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Map of the book
NENE

Unit Function/ Structural areas Vocabulary areas Reading strategies
1 Soft sell Describing objects; Advertising Extracting main ideas;
describing people linking ideas
2 Sleepless Giving advice; Sleep Understanding text
nights describing processes organisation; extracting
main ideas; dealing with
unfamiliar vocabulary
3 Tom’s diner Present continuous; R estaurants Extracting main ideas;
saying what people are dealing with unfamiliar
doing words; linking ideas
4 What’s your | Present simple; talking |Jobs Predicting; extracting

line?

about routine

main ideas; reading for
specific information;
dealing with unfamiliar
vocabulary

5 Poet’s corner

Simple past

Nonsense poems

Extracting main ideas;
dealing with unfamiliar
words; understanding text
organisation

6 Play it safe

Giving advice

Household accidents

Predicting; extracting main
ideas; reading for specific
information; dealing with
unfamiliar words

7 A room with
a view

Present continuous;
describing what is
happening; describing
feelings

Paintings, feelings

Extracting main ideas;
dealing with unfamiliar
words

8 Excuses, Simple past; past Rules and regulations | Extracting main ideas;
excuses continuous; telling dealing with unfamiliar
stories words; understanding
text organisation; linking
ideas
9 Street Talking about Street signs, town Predicting; extracting main
furniture obligation; prohibition; |facilities ideas; dealing with
giving advice unfamiliar words
10 How much | Describing personal Personal Predicting; dealing with
do you like |characteristics characteristics unfamiliar words;
being with understanding text
people? organisation
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Unit

Function./ Structural areas

Vocabulary areas

Reading strategies

11 Brainteasers

Question forms: simple
present

Reading for specific
information; understanding
text organisation;
extracting main ideas

12 Women at

Talking about abilities

Work, the office

Dealing with unfamiliar

work environment words; extracting main
ideas; predicting;
understanding text
organisation
13 Getting Present simple; Communication Predicting; extracting main
through describing habit ideas; reading for specific
information; linking ideas
14 Dads Describing people; Family and Extracting main ideas;
talking about ability relationships reading for specific
information; dealing with
unfamiliar words
15 What a Past simple, past Extracting main ideas;
mistake! continuous dealing with unfamiliar

words; linking ideas;
understanding text
organisation

16 Eating out

Food and drink

Extracting main ideas;
understanding text
organisation; dealing with
unfamiliar words; linking
ideas

17 Animal Describing feelings, Animals, feelings, Predicting; extracting main
magic character character ideas; dealing with
unfamiliar words; linking
ideas
18 Time off Gerunds; talking about |Leisure activities

likes

Predicting; understanding
text organisation; dealing
with unfamiliar words;
reading for specific
information

19 The Twenties

Simple past; talking
about the past; making
comparisons

Entertainment,
shopping, transport,
clothes, school

Extracting main ideas;
dealing with unfamiliar
words

20 Mini-sagas

Simple past

Extracting main ideas;
dealing with unfamiliar
words; linking ideas;
understanding text
organisation
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1 Soft sell
ERiEE

ERRN:
Soft sell is a tactful way of advertising a product. KEMHZFFURLITEEENL, AN
FRTHAENTFR, BZBTES (hard sell), RRAZLBRFFTM . BEHKER 5

FIERAERS#ELY, ETRANBKERERNIES, TRAGRAREENSL—K, Wi
BRI = 5 R

1 Which word do you think is the most important in each of these adver-
tisements?

HANTESE EHREREN AL A?

» You’ve got
to be




Unit 1: Soft sell

2

MINI

The cheeky
Mini.

Economical,

and glorious
Sfun to

drive

i3,

a) KR “quick” A “catch” . HHEE L. —REIMERBH, KEBTRES LT , R
RRMHEZBE, REBRTELFRLEENS,

b) cheeky #X B AR M/NUHE BBWSTH Uit ATK,

What does each advertisement say about the car?

U LT S3ER MR 2
1 It’s a pleasure to drive. 2 It’s not available for long.
3 It doesn’t use much petrol. 4 It’s fast.

5 It’s a car for successful people. 6 It’s the ideal town car.

TR

@4 3 41 use AT consume (F3) B R, petrol REEKEMYE, ERKFhMPEL gas,
Q% 6 EBL: It's the kind of car that is best for use in towns. % (the size of the car) &
K, BRAE, AEBAEHE HERARER,

Here are some other advertising slogans.

WUF R — e 43,

Put a tiger in your tank. ®
We'll take more care of you.

Let your fingers do the walking. @




5

Unit 1: Soft sell

It’s the real thing @ .

Match them with the products.
LI 1B S T RARR T & B RTEk

British Airways Esso petrol
Coca Cola Yellow Pages Telephone Directory @
B

O tiger i power; tank: M. @ Let your fingers do the walking. #5411 1% £ (dial
the number) /A HHITZ55. @ the real thing: 145, EHERKEE. @ Yelow
Pages: RIURIE S, CRAF. [ WENMWRIERHEREER, BTV, HHAE 4
X E. A —-HMAESEN White Pages, WA MARIER S . Hohk X5,

Think of a cigarette advertisement you know well. Is there a picture?
What does it show?
What are the main colours? Are they important?

Are there any words? What do they tell you about the cigarettes?
B—BIRERBNERS . TSP HERD? BRAA7 EHE6R A7 56 E s
& PR U TR T sAt 42

HEBEEL.
Marlboro (FEBREFM), cowboy (44f), masculine image (EAMHNZSHESL), Tobacco
seriously damages health. (Wg4fifEE wEE, )

Where could you see this advertisement? What is unusual about it?
T RRE RGN 57 CHH a8



Unit 1: Soft sell

Are you tired of looking at all these advertisements?

A bit dull, aren’t they? How many 1 more stations before you
get off? How about something else ¥ to do while you wait?

Take a look at the person opposite you.

Don’t starel They might see you. And don’t laught

What do you think they do for a living?

Do they like their job? What do they eamn? More than you2 Do they deserve to2®
Do you think you could do their job? With one hand tied behind your back2®
What do you think their first name is?2 What should it be2 Think of a nickname.
Where do they live? What's their home like? \

What’s their favourite pastime? What paper do they read2®

Where are they going now? And why? To meet somebody? Who?

And if they invited you to go out with them, what would you do2®

Well, don’t be too hard on this poor unsuspeciing fellow-traveller. ©

Becouse there’s another nofice, just like this one, right above your head.

Well, that helped pass the fime, didn't it?Now, is this your station?
Thank you for travelling with vs,
HELP KEEP LONDONERS UNDERGROUND."

B

 something else: &/ &2 SHAME . XU M/MBE (trick) BT Sol™ & 5%
AR ERBGE%, ATEELME. @ Do they deserve to? =Do they deserve to earn
more than you do? Q@E N . VK%@?‘W" MARBET I TIE? @ pastime: H#HF,
paper = newspaper.  QWALNEHEHE, HMARHRAMTER (invieed) , 030 AHTH
would:  ©® be hard on sb.: WEAWBELBRAET FH 2. unsuspecting 2 it X fi fel-

low-traveller A2AEFH AEF WM. @ underground 723X BHSM LMk . %, X A H
HRET A BE T KB 2 4

6 Choose three words from the advertisement which you do not under-
stand.

Can you guess what they mean? You can use your dictionary to check.

A& R 3 MR R,
FREBHENNERG? BEH, BHRIBENRM,



