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© [E3CH : Marketing is“the performance of business activities that direct the flow of
goods and services from producer to consumer or user. ” 5| H : “ American Marketing Associa-
tion, Marketing definition: A Glossary of Marketing Terms” (Chicago: American Marketing
Association, 1960),P. 15.
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@ [Fh . Marketing i1s“the process of planning and executing the conception, pricing,
promotion, and distribution of ideas, goods, and services to create exchanges that satisly indi-
vidual and organizational objectives. "8 § : “ AMA Board Approved New Marketing Defini-
tion, "Marketing News, 1 March 1985, 1.

@ B3k :International marketing is “the performance of business activities that direct
the flow of goods and services to consumers or users in more than one nation. 5§ f{: Frank
Bradley international Marketing Strategy, Prentice Hall International (UK) 1.td,1991,40.



