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Unit 1

Ex.1 Pre-reading questions
Answer the following questions before you read the passage:
1. Do you think businesses should take social responsibility ?

2. In what ways can businesses help society?

Text

Business and Social Responsibility

Today more and more people believe that business should play
.ap-active role in improving society and solving social problems. For
example, we expect that businesses will take care not to pollute the
air we breathe or the water we drink. We also expect them to gffer -
fair_wages and employee benefits and to provide a satisfactory
product or service at a reasonable price. Many companies recognize
this and have stated publicly that they will act as a cmzen
They support local arts, build parks, rajse funds for cl'gf[ -Harities hg

try to puf back some of their profits into the community that has

made their success possible.

A good reason for businesses to be socially responsible is that
society gives business organizations the right to exist. A social
setting. or environment, with its laws, customs, and other social
and cultural norms, allows businesses to form and functiop. It is
only right for businesses to participate in making the community in
which they operate a better place; :

To be socially responsible also benefits businesses. In-many.
cases, a company will make greater profits in the long run if it

01'
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@ benefits to society. Customers actually vote for products
and companies when they make a purchasé. If a product is of good
quality and priced fairly, they will probably buy it more than once.
But when customers find qut that a manufacturer produces only
inferior or shoddy roducts that cheat. them out of their money,
they may becorne“so ang;; that they will never purchase another of
their products. Consumers may also shun_firms that pollute the
environment or engage in uBSthical"iractices not buying their

P, i~
products. When enough people believe a business no longer serves
8V !

society’s best interests, they may pressure the firm into its,

{boycotting its goods or services, influencing officials agaiit it,

condemning it in the media, or patronizing other firms.

TN Pt ¢

A business whose goal is to maximize profits is not likely to act
out of a sense of social responsibility although its activity will
probably be legal. Only businesses that are concerned about societ);
as well as about maintaining profitability are likely to invest
voluntarily in socially responsible activities. For example, the

former president of Pizza Hut, Orr Gunther, implemented a

program called “Book-it. ” This program rewarded childr‘e;n with a
free pizza for reading a certain number of books. Such a business
may win.the trust and respect of its customers and in the long run
increase profits. .
To be successful, a business must determine what customers
and society want or expect dterms.. of,. social responsibility.
Although social responsibility may seem an abstract idea, managers
consider it on a daily basis as they deal with real issues. A business
must monitor changes and needs in society in order to behave in a

socially responsible way.
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New Words and Expressions

pollute [pa'luit] v. {5 influence ['influens] v. B

benefit ['benifit] n. |25 ,3BH condemn [kon'dem] v. #E3F
v. {33 media ['midia] ». 4k, FE
"employee benefits B T18F WA

recognize [ 'rekegnaiz] v. JAHE] \/Ez_itronize ['peitronaiz_ | v. JEE

fund [fand] n. B4&. %2 maximize [ 'maksimais] v. {f

charity ['tfeeriti] n. 25} B4

environment [in'vaisronmant] ».  profitability [,profitae'biliti] .

78 AHF KA
custom [‘'kastom] n. J {4 invest [in'vest] v. %%
VM voluntarily ['volenterili] ad.

function [fagkfen] v. BIEH, -3

R b pizza ['pitse] n. BRFUEYE
participate [pa:'tisipeit ] v. &4, Pizza Hut (& XFDIGPEE
Zm (k42D
inferior [in'fierio] a. Y% #Y,% ,/implement ['impliment] v. 3
£3:)) 7 '
\/shoddx ['fodi]a. 244585, LAKE reward [riwo:d] v. %)
Ty term [to:m] n. H5EE, RiF
\/.S_ilin_ﬁfAn] v, W, BT iriterms of fE«-+e 7
, -unethical [ ,an'ebikal] a. R abstract ['=bstreekt] a. #j52
LR TR by
pressure ['prefo] v. WEINEH monitor [ 'monita] v. W, ¥
boycott ['boikot] v. # -3 fa}wfb;;e



Notes to the Text
1. A social setting or environment, with its laws, customs, and
other social and cultural norms, allows businesses to form and
function. #&WRWA LI, ERHERE. IH. %ﬂﬁﬂhﬁ:
2 AC M IR V18 LU BLAIB 1E -

2. It is only right for businesses to participate in making the
community in which they operate a better place. 4SRN /RN
¥ X8R B ¥ EF., &9 It is only right for. .. A K—

FAT L, B R “oer e FH A o ee e ”,the community J&3hid] make A9

215 ,a better place f& the community fJ%piE, in which they
operate fAE4i4Z 1] community i E &M A].

3. in the long run: MRS SKE .

4. cheat them out of their money: BFERABT8YEENT .

