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Unit One Clothes and Fashions

Section One

First Part

1. A: This is Dorothy Fuller from Southampton. I have big feet and can never find
fashionable shoes that fit—1I’ ve even had to resort to the men’ s shoe department. 1
wouldn’ t mind paying a bit more for shoes I really like, but where can I find them?
B: The British Footwear Manufacturers Federation produces a booklet which lists
specialist shoe shops and manufacturers around the country. As well as helping peo-
ple find extra large or small sizes, they can also help those with narrow or wide feet,
or with one foot larger than the other. Some companies even let you design your own
shoes , like Hanna Goldman Shoes. Choose dark shoes which are matte not shiny—
they’ 1l help make your feet look smaller.

2. A: I have long hair and I’ m thinking about having it cut into one of the new short,
wispy styles. But I’ m nervous of taking the plunge because I don’ t know if it’ s go-
ing to suit me. How can I tell?

B. Don’ t worry about it, Miss Val Muster. The best way to tell whether a new cut
or color is going to suit you is to try on a wig. Some hairdressers keep a selection of
the latest cuts for customers to try, and many department stores have wig sections.
Specialist wig company Trendco, based in London, has a huge selection. A consulta-
tion costs £10 and includes a set of photos which you can take to your hairdresser.

3. A: I’m Anne Parkinson in Luton. I love all the velvet and lace that’ s around at the

moment and the glamorous sparkly jewellery you can wear with it. Unfortunately,
my lifestyle does not include that many glamorous evenings out! How can 1 wear
these fabrics in the daytime without feeling overdressed?
B: The way to wear feminine fabrics like lace, velvet and sheers during the day is to
combine them with ¢ ordinary’ fabrics like lien, wool, cotton and denim. A tailored
lightweight wool suit, for example, is perfect with a lacy body, or a crisp cotton
shirt can be worn with a velvet waistcoat. The same goes for jewellery: combine
crystal, diamanté or pearls with gold or silver chains or colored beads to tone down
the high-glam factor.

4. A This is Avril Pearce from Newcastle. I’ m 40-something and my grown-up chil-
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dren are forever telling me I’ m too old to wear jeans. Having worn them since my
teens, I feel they are not only an indispensable part of my wardrobe, but also a part
of me| Do you think there is an age at which we should give up jeans?

B: Age is no barrier to fashion—what matters is wearing jeans that are the right
style and cut for your shape. What you probably shouldn’ t be doing is wearing the
same style of jeans that you wore in your teens! Find jeans that flatter: large hips
and bottoms, for example, are often minimized by man’ s-cut jeans. Women’s cuts,
though they tend to fit the waist better, can shorten and add weight to petite figures
as they tend to have a wider thigh and taper below the knee. Straight leg, western-
style jeans with ¢ pointed-base’ back pockets set fairly close together slenderise the

rear view.

Section Two

First Part

Reporter; What is your favourite item of clothing? .

Amanda: This huge sheepskin coat. It’s like a monster bathrobe and it’ s so long that it
practically grazes the ground. You can put it on over jeans and it looks a mil-
lion dollars or wear it over a long evening dress and it looks modern and luxu-
rious. I live in it,

Reporter: How many outfits do you have?

Amanda: About 10 or 12. I tend to turf clothes out every season, only keeping real
favourites. All my clothes have to fit into an old linen press, which was my
grandmother’ s, and it” s a good discipline. I find masses of clothes confus-
ing. That’ s when you feel you haven’ t anything to wear.

Reporter: Where do you shop?

Amanda: I only wear my own designs so I tend to work out what I want for a season
and order the lot. I never really have time to shop except when I’ m on holi-
day—which is invariably the South of France.

Reporter;: Who would you like to look like?

Amanda: I don’t honestly crave to look like anyone else. You are how you are, and
there’ s not a heck of a lot you can do about it, except for making the most of
what you’ ve got. It’s a rather sad waste of time wishing you were someone
else.

Reporter; What clothes do you find attractive on a man?

Amanda: A well-cut dark suit, or a pair of jeans and a big cashmere sweater—prefer-
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ably one of mine!

Reporter; What was your biggest fashion mistake?

Amanda: When I was about 10 years old I went off and bought some platform lace-up
shoes, which were promptly returned to the shop by my mother. It was
probably the only time I had a yearning for platforms.

Reporter: What was your most extravagant fashion buy?

Amanda; When I first got a monthly allowance, I blew the lot on a string bikini. I was
13. My parents had a fit! But I thought it was a great buy because I was due
to go on holiday and it was practically the only thing I wore for the entire fort-
night.

Reporter: Your favourite pair of shoes?

Amanda; A style of flat mule that’ s made by Jimmy Choo. T have to admit that I’ ve got

it in about 10 different colours and fabrics. They are just heavenly,

Section Three

First Part

Superb soft black leather jacket, only £135. Journal’ s leather jacket could be the
best investment you’ 1l ever make. It looks great with everything from Jeans to the
smartest of skirts—you’ Il wear it for years. Exclusive to Journal, this double-breasted,
semi-fitted jacket has a wide collar that also fastens at the side of the neck, slant pock-
ets and is available in sizes 10-16. Fully lined, the jacket has sleeve tabs with button
trim and should be specialist dry-cleaned only. To order and for details of our 10 per
cent Discount Bonus Scheme turn to page 125. Journal guarantees a refund if you are

not satisfied.

