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Brands Driving the New Economy

Welcome to the 2000 Build Brand Value CEO Forum,the premiere learning
and networking event focused on the multifaceted issues related to building
a powerful brand. This year’s theme, Brands Driving, the New Economy—
How the Intenet is Shaping the 21st Century, brings together CEOs and
senior executives from a broad range of industries across the U.S. and from
abroad. The purpose of the forum is to provide key learning and powerful
dialogue to help you, as business leaders, manage and stay ahead of the rapid
changes in today’ s economy.

Building a strong brand has always been instrumental to a company’
slong—term success as a defensible strategic asset in the marketplace. Yet as
the marketplace evolves, new digital brands are challenging established
brands, forcing fundamental shifts in business models. as barriers to entry
are siripped away and formidable competitors develop in what seems like
overinght, the elements of brand building become even more challenging .
brand building on the world wide wed requires addressing and creatng an
entire business system—from engineering and product development to distribution
and customer service.

It is because of this critical role that branding plays in today’ s
economy that this year’ s Build Brand Value CEO Forum is focused on the
intersection between technoloy nies like Yahoo!, AOL, CHET and Inktomi
along with Nordstrom, GM and williams—Sonoma are changing the dynamics of
the user online and demonsrating the convergence of new technologies with
traditional models. We also explore new developments related to branding in
the new economy including one—on—one marketing, business to business branding,
celebrity partnerships and much more, The general session on day ome is
enable you to delve into specific issues and topics at a deeper level.

1, along with my colleagues at Venture Strategy, our co—hosts WR
Hambrecht + Company and Redpoint Ventures and all of our spensors, welcome
you to this unique learning forum. When we talk about what makes this
event so compelling it is primarily driven by all of you in attendance today.
You are an impressive group of business leaders who will be responsible for
transforning the 21st Century. We hope you are informed and inspired. Thank

you for being a part of our learning community.

P

Joanna Rees Gallanter
Founder &Managing Partner
Venture Strategy



