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“ First of these 1s confusion of purpose. Second overgener-
ous invesiment, the over capitalized of ventures which may be
sound in themselves. Third result in a mistake tirung. A good
wdea can be put forward 50 years too late. A sull better 1dea
can be advocated 20 years too soon. Even 5 years either way
can be fatal. ”

Northcote Parkinson
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“ The challenge in a start—up is that you always have to
spread your wings pretty far to see what will work. ”
Michael Dell, CEOQ of Dell computer
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“ Number one, I want a concept that has been around Jor

one hundred years or more because there 1s nothing more ex-
pensive than educating @ market. Second I want an industry
that is antiquated, a business in which most companies are out
of step with customer. Third, @ niche.”

Norm Brodsky, from Inc.
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“ There 1s something sick about a person whose only in-
terest is money. And the same can be said, 1 think, for the

company whose sole goal is profit. ”
Richard Haayen, Chairman of All State Insurance
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“ Women want women’ s clothing, and men want women

bid
who want women’ s clothes.

Richard Lyons, President of GAP
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