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The Japanese word for "flyer" is "chirashi." This noun is derived from t
around in a haphazard manner; to agitate or bewilder." Given this etymo 7
plethora of flyers we see every day, fluttering before our eyes with a bewildering p< 7 =

By their very nature, flyers bring us informal messages in a disposable form. Thei T
single sheet of paper that, after a quick glance, is usually crumpled up and thrown awa
employed for advertising, therefore, flyers are probably the most casual channel of communicc
creator and recipient.

The facile transience of flyers may be precisely where the true heart of advertising and graphic design
Over the years, commercial graphic design has achieved a status rivalling that of fine art in some ways. We have
learned to attach such value to a good poster, for example, that throwing away any printed design after a single
viewing may strike us as almost profane. This notion that graphic design has value above and beyond the
framework of advertising is one that no doubt gained some currency a few years back when our lives were
overflowing with a superabundance of competing products. Corporations took a special interest in graphic design
as a means to promote their corporate image strategy and differentiate themselves from other companies.

Of course, we should be grateful if the might of advertising has helped raise graphic design into the lofty
realms of fine art. We cannot help wondering, however, if the fundamental role of graphic design-that of
championing corporations and their products to consumers—-is not sometimes all but forgotten in the process.

Flyers communicate the necessary information in such a way that the viewer gets it at a glance. Indeed, by the

time the recipient's attention is focussed on the product, the flyer itself is often already heading for the trash. The




T R TR T L T A1 s ace between the courier and the recipient means the creator has to be rather
CTE R LY R YT & TR T 8 | TS B T no time for precious conceit in this transaction; the work must catch the eye and
engage the mind in the T 11 goefore it is assigned to oblivion.

2 f: (= S 4 L book all reveal one thing in common; an awareness of their own transience. Here you
R e . -osence of the self-absorption that often clouds the focus of other kinds of graphic art. The
book is, admittedlZ contrary to the spirit of this kind of artwork in that we are immortalizing them. We are sure
V-8 0 Pembalming them, however, and that the reader will gain a greater appreciation of the evanescent
oality of these fleet messengers.

The bubble economy has collapsed, as we have been told ad infinitum. People who, only a couple of years
ago, indulged their appetite for everything over-blown, flashy and exorbitant are now trying to find their way
back to root values. The advertising industry, somewhat confounded by the new conditions, appears to be without
a sure sense of direction. It may be that in the here-today-and-gone-tomorrow world of flyers the embattled
industry will find its own root values. In any event, it is safe to say that flyers will constitute a mainstay of graphic
design until the day that paper is totally obsolete as a form of adveritising.

Finally, we would like to express our heartfelt gratitude for the generosity of those who offered their works for

publicaton here and to those who patiently helped us produce this book.

July 1993
P-I-E Books Editorial Department
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1. PHOTO EXHIBITION E&EE 1992 AD, D: Hideyuki Taguchi P: Herb Ritts DF: RAM CL: Parco Co., Ltd.

2. MOVIE INFORMATION BR& Bt 1990 D: Atsushi Ebina DF: Verve Inc. CL: Uplink Co.




1. MOVIE INFORMATION BR@E LBk 1987 D: Mari Kobayashi / Masaru Hagiwara DF: Starka CL: Uplink Co

2. PHOTO EXHIBITION EEE 1988 AD: Hiroshi Sunto P: Alastair Thain DF: Sunto Office CL: Parco Co., Ltd.
3. DANCE PERFORMANCE £\ 1992 D: Noriyoshi Kawahara DF: estudio de tres amigos CL: Parco Co., Ltd.

4. MOVIE INFORMATION BRE LB 1990 D: Tomohiro Itami DF: It Is Design CL: Uplink Co.
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1. THEATRICAL PERFORMANCE SEBIZAE 1992 AD, D: Koji Eno CL: Enterprise Organization for Returning Pleasure Ground #3

2. COMPUTER ART EXHIBITION O>Ea1—% 77— R 1992 AD, D: Tatsuomi Majima |: Pamela Hobbs CL: Majima Design Inc

. PHOTO EXHIBITION EHEE 1990 AD: Hiroshi Sunto D: Mitsuru Soejima P: Amy Arbus DF: Sunto Office CL: The Seibu Department Stores, Ltd.

4. PHOTO EXHIBITION EER 1988 AD, D: Hiroshi Sunto P: Louise Dahi-Wolfe DF: Sunto Office CL: Parco Co., Ltd.




