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F3JHRIR: T H 45 (Project Reporting) 7 T & ] L RICHR K T ™ i U T S A R 8 E 2 89
W SHER, FRRM T RAER: —HRBIH EMRE EEE D, B4 0 S5 ar JLE
B, —HBRAFLANSGENRASEED, IR R H S %, B h FEE MRS R
ik, AR ERTRGE] . BRI EMRE KRG 52 T 7 kR LR, U LEE M
SHE—HREE X,

FE. BRMBSTERERENFS, KPa7 S 5 (1. Listening, 2. Presentation, 3. Con-
trolled Practice, 4. Word Study, 5. Transfer)B & KPR R B EHAM RS 8EW, B
FESRHERBN. BMIMT 4 1M (6. Exercises, 7. Reading, 8. Key, 9. Word Check) & X # B2 2]
FIHAC R A SRR TEX 9 T, IR F WM T4 7, RAVHBL X — 10, (HFSFE,

1. LISTENING UrH

1.0 Words & Expressions 418%#%
preliminary a. JCEARY, WIGRAY
market test T 3R

customer reaction {H & KW/ Y
feedback n. /iR

scale up IN(F=B BEH)

tooling n. (ILJ B|AEFRIH VKL
promotion literature {284 B &M
update v. EEHT, $hFEHRTIERL
launch date #HCH 8

up-to-date adj. (TRBRFELY
media coverage HA- = H



advertising campaign HEEESD
maximise wvr. JRAJAEYK, BKik
press conference CEIBIFE

phase n. B

1.1 Information Transfer
HiFNERELSE, EAEM B E VAW,
AR EEERE R BHEEHWHBENL, FHRE REELERER,

m H it &
9 H 10 A 11 A 12 A 15 2A 3H 4H(HED SAH

| | -

1.1.1 WHER
a. I don’t want to talk to Brain. I want you to tell me where we stand.
BB IR, BIRBRICIERELE,
XBERAEREEL K, B ETAHE, ET BICIERER,
b. Where do we stand?
FATHIHE L/ 4k 45 ey ?
¢. overpriced
EM L
d. keep me up-to-date with developments
W B e 3 FRAY 150 ] R T
e. I thought you finished that ages ago.
KB R IRBER AT T R,
ages ago (@7Xi§cp“ﬂ£?ﬁﬁ")tt long ago( IR A VLRI NBR &5k, BRinid AR A
f. to commission some new research into our target consumer group
T8 A X B AR BB T FT T 5
g. to come back to square one

BB BRI T R —4. —FEH, 2RXA, BHRRLEFEE,

1.2 Communication
Communication REEZR XMW ER, XLERT OB, MW AMHA NS RIFI
Wo AEM 1.2 WEE +57580, IASRE. WHRNBEAWDMIARRIE, RBEAZBEH#RXE
BIaWSMBLETRXR, RIOEWHERTR, 2 LAIS? fAEXFHXAMLHER? FE
4



A2, T —, 5 AR AR
. TR AAT (BIFRIEAE)
A 2ok AT GRAE &)
L AR IR TR TR (R)
FERHEHE R E KRS, (ER . @L)
BAERE AT AEAT LIBT3, AB WAL R RAEE L E A TR M a7,
o ARMBEE S FRAER. BRI REIE L EILAE FE SRR, B8 4£
BHAE, ¥R =,

IR S5HG
1) where we have got to: A1y # RAF K anfi
where we stand: 17 H AT Fr &b & (L
2) be due to: BEH, FiHH
e.g. The plane is due to arrive at four. KHLZET 4 EHFE,
3) campaign n. (-—FZFIEITXIA)IED, &8
e.g. election campaign 3g1%12 5]
advertising campaign | & (&5 3h
promotion campaign 11 3% {8 i& 51
4) cale up B0, ¥k
e.g. The operations were scaled up drastically during the last three months. 32 =4 B 42k
EEEY K.
5) run into (difficulties) : BN (H1%)
e.g. The firm ran into foreign exchange problems. X Z 2y & B AN Al Bl o
He has run into debts. fth ¥4 R,
6) keep me up-to-date with developments BH B4 3 B 45 A4 A VLt

2. PRESENTATION i#f&
FEXTIE A, HHIE AR — R B0 7S K kit R M B4

2.1 —#it 6
2.2 WSS E
2.3 — B 7R

2.4 — {7
XA R ST, X R IR R,
— R I R AR M AT IE AR R A EE U R B AL
an: HATHITIEERIE Lo lm (R EH .

