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Lesson One

TEXT A

How It Started: The Growth of the Hilton Chain

This is the story of Hilton. As with any story, more is
involved than just one person or a single company. The Hilton we
know today is the end poduct of a merger between the old Hilton
and Statler chains, and the spinoff of Hilton International. Let us
start with Conrad Hilton’s purchase of a small hotel in Texas, early

in this century.
Hilton: Businessman Deluxe

In 1919, Conrad Hilton traveled to Cisco, Texas (east of
Abilence), to buy a bank and cash in on the profits of the oil boom
then underway. As it turned out, the bank operators wanted too
much for their business to suit Hilton. But Cisco was a small town

with a great interest that the local rooming houses were prospering.