5. When enough people believe.a business no longer serves society’s
best interests, they may pressure the firm into.its doom by
boycotting its goods or services, influencing officials against it,
condemning it in the media, or patronizing other firms. X425
ZHANME KAV EAFIHSHBERF B EHE BIIRE
AP 77 B —— QR IR A L B9 7= AR 5 R4 B RUR XX
Al FEFT R B X B AT R I SO A R — TR
VBT FEH. :

6. act out of a sense of social responsibility . PA#-&FITRITHE,

7. a program called “Book-it”. —Ifigk#R P “IRPBIRE7HLIN,

Word "Study
benefit ». F|25;3EmF| v. KE:FZ%

Your advice was of great benefit to me.
This new supermarket will be a great benefit to local residents.
) 4 .




The new bus route will benefit the entire community.

The patient benefited very much by that new medicine.

recognize v. A ;AN AT ; EI#
I didn’t recogmze you in that disguise.
The company recognizes the Union as the collective bargaining
agency for the employees.
His outstanding services to the country have been recognized.
We recognize your financial difficulties, but your account is

overdue.

function ». 4Ef; SHEE; B v. BAEH;E

The chief function of the kidney is to purify the blood.

The human resources department has manyb functions to
perform.

The telephone is not functioning properly.

The armchair also functions as a bed at night.

influence n. & v. EUH
His influence upon those around him was great.
Italy is said to have been the major civilizing influence on,
western Europe.
Consumers are always influenced by advertising.
Young people are quickly influenced by new ideas.
Electoral considerations will influence the government’s policy

of that country.

reward n. &. v. %ﬁ’,?ﬁ@ﬂ,?ﬁ%,?ﬁﬁi

A large reward is offered for the capture of the criminal.
. 5 .



Eventually all evildoers get their just reward.

Students who do extraordinarily well in their studies will be
rewarded a trip abroad.

It was a most tiring climb, but we were rewarded with a

. splendid view.

term . 315 RiEs FE R AR 005 450 04 4 R
The letter was written in cordial terms.
COD (cash on delivery) is a trade term.
The President of the company will complete’ his term next
year.
The lease is for a term of three years.
The Evening School will open again on September 10 for
another term.
This can be easily explained in terms of chemistry.
What are the terms of the contract?
One of the terms of the contract calls for high-grade building
materials for the construction.
The terms at that hotel are rather moderate.

We are on good terms with each other.

Post-reading Comprehension

Ex.2 Choose the best answer for each of the following ;
1. The passage mainly focuses on & .

a. doing business l

b. social responsibility

c. what customers and society want

d. cultural and social norms

. 6.
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. To take social responsibility, a business should d, .

a. help solve social problems _

b. play a part in improving the quality of life in the community
c.. protect the environment

d. all of above

According to the text, a business should be socially responsible
because (L v

a. society requires it

b. social laws and customs demand it

c. it its existence to society

d. it is indebted to the community in which it operates

Many business organizations are willing to take social
responsibility because the practice also does good to
. the needs of consumers

a
b. the stability of society

[¢]

the protection of environment

d. the profits of a business

. From paragraph 4, we can infer that those who do not act out of

a sense of social responsibility are 0 .
g shortsighted

b. farsighted
c. concerned about society

d. likely to increase profits in the long run

To act in a socially responsible way, a business must
a. reward children with food

b. observe changes and wants in society

il A Blie cELLY



c. build parks for people

d. maximize its profits

Ex.3 Topics for discussion:

1. What do you think of the relationship between business and
social responsibility?

2. Can you give some examples of socially responsible or
irresponsible businesses and comment on their business

practices?

Vocabulary

Ex. 4 Fill in the blanks with the words or expressions given

below. Change the form where necessary:

improve benefit fair - charity
boycott shun monitor pressure
patronize reward implement  legal
\ . .
1. The new tax laws people with low income.

2. Every child has a IEW right to free compulsory education in

our country.

: \
3. Teachers should be responsible for{% their teaching
performance, :

4. The board of directors’ decisions will be ‘m‘}l\mpﬁ#}mediately
after the meeting. ’

5. Ms. Trace intends to be %—r‘!‘x: with all her employees but
she fails.

6. He was Wy his friends when they discovered he was

080
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dishonest,

7. We often Pﬂo‘@&eaumont’s ‘because the food is so good
there. ‘ '

8. Upon his retirement, Mike was M&&lith a grand farewell
party and ‘several presents for his years of service to the
company. P AY

9. A national agency to@&education standards was proposed

L

yesterday. o

10. People were urged to L@gwﬁghe company’s products to force
it to change its policies.

11. Social responsibility activities of one company may ?)ﬁéé]:\r‘v‘(-’/'
others to act similarly.

12. Proceeds (Yftz§) from the sale of these paintings will go to local
64\_01.‘*9 .

Ex. 5 Fill in the blanks with suitable prepositions and adverbs:

1. She has played a crucial role ¥ securing a $ 3 million deal

for the company.

2. Buying a second-hand car saves money _ the short run,
but it might turn out to be expensive ~ the long run.

3. We should supply our customers with products a right
price.

4. He went to the fancy-dress party dressed a banana.

5. Though he is not rich, he never forgets to put some of

his money into the community to help the poor.

6. Did you participate any of the. activities that were on
offer at school?

7. Nowadays some manufacturers produce fake commodities to

cheat consumers their money.
8. In their spare time, many people engage social work

.9.