Second Part

Nobody could treat your looks more seriously than we do.

Choosing to have Plastic Surgery is a serious decision; but choosing the right people
to make those all-important changes is even more crucial.

The Wellington Hospital is the only acute private hospital in Britain with a centre
dedicated solely to Plastic and Reconstructive surgery.

The Plastic Surgeons operating at the centre are all accredited Consultants and our
nursing and theatre staff are specially trained in the care of plastic surgery patients.

We have resident medical officers in the hospital 24 hours a day and a permanent

Plastic Surgery Fellow specifically for this centre.



The work of the centre involves every type of aesthetic surgery and also complex re-
construction following injury, disease and congenital deformity.

Additionally, situated on the same unit is your own personal beauty salon where
the advice of our various therapists may be sought.

For more information on Plas.tic and Reconstructive surgery, please call us on 071-
5865959 or, if you prefer, write to: The Plastic Surgery Centre at the address below:

The Wellington Hospital

Wellington Place

London NW8 9LE
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Unit Two Food and Drinks

Section One

First Part

Recipe for Cooking Eggs and Peppers

Materials used:

1 small red pepper, 1 small green pepper, 1 small yellow straightneck squash, 1 small

garlic clove, 1 tablespoon salad oil, 1/4 teaspoon salt, 3 tablespoons bottled mild or hot

taco sauce (optional), 3 pitted ripe olives, each cut in half , 2 large eggs .

About 20 minutes before serving:

1. Cut red and green peppers into thin strips; cut squash into thin slices; mince garlic.

2. In 8-inch skillet over medium heat, in hot salad oil, cook peppers, squash, garlic,
and salt until vegetables are tender-crisp, stirring occasionally. If you like, stir in
taco sauce; add olives.

3. Push vegetable mixture around side of skillet leaving space in center. One at a time,
break eggs into saucer and slip into space in center of vegetable mixture. Cover skil-
let and cook until eggs are set throughout. Makes 1 main-dish serving.

Each serving without taco sauce; about 355 calories, 26g fat, 426mg cholesterol, 780mg

sodium.

Section Two

First Part

The name Martini & Rossi is universally associated with Vermouth, a fine blend of
wine and aromatic herb extracts that is enjoyed the world over. In fact, Martini & Rossi
today stands for an international group that markets a whole range of top-quality alco-
holic beverages. These range from sparkling wines to French cognac, from liqueurs to
Scotch whisky and, of course, some of the world’ s most popular wine-based aperitifs.

The Martini & Rossi success story began in Turin, Italy, in the last century. Turin
had long been a centre for the production of medicinal wines and liqueurs when Alessan-
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dro Martini & Luigi Rossi set up a factory there to make Vermouth in 1863. Martini &
Rossi were resourceful men who probably would have succeeded in anything they tried.
‘While using traditional ingredients and distilling secrets, they incorporated the most ef-
ficient and hygienic methods in their new factory.

Exports of Vermouth began almost immediately and soon the Martini & Rossi name
was well known in the United States, Brazil, Argentina, Egypt, Turkey, and the coun-
tries in Europe.

One of the company’ s achievements was the establishment of the Martini Museum,
which is devoted to preserving the history of winemaking through the ages.

While Martini & Rossi is a progressive international company, it has a great respect

for quality and tradition.

Section Three

First Part

I’ d heard about Japanese Sushi, but I’ d never been brave enough to try it. ' m
sure lots of you feeling the same way. So it was with trepidation and a little curiosity
that I went for lunch at Matsuri St James’ s, one of London’ s newest and smartest
Japanese restaurants and sushi bars.

Sushi means little sandwich and originated as a method of preserving fish with fer-
mented rice by pressing them together. It’s a very traditional Japanese street food, with
a history that goes back at least 2,000 years. Today’ s sushi is made with firm, meaty
fresh fish with lots of flavour and texture.

In most sushi restaurants you sit on stools at a long bar, on which the food is pre-
pared in front of you. A sushi chef is a master of presentation. Half the fun is watching
the performance—the shaping, slicing, and cutting of an intricate little garnish. My
guide at Matsuri’ s was Masashi Yamashita. He gave me a choice of fish—there was
mullet, turbot, tuna, salmon, squid, sea bass, plus others that I didn’ t recognize. All
were raw, except mackerel, which is pickled, and big, sweet prawns, which are
cooked.

You are given your own sushi plate and a little heap of delicious, fresh young gin-
ger, pickled in sweet rice vinegar, called gari. This is to clean the palate. Then comes
the sushi proper: a walnut-sized mound of delicately flavoured rice, pressed tightly with
thinly sliced raw fish of your choice and a little green Japanese horse radish relish called
wasabi to take away any strong, fishy taste. The fish versions are picked up with fin-
gers and dipped into a saucer of Japanese soy sauce—fish-side down, otherwise the rice

6



might fall away-—and popped straight into the mouth.

