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Preface

The goal of the seventh edition of Business Forecasting remains the same as that of the
previous editions: To present the basic statistical techniques that are useful for prepar-
ing individual business forecasts and long-range plans. The book is written in a simple
straightforward style and makes extensive use of practical business examples. Forty-six
cases appear at the end of chapters to provide the student with the necessary link be-
tween theoretical concepts and their real-world applications. The emphasis is on the ap-
plication of techniques by management for decision making. Students are assumed to
have taken an introductory course in statistics and to be comfortable with using the
computer to access software packages such as word processors and spreadsheets.

All chapters have been revised to enhance the clarity of the writing and to increase
teaching and learning effectiveness. The content has been organized into six sections.

The first section (Chapters 1 and 2) presents background material. The nature of
forecasting and a quick review of basic statistical concepts set the stage for the cover-
age of techniques that begins in the second section.

The second section (Chapter 3) emphasizes the exploration of data patterns and the
choosing of a forecasting technique. The third section (Chapters 4 and 5) covers averag-
ing the smoothing techniques and an introduction to time series decomposition in terms
of underlying components. The fourth section (Chapters 6 and 7) emphasizes causal fore-
casting techniques, such as correlation, regression, and multiple regression analysis.

The fifth section (Chapters 8 and 9) looks at techniques used to forecast time se-
ries data. The book concludes with a final section (Chapters 10 and 11) on technolog-
ical and judgmental forecasting techniques, along with a discussion of managing and
monitoring the forecasting process.

Changes in the Seventh Edition

The seventh edition has been completely rewritten. Although the “flavor” of earlier
editions has been retained, added emphasis has been placed on the most recent theo-
retical developments and empirical findings. Outdated material has been eliminated
and the book has been completely reorganized with the addition of new problems, ex-
amples, data sets, and cases.

The following features are either new or improved in this edition:

* Nine new cases have been added.
¢ An example of how to use Minitab (Version 13) in a forecasting situation is demon-
strated at the end of each chapter.
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e An example of how to use Excel 2000 to solve a forecasting problem is demon-
strated at the end of each chapter.

e Data sets for Minitab, Excel, or other programs have been made available on the
Internet.

The Role of the Computer

In the first six editions, the computer was recognized as a powerful tool in forecasting.
The computer is even more important now with modern managers taking advantage
of the ease and availability of sophisticated forecasting afforded by desktop micro-
computers and networking capabilities.

The authors have spent several sleepless nights deciding what to do about the com-
puter. A nationwide research study of all AACSB member institutions conducted by the
authors to determine what faculty do about using computers for teaching forecasting
showed that (1) most forecasting faculty (94.2%) attempt to provide students with hands-
on experience in using the computer, and (2) several mainframe statistical packages and
specific personal computer forecasting packages were mentioned in the survey. The pack-
ages mentioned most frequently were Minitab, SAS, Eviews, and spreadsheets.

The authors have tried several different approaches to help faculty and students
use the computer for forecasting. This edition features the following:

1. Minitab instructions presented at the end of each chapter.

2. Excel instructions presented at the end of each chapter.

3. Three data collections available on the Internet (Minitab, Excel, other programs).
Each collection contains data from the text examples and problems. Each collec-
tion also contains several new data series. In order to access this data set, go to the
Prentice Hall Web site at www.prenhall.com/Hanke.

4. Examples of different computer outputs are placed throughout the text.
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