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EMBRY GROUP
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Embry Group engages in designing ,
manufacturing , marketing women's under-
wear. It main products include bra, under-
pants, tights, swimmer, night clothes and
products for pregnant women and breast-
feed. The products have been marketing
in many countri

During the past 20 years, the Group has.
become a transnational company in large
scale. Its founder , Mr. Zheng Mintai is the
Chairman of the board and General Man-
ager. part-time professor of China Textile
University.

The subcompanies of the group in China
include: Embry (China) Garments Co.. Ltd.
» Jinian Enterprise (Shenzhen) Co., Lid..
Xinzhong Mingzhu (Shenzhen) Co., Ld..
Embry (Changzhou) Garments Co., Ltd. The plant building was built
in Shenzhen and Changzhou.

In 1996, the Group won firstly the Certificate of ISO9001 in under-
wear industry. In 1996, it awarded Hong Kong Industry Production
Prize because of its good and remarkable .
The Group has set up steady marketing network in China. Hong Kong
- Macao and other regions of Asia has opened more than 400 counters
in famous department stores of aver 30 cities in China. Embry Group
will constantly supply high quality and fashionable underwear to

women,
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Editor’s Note

In recent years, China’s garment and acces-
sories industry has been developing rapidly, gar-
‘ment making enterprises mushroomed, more and
more famous brands have come into being and the
industry has met an unprecedented prosperous peri-
od. But at the same time, with the step towards
integration of the global economy quickened, the
industry faces intensified worldwide competition.
There is still big gap between Chinese famous —
brand and foreign ts in terms
of added value and design. Under such circum-
stance, the Textile Sub — Council of CCPIT and
the Trade Promotion Council under the National
Textile Industrial Bureau have compiled the book
named “Directory to China’s Garment and Acces-
sories Industry”, aimed at further heightening the
public awareness of Chinese garment production
enterprises and their brands, improving the com-
petitiveness of Chinese — made garments in the in-
ternational market, providing a good chance for
foreign companies to have better understanding of
Chinese garment enterprises and also offering latest
information to garment industry — related re-
searchers, designers and decision — makers.

The book consists of three Chapters:

Chapter 1 is a directory to about 10,000 gar-
ment Juction and trading ise as well as
related organizations.

Chapter 2 and Chapter 3 introduce a collection

! of famous brands established by garment produc-
i tion enterprises in China (including Hong Kong

and Taiwan) with coloured pages.
The book is a Chinese ~ Englisb bilingual pub-
lication.
The deadline for enterprise to register in the
directory is Nov., 1998.
Members of Editor C:
Chairman: Xu Jinchang
Vice Chairman: Zhang Yankai Fu Rongpei Sun Qiang
Executive Chairman: Chen Weikang Lin Yunfeng Sun
Qiang
Executive Editor: Liu yanwei Lin tong Huang Chongfen
Zhan Lian  Fan Sen  Zheng Cheng
Zhang Jian You Bingdz Zhang Linna

Jiang Nalin  Qu Xiaoyue

Transtatoy: Xie Xiaoying Yan Hong Zhang Jixiang
Planning: Fan Guolieng Gou Xianjin

Advertisement Agent: Bejing Qixinshi Advertisement Co. Ltd.




B ®

Contents

$—F JPERERGEVER
Chapter I Directory to China’s Garment and Accessories Industry

Part 1 Garment Production Enterprises

Part 2 Foreign — Funded Enterprises

H3H BBAT] e e e (847)
Part 3 Trading Companies

Part 4 Related Government Organizations

B S LTBURBEBIRE BBBEEAL oo rreeresrsmeminanineesesesnssinsnancse s (891)

Part 5 Textile and Garment Colleges and Schools, Research Institutes

BE KIINE -
Chapter [I  Special Introduction

B ShEmE.. erereenssinrnssenesenns (1= 166)
Chapter I A Collection of Famous Brands