I loved the little sushi rolls that came next. There’ s egg sushi, too—Ilike strips of
cold and very tasty omelette. Sushi rolls and egg sushi are picked up with chopsticks,
then dipped in soy sauce.

Towards the end of my meal, I was presented with a bowl of miso soup and in-
structed to sip the liquid and pick out the pieces of tofu floating in it with my chop-

sticks. It had a wonderful, meaty flavour, but it was easier said than done}



Unit Three Houses and Shelters

Section One

First Part

Six years ago Kathie Lee and her husband Frank Gifford bought a farmhouse that
had started its Connecticut life way back in the 1760s. Since then, rooms have been
added with such care that today it is almost impossible to tell the old from the new. The
Gifford additions have included areas for their son Cody. Decorated by Kathie herself,
the home has her warm personality. The couple also has an apartment in New York City
which they want to sell, even though city living makes it easier for Kathie to get to her
morning TV show. Says Kathie, “ I prefer to live in the country even though it means
getting up earlier. ”

The music room, here, is easily the prettiest room in the house. It is in this room
that Kathie works on her music, her records, and her nightclub act, often with her sis-
ter, who is one of her backup singers.

This is the large, bright kitchen which is used not only by the help but by Kathie
and Frank. “ My husband is a much better cook than I am, ” Kathie often says, “ be-
cause he likes to experiment. ”

Cody’ s bedroom is adorable. He sleeps in an ark with a real wood roof built by Ted
Kessler. Mr. Kessler and his wife have been the Giffords’ housekeepers since Cody was
born in 1993.

A painting of the Giffords’ dogs, Chablis and Chardonnay on the lawn in front of
the house, hangs over an antique pine sideboard in the dining room. The handmade pine

table is quite new.

Section Two

First Part

Q: Ms. Mary Emmerling, what are the best rooms in which to use blue and white?

A : Bathrooms and kitchens are great because they typically have a lot of white in them
8



already. For the color in the bathroom, display blue-and-white piaid, checked or
striped towels, or hang a shower curtain that features this crisp combination. In the
kitchen, place a collection of blue-and-white crockery on open shelves or in a corner
of the counter. You can also set out plate mats, napkins or table clothes in blue and
white. The bedroom is another easy candidate for these colors—just focus on the
bed. Try blue-and-white linens in simple mattress-ticking stripes, soft checks or
plaids. Add touches of white lace on pillow borders or sheets for a more romantic
feeling. Then pull the room together with a blue-and-white wallpaper border.

Q: Can blue and white work with an existing color scheme?

A: That’ s the beauty of decorating with blue and white. With only one or two excep-
tions, this pair can blend with the colors already in a room. For example, you can
add plenty of blue to a sunny-yellow room. Start by painting a chair a soft blue, or
put down an 1nexpensive cotton throw rug in blue and white. In a light-green room
you can build on its gardenlike effect by gently working blue-and-white notes into
the color scheme, as part of a pattern on pillows, for instance. Decorate rooms
where gray or beige dominates with a chair done in white-and-navy stripes or
checks. Where blue and white don’ t work very well: rooms with a lot of red, forest

green or deep gold.

Section Three

Seventeenth-century houses in colonial North America were simple structures that
were primarily functional, carrying over traditional designs that went back to the Middle
Ages. During the first half of the eighteenth century, however, houses began to show a
new elegance. As wealth increased, more and more colonists built fine houses.

Since architecture was not yet a specialized profession in the colonies, the design of
buildings was left either to amateur designers or to carpenters who undertook to inter-
pret architectural manuals imported from England. Inventories of colonial libraries show
an astonishing number of these handbooks for builders, and the houses erected during
the eighteenth century show their influence. Nevertheless, most domestic architecture
of the first three-quarters of the eighteenth century displays a wide divergence of taste
and freedom of application of the rules laid down in these books.

Increasing wealth and growing sophistication throughout the colonies resulted in
houses of improved design, whether the material was wood, stone, or brick. New Eng-
land still favored wood, though brick houses became common in Boston and other
towns, where the danger of fire gave an impetus to the use of more durable material. A
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few houses in New England were built of stone, but only in Pennsylvania and adjacent
areas was stone widely used in dwellings. An increased use of brick in houses and out-
buildings is noticeable in Virginia and Maryland, but wood remained the most popular
material even in houses built by wealthy landowners. In the Carolinas, even in closely
packed Charleston, wooden houses were much more common than brick houses.

Eighteenth-century houses showed great interior improvements over their predeces-
sors. Windows were made larger and shutters removed. Large, clear panes replaced the
small leaded glass of the seventeenth century. Doorways were larger and more decora-
tive.

Fireplaces became decorative features of rooms. Walls were made of plaster or
wood, sometimes elaborately paneled. White paint began to take the place of blues, yel-
lows, greens, and lead colors, which had been popular for walls in the earlier years.
After about 1730, advertisements for wallpaper styles in scenic patterns began to appear

in colonial newspapers.
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