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1) Why Did (Do) We Chinese Study English?
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Dr R GU R M IR N ) B B BRI R BB T B R KT 2 G A F
1727 A8 4 Jb o B8 LA SONE S 769 8 P R B I S T 1862 4F £E AR SUHH
WIRERG L3 1 R0 T SO, C A b B SO0 L S STRI 8 SO K T,

ST A KRR E
The Opium War (1839~ 1842) between China and Britain
was caused by British attempts to compel China to import
opium from British India and to abandon the closed-door
policy carried out by China. At the end of the war, China
ceded Hong Kong to Britain and opened five ports to British
trade.
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® Reality

Communication
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The colonial history of the English, of course, is to a great

extent responsible for the Language getting planted around

the world, but most authorities point out that its growth in

more recent times stems from its use in international busi-



ness, science and technology and various cooperative efforts
among countries.
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2) What Is Commercial English?

JE W 55 S8k R B e A7 0 8% 05 2 PR T i 3 a L Lo ks s bl b 8
W % HELEY 1 A4 3% i 1 45 %05 (Ordinary Commercial English) fi1 %
I ¢4 95 %51k (Specialized Commercial English),

(U Ordinary Commercial English
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China plans to cut its imports from the United States in
response to a US decision to charge back quotas of Chinese
textile exports to the United States. The Ministry of Foreign
Trade and Economic Cooperation and the General Adminis-
tration of Customs announced the import cuts on Sunday in
Beijing. China will “temporarily suspend” imports of some
textiles, agricultural and animal husbandry products, fruit,
alcoholic beverages and sott drinks from the United States.
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® Specialized Commercial English
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The shipper is not liable for loss sustained by the carrier or
the actual carrier, or for damage sustained by the ship, un-
less such loss or damage was caused by the fault or neglect of
the shipper, his servants or agents. Nor is any servant ar
agent of the shipper liable for such loss or damage, unless
the loss or damage was caused by fault or neglect on his
part.
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3) What Are the Basic Distinguishing Features of
Specialized Commercial English?
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(U Specialized Business Background
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Advertising is both an art and a science. The art comes from

writing, designing, and producing exciting messages. The

science comes from strategic thinking. Advertising is a disci-

plined art, and achieving the disciplined side of advertising is

the focus of this part. Advertising messages are not created

by whimsy or a sudden flash of inspiration. Messages are

formulated to accomplish specific objectives, and then strate-

gies are developed specifically to achieve those objectives.

This is all done through a process called planning.
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