ATBAEL T HEH .



2.5, &3kt B will”’F0"be going to” F I

3. CONTROLLED PRACTICE 3&1t4>

WAL SR T S E A R R BT 84 5], SRR R B R A AR e
-, AR R E B P 3 5 2 i A

S SEIR, £ MEA 3 40 TR N A9 R E 2, — AT WA R85 8, A
TN A, RS MBS, UEE A S W R AR B HENSRE,
B3] G GBI R REE A RRE Rk R SRS, R L, R R
N, I B 55 A B BRI, S AR IR BB, ST RHE B T AR E A S
RIS, B AR T, L, 0T 0 KRS R 0, 1B 52 5 7T LB 16 %4 5)

4. WORD STUDY iHiC#3)
B A RE A 10 3 X B W iRE R B e R - 2, B0 g, to increase Al to scale up & X
BT, ERE PR - EK,

L. B, vIh a. W&

2. T (R) b, /NEE

3. BH(HR) c. BT

4. |/EHOTHR) d. ffi---- )@ 5
5. AN TF(FEH) e. Bt

6. Bz {. B ¥IHY

7. /WNEB g. B

8. (ffk) TREFEMN h. 34T

9. EITOULEHES) i SRR, X F], BUg
10. (HFIRL)WATHIE R j. B e

5. TRANSFER ZLIBH

Transfer RER"HB" “#", AEM PR EUKH E¥EHMER. ERESHT .
EiE LI B R IR B NER T, IRE A LB L SN TR E, &8
RPN G P RIBEM BN H B A KRS S/, ). F.M 2 58% 1.2.3 B, B January. February &
March, B RZ A g1t RIP AR BAL S M A BF8E0, FEE T 0E #, ioFi8 5= 58k
#)35 B B %

¥4 B: BFFES 118 TERHS.

A BETFFIH it R F E S 4R T H e E R, ERIRSRES A 15 H, XEEE
B Pt e MR iE S FE I AE R A, WRACTE R A B R & A
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6. EXERCISES %47

6.1 Translations
XRBITARRGEE P REL], BRI B LR, FH T RI;T
1) ZRE—THSRECHANS M IETH,
2) FFHHAJE, BRI FF 445 58 01T 04F (from Chinese to English), & i@ 4 3f 3E 85 IR 44
Mo
3) FREE TRESEEEMR,
4) R LUERE — B E, ¥ AEERIZ AR FAER Y&,

(1)

to account for, to reach the wrong conclusion, to scale up production, to

commission new research into, to maximise the media coverage, disappoint-

ing, encouraging, exhaustive research, to lose heart

THERERS ANKE, RINBAFRE, RITCL6 T REHIEBE, TGS 7 HIRN
gk, AECHFEASURNEEEGHETHONR. FEERSARE, RNEF E™ X
WEHF T REEES ERBEE, MR RS A RSE,

(2)

to be dated (BT T ), it is important (imperative, essential). .., to update,

to keep. . . up, to date with, to know where sb. stand, to seek media cover-

age




ROV TR T, B~ R EEMHER . IEEENLE (M EERF TR, XA

ERAZ, RIMNCLFEEB CTERX LT H E(in the market) BT AR RN

6.2 EFHED)

iz,,

B B R SRR IR RSO OUE, BSOS R RIS, FHK B C#F SO RS £ 57, 78

AR EBIRELE S AEAK B8, EENRETER TR LUSE, SR BB T RO, Eid

KEFRA, BB A MM IEE IR, ¥ 50 A S8, ¥R/ BEFE—4],

H .

L

N H (N H

N BN H

8.

SR, ERMIBREEFERITY, BERIICSHBMILT . AT HMRESNE T HEI AF
4, XHAE?

