e \ﬂf

# PRiE &

Market Economy
and

Nonprofit

Organizations

By Chen Xiaochun

A A\ R kRt




A A B AR FE

fHAHEEEABLAARF
RFEREFFELIEX




FRALRE: FRE
ROt R B

Hi52F SEEFEARARR
PRizE X
WA R BRI RAT
(KU TSR 78 5  HRS:410006)
WEEEEBESE WA HRRTERER R
200142 A5 1 IRSE 1 KETR
FA.850x 1168 1/32  EP%K:16.875
F$.412,000

ISBN7 — 5438 — 2514 -7
F-404 EHr:27.00 T

T T



Preface

Nonprofit organizations has a dual nature, that is, it
is both an administrative unit and an industrial unit.
Qualified human resource is the power for economic
growth, their creativity is the vigor of enterprises, infor-
mation technology is the pillar power to develop the new
technology. Expansion of nonprofit organizations is a uni-
versal rule in the development of society and economy.

To improve social welfare, nonprofit-making organi-
zations operate their business by using market mechanism
as the regulating tool and adopting two ways: a profit
making one and a nonprofit making one. Because the pur-
pose of profit-making is to fulfil social mission and to de-
velop nonprofit organization, we can’t equalize the with
the tool to realize it, so we can’t neglect the profit-making
nature of the nonprofit organizations in education, medi-
care, science and technology, and social welfare. Capital
is the bottleneck hindering the development of nonprofit
organization, therefore, we should use any means possi-
ble to raise capital so as to enlarge investment in nonprofit
organizations, and we should adopt the joint-stock mea-

sures to centralize the financial power to promote nonprof-
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it-making organizations. '

This book is my ph.D paper which is written with
the surport of my respected academic advisor, Professor
Tadashi Datai Kurume university, Japan, who has given
me a lot of precious advice on my paper writing.

In this book I have made the following study, mainly
concerned with the theory of solial development stage, by
means of international comparison. _

Chapter 1 presents the idea that the nature of market
is freedom, and is people’s pursuit of their interests and
desires.

The disorder nature of market and the asymmetry of
information necessitate the entry of nonprofit organizations
to achieve harmony and balance.

This chapter, on the basis of classifying private goods
markets, points out that it is necessary to classify public
goods, quasi-public goods and their markets.

Chapter 2 presents that nonprofit organization is an
independent third sector, changes in people’s needs hier-
archy are direct motives for nonprofit organization expan-
sion. '

Failure in market objectively necessitates the expan-
sion of nonprofit organizations, whose economic functions
can make enterprise vigorous, and can promote economic
growth and social progress. Their expansion is the funda-
mental rule in social and economic development.

"Chapter 3, on the basis of analyzing the tertiary in-

dustry and nonprofit organizations, presents that informa-
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tion industry should be separated from the tertiary indus-
try hierarchily, becoming the fourth industry. This chap-
ter also discusses the classification of nonprofit organiza-
tions and the theory it’s based on.

Chapter 4 states that nonprofit organization can vigor-

~ously propel the development of market economy, it is the
“safety valve” in the process of market economic develop-
ment, and the combining point in the integration of econ-
omy and culture.

Information technology has dramatically reduced the
cost of social transactions and has made the transactions
running more orderly.

This chapter discusses the theory and practice incor-
poration in nonprofit organizations and Nonprofit Organi-
zation lift cycles.

Chapter 5, on the basis of analyzing the market e-
conomy modes of U. S., Germany, U. K. and Japan
and by reference to the U. K. Third Road economic poli-
cy and Japan territory development theory , makes discus-
sion on some issues such as emphasis on the development of
profit-making enterprise and nonprofit organizations in
China’s Development of Western Territory.

Chapter 6, by focusing on industrial revolution, an-
alyzes the conditions of industrial society, capitalist soci-
ety, socialism society and post-industrial society, and
puts forth that China is approaching a post-industrial soci-
ety and China will encounter 7 mega-trends: (1) from

“power utility” to “knowledge utility”. (2) from mass
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production, mass consumption, mass disposal to proper
production, proper consumption and recycling. (3) from
mere economic growth to economic and social mutual de-
velopment. (4) from product economy to knowledge e-
conomy. (5) from emphasis on profit-making organiza-
tions to emphasis on profit-making organization as well as
nonprofit-making organizations. (6) from nationalization
to globalization. (7) from productive society to welfare
society .

Chapter 7 makes analysis on the economic develop-
ment in each social development stage and the nonprofit
organization, and makes discussion on nonprofit organiza-
tions in post-industrial society such as the web education
organizations, knowledge associations, nonprofit web or-
ganizations, distant medicare networks and nonprofit ge-
netic organrization. '

Chapter 8 discusses the conception, procedure,
method and sampling for investigation nonprofit organiza-
tions.

Chapter 9 presents that the product of nonprofit or-
ganzation is an activity providing some utility in the form
of labor. The product, although does not have physical or
chemical nature, it can meet people’s various needs in the
form of service. The market of nonprofit organization and
the market of profit organization have some in common,
but they also differ in same way. This chapter also dis-
cusses the classification of nonprofit organization markets.

Chapter 10 to chapter 13 deal with the Chinese edu-



cation system and reform, the issues of Chinese tele-educa-
tion. This chapter also discusses the relationship between
education and knowledge economy, investment and cred-
it, and analyzes the hypothesis that education is the fifth
industrial sector.

Chapter 14 discusses how Chinese medical industry u-
tilize market mechanism as the regulating tool and how to
rationally allocate medical resources. This chapter also
makes some analysis on Chinese medical system, hospital
operation and management by enumerating some exam-
ples.

Chapter 15 analyzes the characteristics of social wel-
fare and social welfare system in China, November pre-
sents that social welfare operation can take two forms:
profit-making and nonprofit-making.

Economy and culture don’t conflict, market mecha-
nism can be used as a tool for nonprofit organizations to al-
locate resources. Development of market economy depends
on the expansion of nonprofit organizations, which is the

main idea in this book.

Chen Xiaochun
Hunan Universtiy, changsha, china.
November. 2000
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