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Preface

This collection of American idioms and useful phrases
has been prompted by the belief that unless one has come
to terms with idioms, he or she will not have a good grasp
of the language. By limiting the collection to usage in the
news media the author wishes to take advantage of the fact
that journalistic expressions are current and are targeted at
the general public. The effort dates back to 1985 but was
not pursued in earnest until 1988, as the dates of the en-
tries will indicate. While this book is very useful to those
who wish to improve their ability to read English newspa-
pers, it is essentially a book of idioms and is organized as
such.

Notes, when needed, follow the illustrative para-
graphs, unless they are used for more than one entries, in
which case they are placed in Appendix (1). They provide
the background knowledge and help the reader understand
the paragraph and the idiom illustrated therein. Often,
these notes also shed light on historical events that have
had tremendous impact on corporate America and US poli-
tics. Hence, this is also a good source book for journalism

and international politics majors. As for Chinese immi-
v



Preface

grants, I hope this humble effort will make their lives in
their adopted land somewhat easier.

Being a New Yorker I am privileged to have easy daily
access to a vast selection of newspapers and magazines and
public libraries within walking distance. But absolutely
crucial in determining the currency of idioms and the subtle

‘nuances of many selections is the ever-ready assistance
from my friends: Mr. Tom Davidson, who is totally bilin-
gual in Chinese and English, went over the entire
manuscript and offered many valuable suggestions. He
went out of his way verifying certain entries in the city li-
braries. Ms. Mary Holmes, who has a phenomenal knowl-
edge of American idioms, became an arbiter of correct us-
age. Mr. Bruce Chapman, a midwesterner well-versed in
Chinese, Russian and Japanese, has added much to the ac-
curacy of my work. Mr. Cecil Spurlock, whose insightful
comments and patience in going over parts of the
manuscript, put the icing on the cake. At the final stage of
the project, Mr. Del Owens kindly put the finishing touch-
es on the last few chapters. I am also indebted to Dr. Zir-
ka Derlycia and Mrs. Lydia Demko for their advice on
Russian and Eastern European topics, and Mrs. Lydia Ne-
gron for subjects relating to Latin America. On Middle
Eastern matters, I have consuited Dr. Houssam H. Khalil.
To Susan Peters I owe a note of thanks for her generosity
in sharing her reference books. Thanks to the weekly

Vi
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meetings with Mr. Vincent Sullivan, a trained lawyer,
early in this endeavor, the project got off to a good start. 1
must also thank Mr. Koji Sakurai for reviewing the kanji
of Japanese names, that occasionally appeared in the text.
Their help has cut down tremendously on my leg work and
hours 1 had to spend in the libraries.

To all the people mentioned above credlt must go,

however, needless to say, errors are entirely mine.

Michael K. Liu, M. A.
August 8,1994,New York



Preface
(2nd Edition)

The fact that the first edition was sold out in less than
a year gives evidence to the readers” need for a collection
of American idioms selected firsthand from the news
media. The book contains not only idioms of current
usage, but also quoted passages that let us relive history’s
dramatic moments with better insight, as is always the case
after the dust has settled. Thus in the process of learning
the language, we also keep abreast of world events. While
most readers have given high praise to this book in more
general terms, some find the Chinese translation first-rate
and urge me to write a textbook on translation. Others find
its main thrusts to be the idioms in “living” contexts and
the notes, which contain a wealth of information not easily
available elsewhere. The three ways of using the book sug-
gested in the last paragraph of the Chinese preface to the
first edition will benefit the reader immensely if pursued in
carnest.

The book deals with American English, as opposed to
British English for the simple reason that while Americans
and the British generally speak the same language, differ-
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ences in vocabulary and usage also abound. For Americans
the car runs on gas or gasolire,but for the British, it runs
on petrol. An American takes the elevator, while an Eng-
lishman, the lift. An American tourist in England would
be at a loss when he heard someone say, “Put your baggage

2

in the boot of the car,” when he meant the trunk of the
car. Winston Churchill once said, “Great Britain and the
United S{ates are two nations divided by one common
tongue.” They speak essentially the same language, yet
they speak differently enough to be two nations. Failing to
make the distinction will cause confusion.

I had the privilege of consulting my friends in New
York when working on the first edition. But it was Prof.
Eugene Y.C.Liu (X4 %1%#2), a senior editor and project
director with the Commercial Press in Taiwan that I owe
for making the book a reality. He patiently went over the

entire manuscript and offered many invaluable suggestions.

Michael K. Liu
April 12,1996,
New York
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ABC = American Broadcasting Corporation
CBS = Columbia Broadcasting System
CT = Chicago Tribune
DN = New York Daily News
HC = Houston Chronicle
NBC = National Broadcasting Corporation
Nswk = Newsweek
NYN = New York Newsday
NYP = New York Post
NYT = New York Times
NYT Mag = New York Times Magazine
Parade Mag = Parade Magazine
PBS = Public Broadcasting Service
PI = Philadelphia Inquirer
Time = Time Magazine
US News = US News and World Report
WP = Washington Post
WSJ = Wall Street Journal
B R BIER L 4L TR B,
( NYT, Sun, 1/24/93, E19, 1] = New York Times,
Sunday, January 24, 1993, Section E, page 19, Col-
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a la carte 1 about face, do an

A

a la carte ordering single items you want, not a package

ZRACHEMNEMER, MIEREXFo

Pay-cable channels are still free from regulation, and the

rules could prod cable companies to modernize so that nearly
all programs are sold a la carte, giving consumers more
choice. [NYT, Sun, 4/4/93, Sec. 4,2,2]
FLRBUMGAZEN, SR REEFXERAFARAT i, RE
MHRERENE, THREREZERE.

[E] (DBATRE, AFREFRENLATARREE SFEJLLHBR

EHYE R THREEECHERZAHNH,
(2)Pay-cable: WHBF (—),

about féce, do an to do something directly opposite
one’s former position HEREIHEEERZE ;N
THIRo
Ito initially ruled that Simpson’s team could run its own
DNA tests — but he did an about face when Clark
protested: “ You are taking evidence out of our hands

forever.” [DN, Tu, 7/26/94,7,4]
P HEFEROATUME O DNA KR
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abreast of, stay 2 abuzz with

BOR, “RIBRITA RS KR EE T, " b SOl M .
(] (1)Lance Ito R HEBEE, H W, Marcia Clark HREH, team R
1.
(2)Simpson, ZEMERE, AT THELERA, BEEREWE
ZHK.

abreast of, stay to be informed of &%,

It would have been in keeping with Bush’s character to stay
abreast of everything Gregg was up to. [NYP, Wed, 2/3/
88,25,6]

e A, B R R ITIT R, fh i & R AR

abuzz with full of activity JEzH%E,

At year’s end, when our media are abuzz with men, events
and personalities of the year, I venture a more dubious and
disturbing speculation. What do 1987 — and the '80s thus
far — show us about whether America is itself in decline?
[NYP, Wed, 12/30/87,19,1]

BHES B, FEgA TREAERASHE, ARBEEHR—T2A
BRI A ARLZH B, 1987 £—LI K& 80 SEAR B HAT N 1
—REABEEYER R EEAGRE A ETHER?

Popular interest in the topic has soared, even though it is old
stuff to science fiction authors and fans. Life magazine in
May devoted a long article to the terraforming idea. Its cover
carried a large photo of Mars surrounded by inky blackness,

“Our Next Home” emblazoned above the photo. Radio talk