R, AOTEATHIT T — K DA EGRE, THM#T T HDA, 58 11 AP a0t 4
*®,

 BER A ?

c EHASARE, HEFAR TR ER, SAERE, HRERY .

s F—¥eit kBT 47

C REE, X AT RIR R B E 2 E A, ROFFITBEESE L A#T R EE BN

WA RBT &EEED,

L TR LRI
 FERRIVES EHERE, FRELERNEERKEET ], REHHHERSS,

- R g, ERH MR, KA~ T A,

- FHNE, (BT HUAE NS &, BRI R AE LI T B T — B R, AR T L 5 A 3 AR UL

$O

KEY ZX¥E

8.1 FrhiFEX

(XFEHMRIBEZIRERNRE F. F REIFRCERNBHET DUEF X &M 0 L L% .

AR B ARBRENFREARFE AL, X 2 LB IE I B E % 0 LR f I RS B
AOFEER B, Wk F A, VIRRBORES, Bt e H B E, B2 REx G, BEIEX.)

B

Z:

NBNH

| 0N =

B, L RNEREFERITL, BERINCEHMFIMILT . BT HMRXENC T L4 9 A
¥R, 3B 7

B8, BATEIEHET T DR RO, T #T TR A, B3 1 AP e
wo

. fER AT

D EHASARE, HEFRR TR ER. SEER, HRERN R,

s TSRt RR A AT

CREGE, XM RIRR R EEEEBRR RN RITEESFE 1 HOH#T R EEUUEMY

BARBTEEEED,

: AR A BT
D EER, RNE» ERHERE, mREeEN, FERET], XL EREB L.
s ARl FET IR B, AT E S E I
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oNEHNHE

 FHE, (BB NG 2, BUEF R ENUMO T B T — L B, (R ] LLS A7 3 BRI

Ho

D AR AR B IR, KA BEIR SRR E.
D MRATRL, BRAMEREEEZETTAMA S ASH, BT EEEHT 5 A2 HZAMMAR

TFif. RERNEEEZTHA R AR, IR AEERBRN

C BB LA IR BB T R

c RITBLEFG T, Bh TR S, RIS EETS,

L=

UL BR T TR RS S EEES N, RITEETH XS 2 EHHE XA S, PLEE S SR

T 3% 00 34 85 A R B 3t R 2 (R AR A0

- A BHEF I
cMETER, 4 A15H. .16 HE X,
AT, RABET, THRERT T i R RICH

: 7J%,B.€'jj‘o

8.2 MBEREX

ABREX I LhR R AW LM T, £ T PR — W, e EH G,

POLREAZ MR R A ERE A TR NR RS RBIEIR AL BRI AT R A &
R AR 515 % %), S8 FRTUARE -4, flm: XEGLFEH? (Ris#E),
TRIF B E B, 552 R R E SOR IR — 8 7, WEH S &

HMEEE:

NHEHMNHENHEHNHNH

N H N H

N H

DRI A BB SRR ?

D BEFIR.

D ERE AR

ML ANKRE, BOI(F)FRERX ZARE R B ing,

DX R ARE R

: RV, FE R UL S E L

RE RS ?

A BRIFAFE, REGEERRARFFTHEHN,

: Hg?

o XF, YRHGE, X P L B AR E B R 30—40 B ER BN, (H RN FEX A 0B 5 T

7&&&%}\ A‘L\o

: ARIRATE AdrIR?

AT EREIE AXT B 708 25 B S5 R R B

 HEMNEMATEELHFT T .

: REBRAERFTEN. HARNMREETHRNERHERE, RODTERD 580

BRI 77

c MR (BRI RITF A5 Z A T A T A 24 A A IR
B BRUBRNCHE THRNER. IRRERITLINKME,



8.3 Key to the Translations

(1)

The launch of the product has got rather disappointing results. Having carried out exhaustive re-
search, we are still at a loss as to what accounts for the failure. It's likely that we have reached the
wrong conclusions. We're now commissioning some new research into our target consumer group.
Hopefully, the outcome will be encouraging. We are prepared to scale up production and 1o maximize

the media coverage of our relaunch. Even if we run into difficulties again, we should not lose heart.

(2)
Our information is dated, so it’s imperative to update our product literature and to keep the man-
agers up to date with new developments. Since we already know where we are standing now in the

market, we don’t need to seek media coverage of this yet.

9. WORD CHECK 4380
BB GHY)  ad).

BB, M8 (MR)  adj.
AR v,

BEEAM  adj.

R, A8 TR .

YLK, B n.

R n.

BIAEERIE  n.

10



