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There are several generations living in a community at
once. There is also more than one way of reaching this
population.

1 dont think trends, when I work. Design means solving
problems in a simple and original way; a way that
adresses the viewer.

Finnish popular art has always been simple and sen-
sible. Form and function have been well balanced. 1 have
attempted to bear the lesson in mind,

Kari Piippo/Finland
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A good poster is a visual shock!

Kyosti Varis/Finland
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Poster should reflect the content of products, services or
events in an unexpected and simplified and simplified way.
The value increases if the visual language has a conceptual
approach, an idea, that the target group will remember.

It has to work on two levels.First form a distance of at least
5 meters, and then in a distance of one meter or less. One
has to create a hierarchy of informtion.

It has to work as different flower in a field of fiowers.

Reidar Holtskog
Professor of Visual Communication

National College of Art and Design, Norway
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A good poster is attractive, creative, effective and simple.

Helmut Langer/Germany
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Good poster contain a factor that Materializes visual com-
munication precisely. They also include impact, Humor,
mystery and originality and Impress people with their power.
Keizo Matsui/Japan
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Piotr Mlodozeniec /g

To make a good poster you need a good artist, a good
idea, a good translation of this idea into design form,
and a piece of luck to unite these 3 components into one
piece of art.

Piotr Mlodozeniec/Poland
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A good Poster is simple and captures your attention. It makes

you stop and wakes up your interest and desire to desire to

On Poster/preface

touch the poster. It can make you happy and give
pleasure.A good poster conveys the profound message,
often flavoured with humour. Its message does not losa
interest even during a longer study.

Takashi Akiyama/Japan
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Ralph Schraivogel /g%

A good poster is a sensation, a visual experience, it is a
powerful illustrated statement and a surprise, a good
poster effects Both through mind and brain. A good poster
is not satished with the ordinary solution, usually able tc
hold your attention for two seconds, but captures your
interest for a longer time.

Ralph Schraivogel/Switzerland
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Jukka Veistola /32

It is quite difficult to explain shortly what is a good
poster. But I can tell you immediately when Isee one.
Jukka Veistela/Finland
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LAHDEN TAIDEMUSEO VESWARVENKATU 11
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Poster Museum 1975-1990
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Kan Akita

We respect the whole creation of the earth.

LIVES

ONE ASPECT

of Contemporary Japanese Design

Akita Kan Grj
Baba Kazuko

Dan Norihiko
Fujimoto Yukio
Hironen
Hishinuma Yoshiki
Nagasawa Yoichi
Sepima Kazuyo

Takasaki Masaharu

Yahagi Kijuro

i, BRINBEMEMAE 1992
Lives, We respect whole creations of the earth
—AE-HKRAFZTR 1994
One Aspect of Contemporary Japanese Design
RE. RINBEHBRA OIS 1992

Ozone, we respect the whole creation of the earth







. JAPAN ECOLOGY POSTER IN WARSAW. PAX GALLERY. 9NOV~ ZONOVJQO".
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Help Wild Life
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Japan Ecology Poster in Warsaw

#1L# Takashi Akiyama
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Condom Boy
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Condom Boy

#LL#* Takashi Akiyama




un mois de musique
octobre
en narmandic 1995
rél. 35 7o 06 07
Wi SIR RRBRAEARE 1992
Arv en Rene /Gallery of contemporary architecture in
Bordeaux
ERKTA/ ERBEY (TAFE) 1995
octobre en normandie/music and dance festival
B/ 53g
FEFW - F#% Philippe Apeloig Poster for the Musee du Louvre:mode d'emploi
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mode d’emploi

a l'intention

des associations,
collectivités,

comités d’entreprise,
professionnels

du tourisme,
établissements
d’enseignement.
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e Paele Paseling Figurativeness and Figuratien
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Poer Paolo Pasolini Figurativeness and Figuration







