HEWMN G LN, B, KBRS ERHHEAELBE,
1960 4 , XEEEBITHHTRAEUFELW AT TRILEHE
Bl  CRMEMERANER I ELZRTIR, ENELTHE
R A HEHRBRA X BRETE2H RS, 1961 £,
BEEXEMLFEMNE 10LET. HES B IVIBTHSHR, 3
1982 FEHRAEGTRBEX 1320 12 £ 5T, AKX A B AN F
TARFEREWNR ., KET 1989 E5(AZMN &, MASLEHF



6 TEBVRIBHEE

Wi X B MR /DA L REAE k5 S KB KT
AZ— TR AGHBRTENSEETEPLIAFER SO
MARATIR SRR, FEE R AGMEN, BITRH T RS
KPP, LAEEMERIBCNER . 2 FE RFRERES
MER REAEHFREMESTTERTLER. T F504X
R, OMBZABRA LR MR BERERITEAVFHNEEN, T
REFPFHFRKBRESATUH . DNAUAS ST G, KEEERE,E
HEMNEMBTHOFERMEE.

()BTRS KT 0

HARTHMBREBRGEENEERREKR  RTL2E SR
MEBMEMH LR . HEERESEE EA T8, 82T 817
M EETRITORS S NEFTRKE TR, REKET
BB HXF RO BT RITRS A EEH, XK EQ
BT RIFe Rk B KPP ER TSR BORESE. MESW
HERUFUREDUFRLE IFHAAIUHERFTLRTHE
HEBER-NME2E IR .BBIVFHENTYT , 5 AW EHEH
RE. ™ B . 28 EH AR ER IBSEEZNYUERE
AHEBE,

(2T S A K

B HFARBMTROUMERENRE, E0EHE"ROEE
BEECH -BESBEENERZ -, BUBTRENRS L
SR HEEHEF RS - RAEETR AR, EXTREE,
B EFEEVBRTARAERN. RSN S E—RBEE
HEHEMESE. AL TS ARER.RELE ER/TH
THEHPSAEENE.

(W BRITBEHELH

BREOZEETHLAERBIANEL. X448 BHE Haht,
WITREHRAEE XML v HER  BFB W EHERLZ LT



